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PHILIPS 


Yovtre  face  to  face 
with  the  brand  leader. 


Between  March  17th  and  May  3rd  we're  repeating  the  highly  successful 
Philishave^electric  shaver  £5-Off  promotion. 

We're  giving  it  the  sort  of  advertising  support  only  brand-leaders  can 
afford:  a  £400,000  campaign  on  National  TV  and  in  the  National  Press.  And 
since  it  represents  a  unique  opportunity  for  your  customers  to  enjoy  the  benefits 
of  the  ultimate  close  shave  at  a  bargain  price,  it  means  money  in  your  pocket. 

So  get  your  "Philishave  Offer"  PQS.  Kit  now  And  stand  by  for 
a  quick  March  and  a  frantic  April. 


Government 
'understands' 
Review  Body 
position  now 

Students  in 
conference 

Insecticides 
and  air 
fresheners: 
market  review 

Death  of 
Allan  Shepherd 


For  the  chemists  of  Britain: 
a  new  range  of  sun  preparations 
from  the  chemists  of  Vichy 

Vichy  introduce  their  simple- to-understand  range  of  sun 
preparations,  designed  to  appeal  to  all  your  customers. 
(You  will  notice  there  are  just  two  indices:  "3"  for  normal  or 
slightly  sensitive  skin  and  u6"  for  more  sensitive  skin.) 

Because  Vichy  are  dedicated  above  all  to  the  care  of  the 
skin,  their  Milk  ana  Cream  are  produced  to  a  special  non- 
greasy  formula-one  that  not  only  delivers  a  beautiful,  even  tan, 
but  is  sympathetic  to  the  skin  and  a  pleasure  to  use. 

As  part  of  their  policy  in  helping  you  in  any  way  they  can, 
Vichy  have  designed  this  very  pretty  display  basket  for  you. 

One,  it  displays  the  products  in  a  natural,  relevant  way. 

Two,  it  allows  you  to  make  a  smaller 
initial  order  should  you  wish. 

Advertising  for  Vichy  s  new  sun 
preparations  will  take  place  during  June 
and  July:  full- colour  pages  in  all  major 
womens  monthlies,  stressing  the 
simplicity  of  the  range  and  its  availability 
at  chemists. 

As  one  chemist  to  another, Vichy^, 
wish  you  a  good  Summer  s  trading. 


VICHY  (UK)  LIMITED,  ASHVILLE  TRADING  ESTATE,  NUFFIELD  WAY, 
ABINGDON,  OXON  0X14 1TJ.  TEL.  NO.  (0235)  26747. 
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COMMENT 

At  last  ? 
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stored  in  a  retrieval  system  or  transmitted  in  any  form  or  by  any  means, 
electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the 
prior  permission  of  Benn  Publications  Ltd. 


At  last!  "We  recognise  the  Government  now  understands 
the  profession's  point  of  view  and  we  are  reassured  that 
they  are  taking  active  steps  which  we  feel  will  be 
acceptable  to  contractors." 

That  statement,  issued  by  the  chairman  and  chief 
executive  of  the  Pharmaceutical  Services  Negotiating 
Committee  following  their  meeting  with  the  Minister  for 
Health  last  week  (p612),  gives  little  away,  but  unless  the 
Government  is  yet  again  playing  for  time  (or  Mr  Sharpe 
and  Mr  Smith  have  been  taken  for  a  very  long  ride)  then 
surely  it  indicates  hope  of  an  early  end  to  the  Review  Body 
controversy. 

It  has  taken  long  enough  for  the  Government  (this  one 
or  the  last)  to  see  that  pharmacists  have  been  tried  beyond 
endurance  in  their  negotiations  with  the  Department  of 
Health — and  we  still  do  not  know  what  a  solution 
"acceptable  to  contractors"  implies.  However,  we  may 
speculate  that  there  is  a  clue  in  the  welcome  early-day 
motion  tabled  last  week  with  all-party  support.  Throughout 
the  dispute  with  the  Conservative  Government  it  has  been 
necessary  to  recognise  their  active  commitment  to 
eliminate  as  many  "quangos"  as  possible.  The  idea  of 
creating  another,  however  justified,  they  must  be  finding 
difficult  to  swallow  politically.  So  it  may  be  significant  that 
a  motion  with  Conservative  signatories  talks  not  of  a 
Review  Body,  but  of  setting  up  "permanent  negotiating 
machinery". 

Contractors  will  not  mind  what  the  formula  is  called — 
just  so  long  as  it  provides  a  way  round  Departmental 
intransigence,  unblocks  Ministerial  deaf  ears,  and  ends 
political  footballing  with  the  pharmaceutical  service.  It  is 
a  motion  worthy  of  support  and  every  contractor 
should  press  his  local  MP  to  sign  it. 

Ideals  in  retail 

Idealism  is  a  prerogative  of  the  young,  and  it  is  natural 
and  right  that  student  pharmacists  should  wish  to  see 
their  future  profession  practised  professionally.  This  year's 
BPSA  conference  (p652)  has  been  no  exception,  with  the 
usual  apparent  failure  to  comprehend  the  professional 
possibilities  of  general  practice  pharmacy. 

The  view  of  how  the  public  should  approach  the 
pharmacist  (with  reverence?)  was  perhaps  taken  to  its 
extreme  by  the  European  subcommittee  of  the  International 
Pharmaceutical  Students  Federation  which  sees  the  future 
"away  from  a  shop  towards  some  kind  of  a  medical 
office".  Facilities  for  private  consultation  are,  of  course,  an 
ideal  well  worth  pursuing — a  fortunate  few  pharmacies  can 
actually  boast  them  even  now.  But  the  IPSF  demands  that 
"decommercialisation  is  essential":  so  what  brings  the 
customer  into  the  premises — or  is  the  pharmacist  only 
the  confidant  of  the  ill  patient? 

We  have  expressed  in  this  column  many  times  our 
belief  that  the  pharmacist  has  an  enormous  community 
role  to  play  precisely  because  he  sees  people  when  they 
are  well  (or  believe  they  are)  and  because  he  has  an 
opportunity  to  follow  them  up  as  patients  when  they  return 
as  customers.  But  this  kind  of  professional  work  does  not 
"happen" — it  has  to  be  created  by  the  pharmacist,  built 
up  and  built  upon. 

Why  do  the  students  not  recognise  that  potential?  Could 
it  be  that  they  see  too  little  of  it  in  practice,  taking  the 
city  centre  emporium  as  the  archetype?  And  do  too  few 
pharmacists  who  have  constructed  an  ideal  pharmacist- 
customer-patient-doctor-pharmacist  relationship  in  a  retail 
environment  also  take  the  trouble  to  acquaint  the  next 
generation  with  what  can  be  achieved?  If  so,  those  who 
believe  with  us  in  the  professionalism  of  retail  pharmacy 
are  putting  the  future  at  risk. 
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Government  now 
understands'  case 
for  Review  Body 


The  Government  may  now  "understand" 
the  case  for  new  negotiating  machinery 
to  determine  chemists'  NHS  remunera- 
tion. 

That  is  the  conclusion  drawn  by  Phar- 
maceutical Services  Negotiating  Com- 
mittee representatives  as  a  result  of  last 
week's  meeting  with  Dr  Gerard  Vaughan, 
Minister  for  Health,  and  Mr  P.  Benner, 
Department  of  Health  deputy  secretary. 
Following  the  meeting,  Mr  David  Sharp, 
PSNC  chairman,  and  Mr  Alan  Smith, 
chief  executive,  issued  the  following 
statement :  — "There  is  total  agreement 
that  the  present  situation  cannot  con- 
tinue. There  is  a  need  for  an  urgent 
Change  in  the  current  procedures. 

"We  recognise  that  the  Government 
now  understands  the  profession's  point  of 
view  and  we  are  reassured  that  they  are 
taking  active  steps  Which  we  feel  will  be 
acceptable  to  contractors". 

An  early  day  motion  on  pharmacists' 
remuneration  was  tabled  in  the  House  of 
Commons  last  week.  The  motion  reads : 
"That  this  House  calls  for  the  implemen- 


tation of  the  Franks  report  and  in  par- 
ticular the  establishment  of  some  form 
of  permanent  review  machinery  for 
settling  the  remuneration  of  pharmacists." 

Leading  signatories  are  Neil  Thorne 
(Conservative),  Joan  Maynard  (Labour), 
Shiela  Faith  (C),  Laurie  Pavitt  (L), 
Norman  Hogg  (L),  Sir  Nicholas  Bonsor 
(C),  John  Wheeler  (C)  and  Harvey  Proc- 
tor (C).  As  C&D  went  to  press,  the  total 
number  of  signatories  was  approaching 
20. 

PSNC  is  writing  to  secretaries  of  Local 
Pharmaceutical  Committees,  asking  that 
all  contractors  should  urge  their  MPs  to 
support  the  motion. 

Retail  Co-ops 
pay  proposals 

Workers  employed  by  Britain's  retail 
Co-ops  are  voting  on  a  proposed  pay 
settlement  which  will  add  between  £6.50 
and  £9.00  a  week  to  non-managerial  adult 
workers  from  May  5,  with  adult  rates 
operating  at  age  19  instead  of  20  and  a 


"We  thought  we'd  been  taking  active  steps  for  a  long  time' 
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reduction  of  one  hour  in  the  workiin 
week  from  40  hours  to  39  hours  fror 
November  3  1980. 

The  package,  as  recommended  by  th 
Joint  Trade  Union  Committee,  led  b 
USDAW  general  secretary  Bill  WhatleJ 
also  covers  transport  drivers  who  wil 
receive  new  basic  rates  of  £62.19  to  £7'J 
according  to  the  type  of  vehicle  driver 
Holiday  entitlements  and  rates  for  wort 
ing  on  customary  holidays  have  also  bee 
improved  for  all  workers. 

SPF  election 
results 

The  following  results  have  been  declare 
in  the  executive  council  election  of  tt 
Scottish      Pharmaceutical  Federatio 
(votes  cast  in  parenthesis): — Highlan 
and  Grampian:   David  A.  Gerrard  (nl 
ballot).   Tayside:    Bernard  Brown  (2.1 
Robert  P.  Marr  (22);  not  elected,  A.  I 
Baxter  (8)  (33  per  cent  voting  papeij 
returned).   Central  and  Fife:  Grahail 
A.  M.  Butchart,  Norman  W.  Jess  (nl 
ballot).  Lothian:  Alexander  Skinner  (31 
James  White  (32);   not  elected  W.  jl 
Lawrie  (17)  (30  per  cent  voting  papel 
returned).  Strathclyde:  Edward  J.  Browl 
(63)    Patrick   Gilbridge    (84),    Ian  11 
McDougall  (77),  George  D.  Rillie  (871 
D.  Graham  Tarbet  (68),  John  U.  Smytl 
(60);  not  elected,  S.  W.  Barclay  (56)  (31 
per     cent     voting     papers  returned! 
Borders,      Dumfries     and  Gallowai 
Andrew  H.  Watson  (15);   not  electeJ 
Margaret  M.  MoCrorie  (5).  (36  per  ceil 
voting  papers  returned). 

Wrong  tablets: 
£100  penalty 
for  pharmacist 

A  "fine"  of  £100  has  been  imposed  cl 
a  pharmacist  in  one  of  two  service  cas 
which     have     recently    come  befo: 
Birmingham  Family  Practitioner  Cor, 
mittee. 

In  the  first  case,  there  was  a  complai 
against  the  pharmacist  that  he  had  di 
pensed  Ventolin  instead  of  Piriton  4m 
The  patient  took  two  tablets  befo 
discovering  that  something  was  wron 
The  chemist  admitted  the  error  and  sa 
that  his  checking  system  had  fall* 
down.  The  dispenser  had  taken  tl 
prescription  to  the  pharmacist  togeth 
with  the  large  stock  bottle  from  whi< 
she  had  taken  the  tablets  and  she  i 
formed  the  Committee  that  Piriton  ai 
Ventolin  came  from  the  same  type 
bottle.  Pressure  of  work  was  offered 
the  reason  for  the  failure. 

The  FPC  found  the  pharmacist 
breach  of  his  term  of  service  and  r 
commended  to  the  Secretary  of  Sta 
that  £100  be  withheld  from  his  remun 
ration;  the  Secretary  of  State  has  agree 

The  second  case  involved  the  dispe 
sing  of  dithranol  1  per  cent  crea 
instead  of  ichthammol  1  per  cent.  Tl 
patient,  a  partially-sighted  elderly  lad 
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Video  cassette  recorders  have  been  presented  to  two  pharmacists  who  won  the  final  stage  of  a  recent  Haliborange  display-linked 
competition  organised  by  Farley  Health  Products.  The  winners  were  Mr  Stewart  Smith,  of  W.  G.  Falconer,  197  Cell  Barnes  Lane, 
St.  Albans,  Herts,  and  Mrs  Barbara  Neath  of  10a  Buckstone  Terrace,  Edinburgh.  The  photograph  at  left  shows  Mr  Smith  (right) 
receiving  his  prize  from  Farley  Health  Products'  north  west  Thames  sales  representative  Mr  Ted  Seymour,  accompanied  by  Anglia 
regional  manager  Mr  Les  Wood.  At  right,  Mrs  Neath  and  her  husband  Geoffrey,  receive  their  recorder  from  FHP  area  sales 
representative  Mr  John  Colquhoun  (left)  and  Scotland  regional  manager  Mr  Tom  Blackie 


Amphetamine  factory 
a  'wicked  scheme' 


had  been  seen  by  a  doctor  who  was 
standing  in  for  her  own  doctor.  The 
respondents  admitted  the  error  and 
offered  their  apologies  to  the  patient.  It 
was  clear  to  members  that  the  prescrip- 
tion had  in  fact  been  mis-spelt;  never- 
theless, despite  the  chemist's  certainty 
that  the  prescription  called  for  dithranol, 
in  the  event  the  wrong  drug  was  issued. 

The  Committee  received  confirmation 
from  the  Secretary  of  State  of  its 
recommendation  that  the  company 
involved  should  be  reprimanded. 

RPM  enforced 

Mr  Richard  Dawson,  trading  as  Victory 
Discounts  at  437  Sheffield  Road,  Whit- 
tington  Moor.  Chesterfield,  Derbyshire, 
appeared  in  the  High  Court  before  Mr 
Justice  Vinelott  last  week.  He  was  said 
to  have  failed  to  comply  with  a  previous 
Court  order  in  which  he  had  undertaken 
not  to  retail  certain  Beecham  pro- 
prietary medicines  (Beechams  Powders 
Hot  Lemon,  and  Eno)  at  less  than  the 
fixed  retail  price  shown  in  the  then  cur- 
rent Beecham  Proprietary  Medicine 
Price  List. 

Mr  Justice  Vinelott  warned  Mr 
Dawson  that  if  he  failed  to  comply 
with  the  order  in  future,  the  Court 
might  well  decide  to  send  him  to 
prison.  Costs  were  awarded  to  Beecham. 

Tablets  recalled 

Evans  Medical  Ltd  have  asked  all  whole- 
salers, retail  and  hospital  pharmacies  to 
withdraw  from  their  slocks  any  packs  of 
Vitamin  B  compound  strong  BPC  tablets 
bearing  the  batch  number  SFQ155. 

The  return  of  this  material  through  the 
NAPD  drug  recall  procedure  has  been 
instituted  following  inspection  of  refer- 
ence samples  which  revealed  levels  of 
two  of  the  vitamins  in  the  tablets  to  be 
slightly  below  standards  laid  down  in  the 
BPC  1973. 


Two  men  who  set  up  an  amphetamine 
factory  at  their  fiat  in  Ballards  Lane, 
North  Pinehley,  were  each  sentenced  to 
three-and-a-half  years  imprisonment  at 
Middlesex  Crown  Court  last  week.  Judge 
Derek  Clarkson  QC,  described  their 
activities  as  a  "wicked  scheme." 

Colin  Powell,  32,  who  obtained  a  BA 
in  chemistry  and  b'io'logy  at  the  Open 
University,  and  Nigel  Ravenscroft,  30. 
both  former  psychiatric  nurses,  pleaded 
guilty  to  conspiring  together  to  produce 
and  supply  amphel amine. 

Mr  Andrew  Suckling,  prosecuting,  said 
on  March  27  last  year  Drugs  Squad 
officers  followed  Ravenscroft  from  a 
Croydon  chemists  firm,  where  he  had 
purchased  10  kilos  of  chemicals  needed 
to  produce  amphetamine,  back  to  the 
Ballards  Lane  fiat  where  a  make-shift 
laboratory  had  been  set  up. 

Counsel  said  Powell  provided  the 
"chemical  brain"  and  Ravenscroft  assis- 
ted in  the  research  and  made  contacts 
for  the  sale  of  the  finished  product,  the 
profits  to  be  divided  between  them. 

According  to  what  they  told  the  police, 
they  had  already  conducted  three  experi- 
ments and  had  produced  124g  of  amphe- 
tamine which  had  been  sold  in  various 
public  houses  for  £436. 

From  calculations  found  at  the  flat, 
it  was  the  prosecution's  case  that  they 
plainly  intended  to  produce  on  a  larger 
scale.  They  had  a  target  of  producing 
5kg  in  three  months  which  would  have 
made  a  profit  of  some  £26,000. 

Counsel  said  Mr  Ravenscroft  told  the 
police  the  idea  started  as  an  academic 
fantasy  and  by  the  time  the  police  came, 
they  were  both  having  second  thoughts 
about  the  project.  All  he  wanted  was 
enough   money   to   buy   a   better  car. 


Mr  Powell  described  how  he  ran  out  of 
money  at  a  time  when  he  wanted  to  take 
an  honours  degree  and  had  hoped  to 
make  £2,000  to  support  himself  rather 
than  draw  social  security. 

In  mitigation,  Mr  Geoffrey  Robertson, 
for  Powell,  and  Mr  John  Walker-Smith, 
for  Ravenscroft,  both  handed  to  the 
Court  a  number  of  testimonials  praising 
both  defendants  for  their  work  in  various 
hospitals.  They  asked  that  the  defen- 
dants, both  of  hitherto  good  character, 
should  be  given  credit  for  their  co-opera- 
tion with  the  police  and  their  frank  plea 
of  guilt. 

Both  counsel  asked  the  court  to  con- 
sider the  possibility  that  once  the  defen- 
dants had  reached  their  individual  tar- 
gets, they  would  have  "drawn  back  from 
the  brink,"  and  not  carried  on  with  the 
production  of  more  and  more  ampheta- 
mine. 

In  imposing  sentence  Judge  Clarkson 
told  the  defendants:  "I  have  been  pre- 
sented with  a  most  favourable  picture  of 
you  two  men,  outside  the  ambit  of  this 
offence.  If  you  had  not  embarked  on  this 
project  for  enrichment,  you  would  de- 
serve nothing  but  praise. 

"But  this  was  a  wicked  scheme  and 
outside  this  court  there  are  many  people 
who  would  like  to  embark  on  this  kind  of 
offence  and  the  court  has  a  duty  to  deter 
others  who  might  be  minded  to  make 
money  by  this  means." 


Printing  delay 

An  industrial  dispute  in  the  printing 
industry  may  cause  unpredictable 
delay  in  production  of  C&D.  We 
apologise  to  subscribers  for  any  incon- 
venience. 
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Sick  pay  load 
for  employers 

Employers  would  have  to  pay  at  least 
£30  per  week  to  employees  in  the  first 
eight  weeks  of  sickness  under  Govern- 
ment proposals  published  in  a  Green 
paper  last  week. 

The  paper  says  that  the  present  sick 
pay  scheme  and  the  social  security  equiv- 
alent involve  considerable  duplication  of 
administration  and  the  proposed  changes 
would  save  some  5,000  civil  service  jobs 
and  achieve  the  Government's  aim  of 
taxing  sickness  benefits. 

The  Government  originally  announced 
their  intention  for  employers  to  take  on 
the  responsibility  for  short  term  sickness 
payments  at  the  end  of  last  year  and  plan 
to  implement  the  new  proposals  by  1982. 
At  the  rate  of  £30  per  week,  £415  million 
would  be  added  to  employers'  annual  bill 
wage  and  £85m  in  additional  National 
Insurance  contributions — e  mployers 
would  be  compensated  by  a  reduction  in 
Nl  contributions.  Main  proposals  are: 
D  All  employees,  except  married  women 
and  widows  paying  lower  rate  contribu- 
tions, would  be  entitled  to  sick  pay  from 
their  employers — payment  would  start 
after  three  days  off  sick  and  continue  for 
eight  weeks.  After  eight  weeks  Nl  sick- 
ness benefit  would  take  over. 

□  A  minimum  of  £30  a  week  (at  today's 
prices)  would  be  payable  and  this  would 
be  reviewed  annually  With  other  social 
security  benefits. 

□  The  employee  would  be  said  to  have 
remained  on  the  payroll  and  NI  contribu- 
tions would  continue,  from  employer  and 
employee,  during  sickness. 

□  Employees  who  go  sick  with  less  than 
eight  weeks'  service  would  be  paid  by 
their  employer,  who  could  generally  re- 
claim some  50  per  cent  of  those  monies 
paid. 

□  Entitlement  to  sick  pay  would  be  taken 
on  the  basis  of  the  employee's  doctor's 
advice  concerning  incapacity  to  work. 

□  For  employees  earning  less  than  £30 
per  week  it  is  suggested  that  three- 
quarters  of  their  wages  is  paid. 

"Income  During  Initial  Sickness":  A 
New  Strategy  (£2).  is  available  from 
HM  Stationery  Office. 

Nl  rates 
now  higher 

The  higher  National  Insurance  contribu- 
tions announced  by  the  Government  in 
December  1979  came  into  operation  this 
week.  Operative  from  April  6,  the  basic 
rates  for  employers  go  up  by  0.2  per  cent 
and  for  employees  by  0.25  per  cent.  For 
higher  paid  employees  the  earnings  ceil- 
ing has  also  been  raised. 

Full  employee  members  of  the  State 
scheme  will  pay  6.75  per  cent  and  their 
employers  13.7  per  cent,  up  to  a  weekly 
ceiling  of  £165  (previously  £135).  Em- 
ployees earning  more  than  £165,  who  are 
not  contracted  out,  will  pay  an  extra 
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£2.37.  Contracted-out  employees  pay  the 
full  rate  on  their  first  £23  of  earnings  and 
there  after  the  rate  is  4.25  per  cent  for 
the  employee  and  9.2  per  cent  for  the 
employer — up  to  the  ceiling.  Con  traded - 
out  employees  earning  £165  or  more  pay 
an  extra  £1.69  per  week. 


— -  —w,-^  1   ■   -1 

The  self-employed  weekly  rate  has  gontH 
up  by  £0.40  to  £2.40.  The  basic  rate  foi 
earnings-related  contributions  stays  a 
5  per  cent,  but  the  band  on  which  th< 
contribution  is  levied  is  now  based  or 
annual  earnings  of  £2,650-£8,300 — pre 
viously  it  was  £2,250-£7,000. 


Big  fall  in  promotional 
activity  during  1979 


Many  gaps  in  the  pattern  of  promotional 
activity  are  not  being  exploited,  says 
Peter  Holloway,  managing  director  of 
MS  Surveys,  the  promotions  and  research 
house. 

The  company's  review  of  the  sales  pro- 
motions market — currently  running  at  up 
to  £2, 500m  a  year — and  future  trends  has 
recently  been  published  as  "Promotion 
79."  It  finds  that,  in  general,  1979  was 
not  a  good  year  in  promotional  terms. 
A  14  per  cent  fall  over  the  all-time  high 
of  1978  (16,469  promotions  against 
19,168)  is  shown,  the  decline  coming  after 
tremendous  growth  in  activity  each  year 
since  1975. 

Some  31  per  cent  of  all  sales  promo- 
tion activity  centred  around  special  offers. 

A  development  in  the  "price  offers" 
sector  was  the  use  of  media-linked  tailor- 
mades  involving  coupons,  with  the  papers 
being  a  main-theme  sponsor  rather  than 
just  a  vehicle  for  advertising  copy. 

In  all,  price  incentives  accounted  for 
70  per  cent  of  all  activity.  The  activity  on 
media-linked  tailor-mades  was  down  by 
16  per  cent,  but  Sainsbury  and  Tesco 
still  dominated,  with  contributions  to  the 
total  coming  from  Boots,  Fine  Fare, 
International  and  Woolworths.  Other 
major  groups,  for  a  variety  of  reasons, 
cut  back  dramatically  on  price  offers  in 
the  national  Press — noticeably  the  Co-op, 
Mac  Markets  and  VG  (all  down  by  50 
per  cent  or  more),  followed  by  Key 
Markets  and  Shoppers'  Paradise. 

MS  Surveys'  monthly  promotional 
index.  Merchandising  &  Promotion  Intel- 
ligence   (reported    quarterly    in  C&D) 


monitored  5,090  special  offer  tailor 
mades  in  media  in  1979 — plus  a  furthe 
650  on  fresh  produce.  Premiums  were  uj 
3  per  cent  over  the  previous  year  an< 
take  some  26  per  cent  of  all  sales  pro 
motion  activity:  this  sector  is  domlna 
ted  by  self-liquidators,  free  mail-ins  an 
competitions,  but  giveaways  and  banded 
pack  offers  fell  away. 

Peter  Holloway  says  that  1980  has  star] 
ted  off  with  "a  bang"  and  the  January 
figures  show  a  35  per  cent  increase  ovei 
1979 — with  a  strong  resurgence  in  media 
linked  tailor-mades.  In  his  forecast  foi 
the  year  he  is  looking  for  a  modes 
increase  in  the  level  of  activity  and  mon 
"special  offer"  promotions  from  th 
multiple  giants — although  increase1! 
media  costs  may  put  this  out  of  the  read 
of  some  of  the  smaller  groups. 

He  also  predicts  that  there  will  bf 
more  promotional  advertising  in  women': 
magazines,  and  the  national  Press  wil 
play  a  bigger  part  in  a  sponsorship  roL 
With  multiples  and  groups.  He  believe; 
that,  with  the  growth  in  "in-house' 
credit  cards,  the  major  store  groups  wil' 
use  their  new  mailing  list  of  creditworthy 
customers  to  good  effect  through  incen 
lives  and  other  offers. 

Mr  Holloway  concludes  that  there  wil 
be  more  related  promotions  between  non 
competitive  products  and  that  promotion.1 
activity  Will  improve  in  several  areas 
inoluding  toiletries  and  cosmetics. 

"Promotion  79"  is  available  from  M5 
Surveys  &  Promotional  Services  Ltd 
Hesketh  House,  Portman  Square,  Londor 
W1H  9FG,  price  £25. 
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GSM  attacked  over 
Debendox  decision 

Mr  Jack  Ashley  last  week  accused  the 
Committee  on  Safety  of  Medidines  of 
'having  cleared  Debendox  before  exami- 
ning all  the  available  evidence. 

He  has  protested  to  Dr  Gerard 
Vaughan,  Minister  for  Health,  and  asked 
'the  Parliamentary  Ombudsman  to  inves- 
tigate the  action  taken  about  Debendox 
since  concern  was  first  expressed  follow- 
ing the  Florida  trial.  Mr  Ashley  told 
Dr  Vaughan  in  a  letter:  "The  Committee 
found  that  there  was  no  scientific  evi- 
dence to  show  that  Debendox  caused 
congenital  abnormalities.  Yet  I  under- 
stand it  did  not  review  all  the  evidence 
under  the  United  States  Freedom  of 
Information  Act.  The  evidence  presented 
there  convinced  the  jury  that  the  drug 
did  cause  malformation.  The  Committee 
on  Safety  of  Medicines  should  meet 
again  when  it  has  a  full  transcript  of  the 
trial.  Until  it  does,  I  hope  you  will  sus- 
pend the  drug". 

Better  safety 

Fewer  people — 150  less — were  killed  in 
accidents  at  work  in  1978  than  in  1974, 
the  year  the  Health  and  Safety  at  Work 
Act  was  passed,  in  comparable  sectors 
of  work,  says  the  Health  and  Safety 
Commission  and  Executive  Annual  Re- 
port for  the  financial  year  1 978-79. 

The  Commission  say  that  while  a  de- 
cline for  four  years  cannot  be  regarded 
as  a  trend,  credit  is  due  to  all  those  at 
work  who  have  contributed  to  increased 
concern  over  hazards,  which  has  been 
channelled  into  a  more  systematic 
approach  to  prevention. 

In  their  foreword,  the  Commission 
add  that  while  well-conceived  health  and 
safety  requirements  produce  real  bene- 
fits, they  are  conscious  that  improvement 
can  be  costly.  They  feel  their  representa- 
tive nature  and  extensive  consultation 
procedures  help  to  ensure  a  realistic 
approach  to  costs  but  they  are  also  tak- 
ing steps  to  improve  their  ability  to  assess 
the  commercial  and  technical  implica- 
tions of  health  and  safety  proposals. 
Such  assessments  would  be  included  in 
consultative  documents  where  appro- 
priate. The  report  (£1.75)  is  available 
from  HM  Stationary  Office. 

Export  challenge 

Smaller  firms  should  not  be  afraid  of 
competing  on  the  export  field  because 
they  fear  that  only  large  companies  can 
succeed.  This  was  the  message  from  Mr 
David  Mitchell,  Under-Secretary  for 
Industry,  when  presenting  the  1979-80 
Export  Award  for  Smaller  Manufac- 
turers in  London  recently. 

"It  is  not  even  necessary  to  have  a 
unique  product.  All  you  need  is  a  good 
quality  one,  one  which  gives  value  for 
money,  although  clearly  the  better  end 
of  the  quality  range  is  more  suited  to 
the  smaller  firm." 
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DEATHS 

Allan  Shepherd:  C&D 
Publisher,  1951-66 

Allan  Shepherd,  MPS,  Publisher  of 
Chemist  &  Druggist  1951-66,  died  last 
weekend;  he  had  been  unwell  for  some 
time. 

Mr  Shepherd  entered  pharmacy  after 
the  first  World  War  through  a  four-year 
apprenticeship  under  Mr  K.  J.  C. 
Maclennan  in  Edinburgh.  He  then 
joined  "Duncans"  (the  Royal  Dispen- 
sary School  of  Pharmacy)  where  he 
studied  for  the  "minor"  examination. 

After  a  period  in  retail  in  the  City 
of  London  he  accepted  a  post  in  an 
"English"  pharmacy  in  Cannes  in  the 
South  of  France  where  he  spent  two 
winters,  filling  in  the  summer  months 
with  a  managerial  post  in  Sussex. 

Returning  to  Britain  he  joined  Parkes 
(Chemist)  Ltd.  first  as  locum  then 
manager  of  a  London  branch.  Then  in 
1929  he  answered  a  C&D  advertisement 
and  joined  the  editorial  staff  under  the 
then  Editor.  Mr  J.  P.  Forrester.  How- 
ever, in  1935  "an  attack  of  wanderlust" 
led  him  to  move  to  the  advertisement 
department  of  Burroughs  Wellcome  & 
Co,  but  by  1940  the  "printers  ink  in  my 
bloodstream"  brought  him  back  to 
C&D,  for  a  time  as  Editor  of  Export 
Review  of  the  British  Drugs  and  Che- 
mical industries. 

in  195!  Mr  Shepherd  was  appointed 
C&D's  Publisher — the  title  then  used  for 
the  paper's  "business  manager,"  res- 
ponsible for  advertising  and  circulation. 
When  Mr  Shepherd  retired  from  this 
post  in  March  1966.  he  concluded  an 
article  on  his  reminiscences  with  these 
words:  "I  would  be  glad,  if  I  were 
offered  my  time  over  again  to  take  'the 
mixture  as  before'." 
Arthur  Wright.  FPS.  former  director 
of  C&D  and  a  past  Editor,  writes: 
Allan  Shepherd's  contribution  to  his 
loved  profession  of  pharmacy  was  much 
greater  than  was  generally  known.  His 
enthusiasm  for  his  profession  was  never 
ending  and  he  really  could  not  under- 
stand why  others  lacked  an  interest  in 
branch  affairs.  Even  after  his  retirement, 
he,  with  Mrs  Shepherd,  continued  to 
attend  BP  Conferences. 

Tn  his  role  of  C&D  Publisher  he 
constantly  reviewed  advertisers'  claims 
and  copy  to  ensure  they  were  acceptable 
to  the  profession.  In  effect  he  was 
setting  standards  when  most  advertising 
codes  were  in  the  embryo  stage. 
Throughout  his  retirement,  and  until 
the  end.  he  appraised,  with  a  critical 
eye  each  new  issue  of  the  C&D. 

An  energetic  individual,  his  humour 
and  enthusiasm  were  transmitted  to 
those  who  were  around  him.  If  at  times 
his  ideas  or  suggestions  were  thwarted 
or  overruled  he  was  rarely  dismayed — 
at  least  not  for  long— for  his  ebullience 
soon  showed  through  again. 

His  wide  experience  in  retail  (in  this 


country  and  overseas)  and  in  indust 
was  readily  placed  before  those  wl 
sought  his  advice.  If  his  help  w 
needed,  it  was  immediately  availabi 
Those  attributes  were  demonstrate 
when  after  his  retirement  in  1966  1 
"took  up  local  politics",  being  ev 
ready  to  serve  others  in  the  communit 
When  the  local  boundaries  we 
changed  his  enthusiasm  waned  becau 
he  thought  the  necessary  person 
touch  would  be  lost  in  the  wider  are 

Hand  printing  took  up  much  of  h 
spare  time  during  the  last  few  years.  F 
enjoyed  the  intricacies  of  typesettir 
and  a  number  of  pharmaceutical  ar 
voluntary  organisations,  especially  or 
for  handicapped  children,  benefits 
from  his  hobby. 

Although  small  in  stature,  Alia 
Shepherd  had  a  great  heart  and  mar 
of  us  are  thankful  for  the  privilege  ( 
knowing  him.  We  share  the  loss  no 
experienced  by  his  wife  and  family. 

Mr  John  Wheeler,  FPS,  who  succeedc 
Mr  Shepherd  as  publisher  of  C&D  an 
is  now  manager,  commercial  and  trait 
ing  services.  ABPI,  writes:  "T  worke 
with  Allan  Shepherd  on  the  publishin 
side  of  C&D  for  the  six  years  leadin 
up  to  his  retirement.  By  then  he  ha 
helped  transform  it  out  of  the  doldrurr 
of  the  post-war  paper  restriction  perio( 
culminating  in  the  introduction  of  th 
Price  List  Service  in  1959  in  collabors 
tion  with  the  Editor,  the  late  Owe 
Waller.  Looking  back,  these  two  mad 
a  formidable  combination  which  lai 
the  foundation  for  the  continuin 
strength  of  C&D  over  a  period  when  s 
many  others  went  out  of  existence. 

For  me,  as  a  pharmacist  possessin 
just  the  basic  minimum  of  editoric 
skills,  Allan  Shepherd  was  the  best  o 
men  to  provide  an  introduction  to  th 
business  of  journal  publishing  with  it 
many  facets:  advertising,  circulation 
print  and  production  and,  by  no  mean 
least  important,  making  sure  that  th 
whole  operation  made  a  profit.  To  th> 
pressure  of  publishing  a  weekly  tradi 
journal,  serving  a  field  where  a  grea 
deal  is  always  happening,  he  brough 
common  sense,  a  tremendous  experience 
in  getting  material  into  print,  and  ; 
penetrating  wit. 

Outside  business  affairs  he  found  timi 
for  a  wide  range  of  other  activities 
mainly  in  the  field  of  local  government 
But  a  happiness  in  his  family  wa< 
always  apparent  in  his  conversatior 
during  the  occasional  relaxed  momenl 
in  the  hurly  burly  of  getting  out  the 
paper  each  week.  I  have  lost  a  good 
friend  in  Allan  Shepherd,  and  pharmacy 
one  who  has  given  it  good  service  in  a 
field  out  of  the  main  stream  of  the 
profession.  To  quote  his  own  words  he 
was,  as  a  pharmaceutical  journalist,  one 
of  those  "numerically  few,  but  of  great 
interest." 

The  funeral  service  is  at  St  Paul's 
Church,  Nork,  on  Monday,  April  14,  at 
3  pm  (family  flowers  only,  donations  to 
Royal  Marsden  Hospital,  Sutton). 

Other  deaths  on  p619 
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What  do  you 
recommend  for  indigestion 
and  heartburn? 


Many  doctors  now  prescribe  or  recommend  one  of  the 
new  alginate/antacid  formulations,  and  patients  like  them  because 
they  work  so  well. 

Nowthere's  an  alginate/antacid  productthat you  can 
recommend  without  hesitation  because  it's  palatable  (caramel 
flavoured)  and  easy  to  carry  around  -  it  comes  in  foil-sealed  tablets 
-  and  also  modestly  priced. 

NEW 

TOPAL 

alginic  acid  with  antacids 

Topal  comes  from  a  major  pharmaceutical  group  with 
companies  in  six  European  countries.  Like  all  the  company's 
pharmaceutical  products  it  is  sold  only  through  retail  pharmacies. 

The  launch  of  Topal  is  being  supported  by  national 
detailing  and  press  advertising  to  general  practitioners,  but  the 
product  may  also  be  purchased 
without  prescription. 

There's  also  a  special 
introductory  trade  bonus  offer. 

Full  details  on  TOPAL 
and  the  bonus  offer  from 
De  Witt  International  Ltd. 


Concept  Pharmaceuticals  Ltd., 

a  member  of  the  Pierre  Fabre  Group 

59-61  High  Street  Rickmansworth,  Herts.  WD3  1EZ 

Distributed  by:  De  Witt  International  Ltd., 
Seymour  Road.London  E10  7LX 
Telephone  01 -539  3334 
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STOPPRESS 
SUMMING  SUCCESS. 
AYVS  SALES  UP  5&>/6. 

market  up  is%. 

AYDS,  THE  FASTEST 
GROWING 

SUMMING  mm 

THIS  SEASON. 
ORDER  NOW  &  MAKE 

THE MOST OFAYDS. 


FREE  display  units  available. 

A   S  CUTICURA  LABORATORIES  LIMITED,  MAIDENHEAD,  BERKS. 
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"Independentaudit  January-February,  1980. 
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PEOPLE 

Dr  Miriam  Stoppard  is  retiring  from 
active  business  life,  relinquishing  her 
position  as  managing  director  of  Syntex 
Pharmaceuticals  Ltd  at  the  end  of  July 
1980.  Dr  Stoppard  joined  Syntex  in 
1968  as  associate  medical  director  and 
held  positions  of  deputy  medical  director, 
medical  director  and  deputy  managing 
director  before  taking  up  her  present 
position  in  April  1977.  She  will  main- 
tain a  relationship  with  Syntex  after  her 
retirement.  Mr  Alan  Jarrett  will  succeed 
Dr  Stoppard  as  managing  director,  effec- 
tive August  1.  Mr  Jarrett  joined  Syntex 
as  personnel  director  in  1973  and  then 
moved  to  Syntex  Corporation  in  Palo 
Alto,  California,  USA  to  take  up  his 
current  position  of  director,  Human 
Resources  Development,  in  March  1978. 

Deaths 

Diack:  On  March  31,  Mr  George 
Donald  Diack,  MPS,  of  North  Deeside 
Road,  Milltiimber,  Aberdeen,  aged  75.  He 
trained  at  Robert  Gordon's  College  and 
qualified  in  1926.  His  first  shop  was  at 
White  hills  in  Banffshire  which  he  opened 
and  operated  until  his  move  to  Bucks- 
burn,  where  he  took  over  a  business  in 
1929.  He  returned  in  1974  and  began 
locum  work  over  a  wide  area  of  Aber- 
deenshire, until  a  few  weeks  ago.  He  is 
survived  by  his  wife  and  son,  who  is  in 
business  as  a  pharmacist  at  Banchory, 
and  two  daughters. 

Lamb:  On  April  2,  Mr  James  Crawford 
Lamb,  JP,  FPS,  FBOA,  of  Linlithgow, 
West  Lothian.  Mr  Lamb  registered  in 
1928. 

Jenkins:  On  April  2,  Mr  William  George 
Jenkins,  MPS,  of  Gerrards  Cross,  Bucks. 
Mr  Jenkins  registered  in  1933. 

News  in  brief 

□  The  total  number  of  prescriptions 
dispensed  by  chemists  and  appliance 
suppliers  in  Scotland  during  1979  was 
34,327,000.  The  gross  average  cost  was 
£2.62. 

□  Kodak's  photographic  exhibition,  "The 
Jet  Age",  will  be  on  view  at  the  Corn- 
wall Aero  Park,  Helston  from  April  2 
until  November  9,  1980.  The  exhibition 
consists  of  260  photographs  (half  in 
colour)  which  have  been  selected  from 
hundreds  of  thousands  of  aviation  sub- 
jects taken  during  the  past  35  years. 

□  One  of  the  12  regional  winners  of  the 
National  Supervisory  Award  for  1979  of 
the  National  Examinations  Board  for 
Supervisory  Studies  was  Miss  Caroline 
Bond  who,  at  the  time  of  taking  her 
NEBSS  course  at  the  Harrow  College  of 
Higher  Education,  was  a  beauty  and 
fashion  department  supervisor  and 
deputy  department  manager  with  Boots. 
She  has  subsequently  assisted  with  the 
opening  of  Boots'  new  store  in  Milton 
Keynes  and  is  now  on  Central  London 
relief. 

Miss  Bond's  project  was  concerned 
with  specific  factors  which  affect  the  job 
satisfaction  and  morale  of  a  group  of 
specialised  sales  personnel. 
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TOPICAL  REFLECTIONS 

by  Xrayser 

All  change 

It's  been  an  odd  week.  I  wouldn't  want  to  jump  to  a  hasty  conclusion, 
mind  you,  but  I  am  getting  messages  daily  which  are  beginning  to  add 
up  to  a  significant  review  of  the  prescribing  habits  of  our  local  GPs  in 
response  to  the  publicity  over  the  habit-forming  possibilities  of  the  most 
common  tranquillisers.  In  one  practice  there  will  certainly  be  some  fun 
soon  because  while  one  partner  is  making  drastic  cuts  in  dose  and 
supply,  the  others  appear  to  be  working  their  way  through  MIMS, 
switching  treatments  from  the  regular  Valiums  and  Mogadons  to 
anything  else  which  offers  a  change.  The  patients,  though  outwardly 
placid,  are  concerned  and  a  little  frightened.  I  am  critical  of  a  system 
which  makes  it  easy  for  habituation  to  occur,  but  I  think  it  would  be 
better  tactics  at  present  to  play  down  the  dangers,  particularly  with 
established  users,  emphasising  the  benefits  which  are  real,  while  looking 
at  that  individual  patient's  needs. 

But  never  mind  my  views  on  how  or  why  tranquillisers  should  be  used 
— the  changes  in  prescribing  are  upsetting  my  stock  situation  no  end. 
Going  off  the  Roche  or  generic  diazepams,  etc,  in  favour  of  a  variety  of 
other  products  means  that  I  end  up  with  a  great  bundle  of  incomplete 
scripts  at  the  end  of  the  day.  The  wholesalers  cannot  suddenly  find  me  a 
dozen  packs  of  say  Tranxene  when  I  normally  use  only  one  in  six  weeks, 
since  they  have  no  way  of  anticipating  where  the  prescribing  cats  will 
jump  either.  It  is,  however,  a  reflection  of  how  our  GPs  are  trained  and 
the  way  pharmacy  and  manufacturers  have  encouraged  the  prescribing 
of  their  products,  that  this  situation  has  arisen.  Perhaps  it  will  also  mark 
a  change  in  the  assured  self-confidence  shown  so  far. 

I  am  not  knocking  the  drugs:  they  are  safe  and  effective  enough  when 
their  use  is  thought  about  and  their  response  checked  in  individual 
patients-  But  certain  misapprehension  as  to  our  expectations  regarding 
our  right  (?)  to  "a  good  night's  sleep",  or  "peace  of  mind"  in  the  face 
of  external  problems  should  be  looked  at  afresh,  just  as  our  attitude 
towards  laxatives  and  the  need  to  make  stool  each  day  has  altered. 

It  all  dip-ends 

As  in  very  worthwhile  discussion  there  comes  a  point  where  someone 
says:  "It  all  depends  what  you  mean  by  .  .     So  when  we  read  the 
PSNC  reply  to  Mr  lies'  "big  dipper"  article,  we  have  to  ask  what  is  meant 
by  "total  remuneration"?  In  the  graph  drawn  by  PSNC  it  appears  to  be 
dispensing  fees  plus  on-cost,  but  does  not  so  far  as  I  can  see  show  the 
effect  of  the  extra  discount. 

It  takes  time  to  look  at  the  two  conflicting  arguments,  particularly  when 
dazzled  by  large  tables  of  figures.  But  the  tables  do  seem  to  produce  the 
same  result  as  Mr  lies'.  We  do  get  less  actual  on-cost  money  (by  some 
£30)  for  dispensing  1 ,950  scripts  than  for  dispensing  1 ,590,  a  drop  not 
made  good  until  2,282  items  are  dispensed. 

Yet  I  have  considerable  sympathy  for  Mr  Brining  because  he  is  able  to 
show  that  despite  this  uncomfortable  anomaly  our  total  remuneration 
— less  discount — shows  no  dips,  but  a  declining  return  which  gives  us 
finally  in  hand  64p  per  prescription  for  1 ,550  items,  62p  for  1 ,650,  60p  for 
1 ,750,  58p  for  1 ,850,  56p  for  1 ,950,  55p  for  2,050,  54^p  for  2,1 50  and  54p 
for  2,250. 

It  may  be  that  the  curve  is  the  wrong  shape,  but  since  in  all 
negotiations  we  have  to  come  to  agreement  with  the  DHSS — which  can 
hardly  be  called  a  doddle — Mr  lies  could  usefully  now  develop  his 
disclosure  by  producing  a  scheme  which  need  not  be  simple,  but  will 
avoid  the  difficulty  he  had  floodlit,  while  all  our  publicity  efforts  are 
turned  to  producing  an  active  lobby  of  support  within  Parliament. 

In  any  case,  the  on-cost  is  at  present  based  on  turnover,  and  does  not 
necessarily  reflect  a  return  on  the  capital  invested  in  drug  stocks — which 
I  suspect  is  probably  nearly  the  same  figure  for  most  pharmacies 
dispensing  up  to  a  couple  of  thousand  items  a  month  where  a  reasonable 
spread  of  drugs  has  to  be  held,  and  for  which  the  basic  practice 
allowance  will  offer  a  more  realistic  recognition. 

Chemist  &  Druggist  619 


UNTERPOINTS 

Anti-acne  Oxy  takes  Berk 
into  OTC  medicines 


Berk  Pharmaceuticals,  known  to  UK 
pharmacists  for  their  "etmcals"  and 
generics  for  almost  two  decades,  are  to 
enter  the  over-the-counter  medicines 
market. 

The  first  product  is  a  dermatoiogical, 
Oxy,  introduced  from  Berk's  parent  com- 
pany in  the  United  States  where  it  is  said 
to  be  brand  leader  in  unit  terms. 

Oxy  contains  benzoyl  peroxide  and 
comes  in  two  formulations — 5  per  cent 
suspension  in  Oxy-5  and  10  per  cent  in 
Oxy-10.  Oxy-5  (£1.49)  is  described  as  an 
effective  treatment  against  spots  and  acne 
while  Oxy-10  (£1.89)  is  formulated  to  be 
"twice  as  strong  as  existing  products". 
Oxy-10  has  been  shown  to  be  clinically 
effective  in  treating  the  more  "stubborn" 
(a  word  emphasised  on  the  packaging) 
spots  and  acne  which  do  not  respond  to 
milder  prepartions.  Both  are  pharmacy- 
only. 

Over  £200,000  will  back  the  launch, 
with  half-page  colour  advertisements  in 
the  eight  major  teenage  magazines  com- 
mencing in  May  and  running  through  tiiU 
the  end  of  the  year.  "Punchy"  30-second 
commercials  will  be  heard  frequently  on 
Radio  Luxembourg  and  Capital  Radio, 
complemented  by  a  full  public  relations 
programme.  Trade  promotions  and  dis- 
counts are  available  and  distribution  is 
through  Pharmagen  Ltd. 

New  division 

Oxy  is  being  marketed  by  a  new  Norcliff 
Thayer  division  of  Berk  Pharmaceuticals 
— a  name  which  may  require  some  ex- 
planation in  the  UK  context,  the  link 
beiing  Revlon's  health  care  group. 

This  group  was  formed  in  1966  when 
Revlon  acquired  US  Vitamin  and  Phar- 
maceutical Corporation  (USV)  and  it 
now  includes  such  familiar  names  as 
Armour  Pharmaceuticals  and  Barnes- 
Hind.  Norcliff  Thayer  was  formed  in 
1975  after  Revlon  bought  Norcliff 
Laboratories  and  transferred  the 
Mitchum  antiperspirant  range  from 
Mitchum-Thayer  to  their  own  beauty 
care  group;  Norcliff  Thayer's  role  in  the 
health  care  group  is  to  develop  and 
market  OTC  medicines. 

But  to  return  to  Berk.  The  company 
was  started  in  1961  by  fine  chemicals 
manufacturers  F.  W.  Berk  &  Co  and  at 
that  time  manufactured  under  licence  for 
companies  not  represented  in  the  UK 
and  for  small  UK  research  companies; 
they  also  produced  standard  drugs  under 
licence  from  patent  holders  and  on  their 
own  account  after  patent  expiry.  Two 
of  the  main  products  were  Asilone  (under 
licence  from  France)  and  carbenoxolone 
from  Bio  rex. 

In  1967.  Berk  merged  with  Cope- 
Allman,   BCA   Ltd  being  formed  as  a 
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holding  company.  During  This  period  the 
sales  force  was  doubled  and  export 
activity  increased.  By  1970,  sales  had 
risen  to  over  £3m — from  only  £10,000  in 
1962.  However,  the  parent  Berk  company 
was  in  1970  taken  over  by  Steetley  who 
did  not  wish  to  continue  in  pharmaceu- 
ticals and  sold  this  business  to  Revlon. 
"This  gave  us  a  number  of  new  areas  for 
expansion,"  says  Berk  Pharmaceuticals 
managing  director  Gordon  Thomas.  In 
particular  it  keyed  Berk  into  major 
"ethicals"  research  activity  and  product 
development  capability.  This  year  the 
Revlon  Health  care  division  is  expected 
to  have  sales  worth  $  1,000m — from  only 
$16m  m  1971. 

Today  Berk  employ  approaching  400 
people,  including  a  "medium-sized"  sales 
force  calling  on  hospitals,  doctors  and 
(for  generics)  chemists.  Generics  account 
for  30  per  cent  of  their  business,  speciali- 
ties 70  per  cent. 

Oxy.  however,  represents  expansion  in 
a  new  direction — and  is  only  the  begin- 
ning. Turns,  which  were  acquired  by 
Norcliff  Thayer  in  1978.  are  about  to  be 
relaunched  and  are  expected  to  compete 
strongly  in  the  indigestion  market — just 
as  in  the  USA  where  "revitalisa'tion"  has 
taken  them  to  second  place.  "We  hope 
to  go  into  most  OTC  medicinal  markets 
in  the  long  term,"  says  Gordon  Thomas, 
"particularly  if  we  can  create  new  mar- 
kets through  product  development.  We 
don't  want  just  a  passive  interest." 

Disalcid  tablets 

Riker  Laboratories  announce  that  from 
April  14  no  further  supplies  of  Disalcid 
tablets  will  be  available  to  wholesalers. 
All  orders  placed  by  wholesalers  for 
Disalcid  on  and  after  that  date  will  be 
filled  by  the  capsule  presentation.  There 
is  no  need  for  general  practice  pharma- 
cists or  wholesalers  to  return  stocks  of 
the  tablets.  These  can  be  dispensed  as 


usual  until  all  stocks  are  exhausted 
"Riker  Laboratories,  1  Morley  Street 
Loughborough,  Leics  LE11  1EP. 

Leisure  pouch 
for  colostomies 

Eschmann  have  introduced  a  leisur 
pouch  (20,  £8;  100,  £40  trade)  for  col 
ostomy  patients.  The  pouch,  designee! 
for  those  who  irrigate  or  have  somi 
natural  bowel  control,  is  said  to  be  com 
pact  enough  to  wear  under  swimmim 
costumes  and  is  made  of  soft,  "rustle 
proof"  material.  There  is  a  built-in  auto 
malic  flatus  filter  and  leakproof  ad 
hesive  with  absorbent  liner.  Eschmaru 
Bros  &  Walsh  Ltd,  Peter  Road,  Lancing 
West  Sussex  BN15  8TJ. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West, 
So — South;  NE— Morth-east;  A— Angha;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alberto  Free  &  Natural:  M 
Alka  Seltzer:  All  areas 
Anadin:  All  areas 
Balance:  M.  Lc,  Y,  NE 
Clearsil  Clearguard  cream:  All  areas 
Grecian  2000:  All  area's 
Head  &  Shoulders:  U.  We 
Ipso:  All  except  E 
Limmits:  All  except  CI 
Natural  Balance:  All  areas 
Paddi  Pads:  All  areas 
Oil  of  Ulay:  All  except  E 
Reactolite   Rapide,   Ln,   M,   Lc,  WW,  So 
A,  We 

Ronson  Spirotechnic:  Ln,  S,  So 

Slimgard:  All  except  G,  CI 

Snugglers:  All  areas 

Sweetex:  All  areas 

Vespre:  All  except  A 

Vidal  Sassoon:  All  except  A,  U.  B,  E,  CI 

12  April  1980 


London  launch  for  Robinsons' 
'equal  to  terry'  nappy 


Kirby  bonus 


Robinsons  of  Chesterfield  are  expecting 
to  "change  the  habits  of  mothers 
throughout  Britain"  with  the  introduc- 
tion of  Paddi  Cosiifrts — "a  disposable  that 
achieves  parity  with  the  terry  nappy". 
And  in  doing  so,  they  believe  they  will 
create  a  new  market  of  consistent  repeat 
purchasing  by  2  million  shoppers,  adding 
substantially  to  the  growing  disposables 
sector — which  at  present  accounts  for 
only  14  per  cent  of  nappy  changes  in 
the  UK. 

Cosifits  are  a  one-piece  nappy  requir- 
ing no  plastic  pants.  They  are  construc- 
ted from  layers  of  absorbent  material, 
channelled  to  help  spread  the  liquid, 
backed  by  a  waterproof  layer,  and  faced 
with  a  full-width,  soft,  non-woven  lining. 
This  lining  extends  to  the  edge  of  the 
nappy,  ensuring  that  no  plastic  touches 
the  baby's  skin  and  so  reducing  chafing. 
Cosifits'  special  feature  is  elasticated 
legs,  said  to  give  a  comfortable  and  leak- 
proof  fit — "result :  drier  baby  clothes; 
drier  bed-clothes;  extra  comfort  for 
baby".  Self-adhesive  tapes  hold  the  nappy 
in  position  at  the  waJist. 

Television  spearhead 

Cosifits  are  to  be  launched  first  in  the 
London  television  area — Robinsons  stress 
that  this  is  not  a  test  market  (the  product 
has  already  been  fully  researched)  but 
the  start  of  a  national  roll-out  due  for 
completion  next  year.  In  London,  the 
launch  programme  will  be  spearheaded 
by  television  with  an  amusing  commer- 
cial featuring  "dancing"  babies  and  a 
catchy  and  informative  jingle.  It  will  be 
shown  at  an  intensity  "rarely  undertaken 
even  by  manufacturers  of  toiletries, 
cereals  or  detergents"  from  June  to  Nov- 
ember and  is  designed  to  reach  90  per 
cent  of  housewives  with  children  at  least 
15  times. 

Robinsons  are  also  claiming  "the  lar- 
gest promotion  ever  in  the  mother  and 
babycare  market".  This  will  include 
demonstrations  and  teach-ins  at  health 
centres,  four-page  inserts  in  the  baby 
Press  (giving  a  35p-off  coupon)  and  sam- 
pling offers  to  health  visitors. 

Robinsons  have  made  a  big  commit- 
ment to  Cosifits  in  terms  of  new  build- 
ings, plant  and  machinery.  They  justify 
this  by  the  size  of  the  potential  market — 
£161m  if  all  UK  nappy  changes  were  in 
disposables.  In  Europe  this  100  per  cent 
figure  has  already  been  achieved  in 
Sweden,  with  90  per  cent  in  France  and 
80  per  cent  in  West  Germany.  But, 
Robinsons  point  out,  in  Europe  the  bulk 
of  sale  go  through  supermarkets  whereas 
in  the  UK  the  chemist  dominates  the 
babycare  market.  "It  is  up  to  the  chemist 
to  maintain  control  in  this  growth  mar- 


ket," they  say.  "Only  by  total  commit- 
ment to  the  market  through  a  positive 
policy  of  adequate  and  recognised  posi- 
tion in-store — of  representative  type  and 
brand  stocking,  of  competitive  pricing 
and  in-store  display  .  .  .  can  you  assure 
your  share  of  these  extra  profits." 

Paddi  Cosifits  are  currently  available  in 
two  sizes,  10-201b  and  over  201b,  and  a 
further  size  for  newborn  babies  will  be 
introduced  later  in  the  year.  Packs  are  of 
10  nappies  with  12  packs  to  the  case. 
Price  structures  have  yet  to  be  announ- 
ced. Robinsons  of  Chesterfield,  Wheat 
Bridge,  Chesterfield,  Derbyshire. 


Kirby-Warrick  Pharmaceuticals  are  offer- 
ing a  bonus  deal  on  Lacto  calamine 
lotion,  Puritabs  and  Puritabs  maxi,  April 
14  to  May  31,  through  representatives. 
Kirby-Warrick  Pharmaceuticals  Ltd, 
Mildenhall,  Bury  St  Edmunds,  Suffolk. 

Xylocaine  gel 

The  March  15  issue  of  C&D  stated  that 
the  15ml  tube  of  Xylocaine  gel  is  to  be 
replaced.  The  new  pack  size  is  20g,  sup- 
plied only  in  outers  of  ten  (trade  £0.62 
each).  Astra  Pharmaceuticals  Ltd,  2 
Bricket  Road,  St  Albans,  Herts  AL1  3JW. 


I'm  I7and  ugly  spots 
are ruining my life- 
Nothing  seems to 
soli/e  my  problem 
and  I'm  getting 
more  and  more  miserable 


FACED  WITH  THIS  SITUATION 
WHATWOULD  YOU  DO? 

RECOMMEND  DDD  SPOT  TREATMENT 

DDD  Cream  or  Lotion  will  relieve  the  problem 
safely  and  effectively. 

They  contain  five  fast-acting  antiseptics  to 
speed  healing  and  help  prevent  a 
reoccurrence  of  the  problem. 

DDD  products  are  long-established 

and  proven  safe. 


DDD 


the  name  that 
recommends  itself 
for  your  recommendation  i 


DDD 

medicated 

LOTION 


y  x  r\  medicated 

DDD  CREAM 

For  minor  sktn  probtems 


18g 
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COUNTERPOINTS 


Johnson  &  Johnson  plan 
summer  baby  show  contest 


Five  Baby  Mini  1000's  are  the  star  prizes 
in  Johnson  &  Johnson's  Greatest  Baby 
Show  On  Earth — a  nationwide  summer 
consumer  promotion  for  Johnson's  baby 
products  and  Band  Aid. 

The  Greatest  Baiby  Show  On  Earth  is 
a  competition,  featuring  the  photographs 
•of  show  business  personalities  Ed  Stew- 
art, Petula  Clark,  David  Essex,  Hayley 
Mills,  Peter  Barkwotlth  and  Glenda  Jack- 
son, as  beautiful  babies.  Entry  forms  will 
be  available  at  point-of-sale  and  con- 
sumers will  be  invited  to  enter  by  match- 
ing up  the  correct  photographs  and  send- 
ing the  completed  form  to  Johnson  & 
Johnson. 


Children's  Fund  donation 

The  first  five  all  correct  entries  drawn 
after  the  closing  date  on  September  30, 
will  win  one  of  five  Baby  Minis.  In  addi- 
tion, Johnson  &  Johnson  have  guaranteed 
to  donate  5p  to  the  Save  the  Children 
Fund,  to  the  maximum  of  £5,000,  for 
each  entry  received. 

Pictures  of  the  six  show  business  per- 
sonalities will  be  featured  on  all  point-of- 
sale  material,  which  includes  dump-bin 
'head  boards  with  a  special  leaflet  dispen- 
ser, show  cards  and  shelf  strips. 

Attractive  discounts  Will  be  available 
to  the  trade.  Band  Aid  and  all  sizes  of 
the  following  Johnson's  baby  products 
are  featured  in  this  promotion:  Baby 
powder,  baby  cream,  baby  soap,  baby 
lotion,  baby  oil,  baby  shampoo,  cotton 
buds,  baby-dry  liners  and  baby  bath. 

This  national  summer  promotion  will 
run  until  September  30.  During  this 
period  there  will  be  heavyweight  tele- 


vision and  Press  advertising  across  a 
number  of  the  brands.  Johnson  &  John- 
son Ltd,  26  Bath  Road,  Slough,  Berks 
SL1  4EA. 

Addis  activity 

Addis  are  offering  an  inflatable  30in 
plastic  model  of  Sergeant  Soaky.  POS 
material  will  be  available  for  the  pro- 
motion. Each  bottle  of  Sergeant  Soaky 
bubble  bath  (345ml,  £0.75),  Sergeant 
Silky  shampoo  (280ml,  £0.57)  and  Ser- 
geant Smoothly  talc  (175ml,  £0.63)  will 
carry  a  collar  which  should  be  sent  in 
with  £1  in  order  to  receive  a  Sergeant 
Soaky  model. 

An  advertising  campaign  is  to  begin 
in  May  in  the  Sun,  Mirror,  Daily  Ex- 
press and  Daily  Star.  Addis  Ltd,  Brush- 
works,  Hertford. 

Kettle  descaler 
from  Dylon 

Dylon  International  Ltd  have  introduced 
Kettle  Clean  (£0.49),  a  sachet -packed 
powder  Which  dissolves  the  build-up  of 
lime  scale  inside  kettles.  It  can  be  used  in 
all  kettles  except  enamel,  and  in  coffee 
percolators  and  small  water  heaters. 

The  powder  has  a  sulpharriic  acid  base 
which  is  inert  until  mixed  with  water. 
Instructions  for  use  are  printed  on  the 
pack,  together  with  advice  on  safety  pre- 
cautions. The  sachets  are  packed  12  to 
a  display  box.  Dylon  International  Ltd, 
Worsley  Bridge  Road,  Lower  Sydenham, 
London  SE26  5HD. 


■tab', 


Allergan  display 

Allergan  have  introduced  a  colour  show- 
card  depicting  their  range  for  the  care 
and  maintenance  of  contact  lenses. 
Measuring  12  x  16  in  the  showcard  is 
available  free  on  request  from  Allergan 
Ltd,  Bourne  House,  Wharf  Lane,  Bourne 
End,  Bucks. 


Doom  mothproofer 

Rentokil  have  acquired  the  distribution 
rights  [o  the  hardware  and  chemist 
trade  for  Doom  mothproofer  (£1.04) 
Doom  fly  and  wasp  killer  (£0.78), 
Doom  crawling  insect  killer  (£0.96), 
Doom  garden  insect  killer  (£0.78)  and 
Doom  insect  bite  repellent  (£1.12).  All 
are  in  21 3g  aerosols  except  for  the  155g 
repellent  pack.  Rentokil  Ltd,  Garland 
Road,  East  Grinstead,  West  Sussex 
RH19  1DY. 


Unichem  members 
April  bargains 

From  April  14-26  Unichem  "members 
bargains"  are  available  on  the  following 
31  products:  New  pack  Gillette  dis- 
posable razor  5s  x  20;  Contour  car- 
tridges -  5s  x  20;  Sensodyne  toothpaste 
large,  economy;  Waspeze  standard, 
large;  Eno  Fruit  Salts  sachets  standard, 
large;  Vykmin  15  day,  30  day,  60  day, 
"E"  30  day;  Phensic  12s,  24s,  50s,  100s; 
Silvikrin  hairspray  120g,  200g  (all 
variants);  new  Limmits  250  With  bran 
(various  flavours);  Brut  33  after  shave 
200ml,  splash-on  lotion  200ml;  Nivea 
Creme;  Feminax  20s;  Kwells  12s;  Hedex 
16s,  24s,  40s;  Cuticura  talc;  Lilia  stan- 
dard 10s  x  30;  new  Lilia  stick-on  10s  + 
2  free  towels;  Sucron;  Complan  plain 
and  flavoured  (all  varieties);  Elastoplast 
fabric  spools  4301,  4307,  4322;  ZPII 
small,  large;  Johnsons  cosmetic  cotton 
buds  120s;  Pharmaton  capsules  30s, 
100s;  new  Oxy  5  acne/spot  and  10  acne/ 
spot  treatment;  Born  Blonde  colourant 
(various  shades)  and  lightener;  Ingram 
shave  cream  brushless,  large  and  lather 
large,  economy. 

From  •  April  14-26  eight  "money 
maker"  offers  to  members  are:  Efferdent 
24s,  36s,  48s;  new  Kotex  Mini's  10s  + 
2  free  towels,  20s;  Elnett  hairspray  (18th 
anniversary  value  packs)  240g  for  price 
of  200g,  360  for  price  of  300g,  Normal/ 
Extra  Hold;  Brut  33  after  shave  100ml, 
splash-on  lotion  100ml;  Harmony  hair- 
spray 120g,  200g  (all  variants);  All  Clear 
shampoo  150ml  (normal/greasy/dry); 
Agree  conditioner  100ml,  200ml  (normal, 
greasy,  dry).  Unichem  Ltd,  Crown  House, 
Morden,  Surrey. 
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Arm  yourself  now 
with  Sergeant  Soakv's 


great  special  offer. 


For  a  limited  period,  Sergeant 
Soaky  is  parading  before  your 
customers  his  biggest  promotion  ever. 

A  playful,  inflatable  21/2  ft  plastic 
toy  of  the  Sergeant  himself- on  offer 
for  only  £1  plus  one  of  the  special 
offer  collars  attached  to  all  Sergeant 
Soaky,  Sergeant  Silky  and  Sergeant 
Smoothy  bottles. 

We're  backing  this 
promotion  with  full  mobilization  of 
the  popular  dailies,  including  the  Sun, 
Mirror,  Mail,  Express  and  Star. 
The  ads.  will  feature  all  three  Sergeant 
products,  with  news  of  the  toy  and  an 
inducement  to  the  reader  to  act 
without  delay. 

We're  supporting  the  press 
campaign  in  turn  by  eye-catching 
P.O.S.  material,  including  a  dump  bin 
with  special  header  board  plus 
window  bills. 

You  will  want  to  generate 
increased  sales  of  Sergeant  Soaky  and 
his  comrades,  so  arm  yourself  early 
with  this  great  special  offer. 

Sergeant  Soaky  is  ready  to  take 
your  orders. 
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You'll  find  the  newListermint  bottle  easier  to  handle.  And  its  Plastishield  label 
will  protect  it  from  bumps  and  bangs  both  on  your  shelf  and  in  the  bathroom. 

When  Listermint  was  launched  in  1978  it  immediately  became  brand  leader 
and  increased  the  mouthwash  market  by  up  to  50%  in  some  areas. 

Continued  heavy  advertising  support  of  over  £800,000  nationally  on  tele- 
vision and  radio  in  1980  will  keep  it  selling  fast. 

So  display  Listermint  next  to  the  toothpaste  and  you  know  your  customers 
will  find  it  easy  to  get  hold  of. 

Now  in  a  unique  new  Plastishield  bottle. 

®UG  Glass  Containers  Limited  .ire  the  registered  users  of  the  Plastishield  Trade  Mark  in  the  UK. 


Kotex  Mini's  get  £400,000 relaunch  with  first  ever  TV  support 

We  are  relaunching  an  improved  Mini -pad  in  a  new  pack. We're  even  going  on 
TV  as  part  of  our  £400,000  advertising. 

And  for  the  relaunch  we're  offering  12  pads  for  the  price  of  10,  so  sales  will  be 
greater  than  ever. 

Don't  be  left  short.  Order  plenty  now  and  watch  just 
how  fast  our  Mini's*  will  go. 


FEMININE  HYGIENE 
Trademarks  Kimberly-Clark  Corp.  Made  in  England  by  Kimberly-Clark  ®Ltd. 


COUNTERPOINTS 


Beecham  launches  new-style 
carpet  cleaner  from  Airwick 


Dry  Magic,  from  Airwick  (£0.99),  is 
being  launched  by  Beecham  Toiletries. 
The  distinguishing  feature  of  the  product 
is  said  to  be  that  it  cleans  carpets  without 
water,  needing  only  to  be  sprinkled  over 
the  carpet,  worked  quickly  into  the  pile 
With  a  stiff  brush  and  vacuumed  out 
again  half-an-hour  later,  saving  both  time 
and  effort. 

Beecham  Toiletries  are  launching  Dry 
Magic  with  a  £500,000  burst  of  national 
television  advertising  backed  up  with  a 
full-scale  promotional  programme  includ- 
ing introductory  discount  and  display 
material.  In  addition,  the  first  million 
packs  to  be  sold  will  each  contain  a 
coupon  offering  the  buyer  20p  off  next 
purchase. 

Mike  O'Donovan,  Beecham  Toiletries 
marketing  director  believes  Dry  Magic's 
unique  performance  advantages,  coupled 
with  the  heaviest  support  programme  this 
market  has  ever  seen,  will  carry  this  new 
Airwick  brand  to  the  crest  of  the  market 
within  a  very  short  time. 

"As  Dry  Magic  is  so  much  quicker 
and  easier  to  use  than  anything  available 


before,  we  believe  it  will  encourage 
housewives  to  clean  their  carpets  more 
frequently  and  thus  help  to  expand  the 
market."  Beecham  Proprietaries,  Beecham 
House,  Brentford,  Middlesex. 


May  introduction 

Prince  Matchabelli  will  be  introducing 
Eau  d'Aviance  in  May.  Described  as  a 
light  and  refreshing  spray  cologne,  it  is 
available  in  a  60ml  frosted  bottle  (£2.75). 

With  any  Aviance  product,  the  con- 
sumer can  buy  an  Aviance  fragranced 
dress  orchid  (£0.45).  The  orchids  come 
in  packs  of  12  assorted  colours  for  the 
stockist.  Prince  Matchabelli,  Victoria 
Road,  London  SWW. 


A  sure  move 

Sure  deodorant  is  now  claimed  to  be  the 
most  effective  anti-perspirant  aerosol  in 
the  market  due  to  the  development  of 
a  new  ingredient — polychlorohydroxo- 
aluminium. 

This  claim  will  be  prominent  on  every 
Sure  can  and  in  national  advertising  and 


the  brand  name  has  been  modified  to 
Sure  super  dry.  Sure  roll-on  has  also 
been  repackaged  in  a  clear  glass  bottle 
(40ml,  £0.64). 

A  new  Sure  advertising  campaign 
worth  £700,000  will  run  on  television  be- 
tween May  and  September,  supported 
by  women's  Press  advertising.  The  ad- 
vertisement of  a  girl  hurrying  to  catch 
a  plane  replaces  the  long-running  Girl- 
in-a-jungle  theme.  Elida  Gibbs  Ltd,  PO 
Box  IDY,  Portman  Square,  London 
WIA  IDY. 

Leichner  launch 

Teichner  have  introduced  new  eye  make- 
up pencils  (£1.25)  which  they  describe 
as  both  chunky  in  size  and  creamy  in 
texture.  The  pencils  are  available  in  four 
shades,  flighty  green,  flighty  blue,  flighty 
pink  and  flighty  mauve.  Also  available  is 
a  new  lip  dazzle  pencil  in  plum  rocket. 

Leichner's  spring  offer  comprises  a 
free  pencil  sharpener  when  two  pencils 
of  any  shade  are  purchased.  L.  Leichner 
(London)  Ltd.  202  Ternunus  Road,  East- 
bourne. East  Sussex  BN21  JDF. 

Playboy  aftershave 

Playboy  (75ml)  aftershave  which 
normally  retails  at  £4.75  will  be  avail- 
able as  a  trial  offer  to  the  consumer  at 
£2.95  during  spring.  A  special  counter 
display  unit  holding  12  bottles  is  being 
supplied  during  the  promotion.  Fassett 
&  Johnson  Ltd.  New  Road,  Winsford, 
Cheshire  CW7  2NX. 


Anais  additions 
to  range 

A  purse  perfume  spray  and  an  eau  de 
parfum  have  been  added  to  the  Anais 
Anais  range. 

The  7ml  purse  perfume  spray  (£11.95) 
comes  in  a  silver-look  atomiser  and  the 
30ml  eau  de  parfum  (£10.50)  in  a  frosted 
glass  bottle.  It  can  be  used  as  a  refill 
for  the  purse  perfume  spray. 

A  30ml  uncartoned  eau  d'toilette 
(£3.95)  has  been  introduced  for  a  limited 
period  especially,  the  company  says,  for 
chemist  outlets.  A  merchandiser  holding 
24  units  is  available.  Golden  Ltd,  Berkeley 
Square  House,  Berkeley  Square,  London 
WIA  1BX. 


Hair  on  the  air 

The  Vitapointe  television  campaign  is 
being  extended  nationally.  Product  man- 
ager, Cynthia  Pease,  says :  "We  have  had 
so  much  success  with  regional  television 
advertising  in  the  past  few  years  that  we 
felt  it  right  to  put  the  majority  of  our 
budget  into  television." 

Last  year  a  Vitapointe  commercial  was 
shown  in  the  south  of  England  and  pre- 
viously on  ATV.  Granada  and  Trident. 

The  new  Vitapointe  commercial  will 
be  shown  nationally,  including  Scotland, 
Ulster  and  Border,  in  two  bursts  from 
mid-April  to  mid-May  and  mid-August 
to4'  mid-September.  Ashe  Laboratories 
estimate  they  will  be  spending  £500,000 
above  and  below  the  line  in  1980. 

Vitapointe  packaging  is  improved  with 
the  name  strengthened  and  the  traditional 
pink  and  brown  colours  intensified.  Shelf 
strips  have  been  produced  to  complement 
the  packaging.  Ashe  Laboratories  Ltd, 
Ashetree  Works,  Kingston  Road, 
Leatherhead,  Surrey  KT22  7J2. 


Lauders'  White  linen 

White  Linen  is  Estee  Lauder's  fragrance 
for  spring  and  summer.  Available  from 
the  end  of  April  it  is  described  as  a  deli- 
cate blend  of  jasmine,  Bulgarian  roses 
and  lilies  of  the  valley. 

The  range  comprises  eau  de  parfum 
spray  (60ml,  £14.00),  eau  de  parfum 
(65ml,  (£14.00),  parfum  (7ml,  £20.00), 
soapbox  (lOOgm,  £4.25)  and  perfumed 
body  lotion  (125ml,  £8.00).  Estee  Lauder 
Cosmetics  Ltd,  71  Grosvenor  Street, 
London  W1X  0BH. 


Wander  address 

Wander  Pharmaceuticals  are  at  98  The 
Centre,  Feltham,  Middlesex  TW13  4EP, 
and  not  as  previously  stated  {C&D  March 
15,  p425). 
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Twone 
from  Staffer 


You  know  about  Sensodyne 
toothbrushes.  Adult  and  children's  models,  and  a  special 
one  for  sensitive  teeth.  High-quality,  premium  priced, 
backed  by  heavy  promotion  to  the  dental  profession  and 
the  public. 

Now  we're  introducing  two  new 
Sensodyne  toothbrushes  to  make  the  range  more 


complete. 


Sensodyne 
Interdental 


Dentists  recommend  that  a  single-tuft 
toothbrush  should  be  used  routinely  for 
cleaning  the  spaces  between  the  teeth.  The 
new  Sensodyne  Interdental  has  correct 
head/handle  configuration  with  double-  a 
rounded  Tynex  nylon  brushing  A 
filaments  designed  for  W 
long  life  and  efficient    |  i  f 
penetration  into  the  j|r 
crevices.  As  this  brusti  1  M 
meets  a  definite  Jr 
professional  /bK  \mF  ^ 

requirement,  it  is 
anticipated  that  the 
level  of  dental 
recommendation  will 
be  high. 


front  runners 
Miller  ^ 


H^^r  pSensodyne 

Wr  Special-purpose 

7       toothbrush  with 
Y        extra  soft  filaments 
for  patients  with  gum 
problems  who  need 
a  compact-head  brush 
with  soft  texture. 


V 

I 


Both  new  toothbrushes,  plus  the 
whole  range,  are  being  promoted 
heavily  to  dentists  via  press 
advertising,  sales  force  activity  and 
direct  mail.  There's  also  a  P.R. 
campaign  running.  All  Sensodyne 
toothbrushes  are  premium-prjced, 
with  big  profit  margins  for  you. 

There's  also  a  new  display  stand 
to  hold  supplies  of  all  the  brushes  and 
Sensodyne  Dental  Floss.  The  Stafford- 
Miller  rep.  will  be  offering  you  one. 


But  don't  wait  for  that.  Order. the 
new  Perio  and  Interdental  brushes 
now.  The  demand  will  be  there -and 
it'll  grow. 

Make  sure  you  can  meet  it. 

Sensodyne 
Toothbrushes 

Simply  the  best 

Stafford-Miller  Ltd., 

Professional  Relations  Division, 
Hatfield,  Herts.  ALIO  ONZ. 


Awards  for  good 
packaging 


Material  and  cost  savings,  ingenuity  and 
innovation  feature  strongly  in  the  judges' 
citations  for  a  total  of  94  Awards  in 
Starpacks  80,  organised  by  Che  Institute 
of  Packaging.  The  published  list  of  304 
entries  (205  in  the  Consumer  section,  and 
99  Transit  packs)  identifies  13  Gold  Star 
winners;  29  silver  stars  and  39  bronze 
awards.  In  addition  eight  entries  were 
given  special  recognition  for  technical 
innovation;  and  special  awards,  presented 
by  trade  and  other  organisations,  identify 
excellence  in  separate  materials  usage  or 
design  and  finishing  processes. 

This  year's  award-winning  packs  were 
a  feature  of  Pakex  '80 — the  International 
Packaging  Exhibition  sponsored  by  the 
Institute — at  'the  National  Exhibition 
Centre,  Birmingham  (March  17-21). 

The  awards  were  presented  by  the 
Institute's  president,  Mr  John  Briggs,  at 
a  special  reception  during  Pakex.  Among 
the  award  winners  in  the  Consumer 
Section,  with  the  judges'  citations,  are: 
Gold  Star 

Gillette  Industries  Ltd 

Pack  for  disposable  razors. 
In  a  market  that  has  often  been  criticised 
for  overpackaging,  this  innovative  pack 
for  holding  various  quantities  of  dispo- 
sable razors  is  automatically  constructed 
from  a  simple  flat  blank,  folded  round 
the  razors  and  glued.  Reducing  the  space 
required  for  warehousing,  shipping  and 
displaying  by  up  to  30  per  cent  over  the 
previous  methods  used,  the  cost  of  the 
pack  in  terms  of  material,  labour  and 
conversion  is  considerably  less  than  alter- 
natives such  as  blister  packs  and  bags 
With  header  cards. 
Taylowe  Ltd 

Range  of  cartons  for  Melody  cosmetics 
(Elida  Gibbs  Ltd). 

Triangular  constructed,  aluminium  foil 
lined  Duplex  board  used  for  this  family 
range  of  Melody  cartons  provides  strong 
sales  appeal  with  a  good  family  connec- 
tion, yet  the  individual  components  of 
the  range  are  still  well  defined.  The 
cartons  are  printed  in  two  white  plus 
six  colours  with  UV  drying. 
Avon  Overseas  Ltd  (plus  Cosmetic 
World  News  award  as  the  Cosmetic 
Pack  of  the  Year  Award  for  the  best 
star-winning  cosmetic,  perfumery  or 
toiletry  pack). 

Range  of  packs  for  Style  cosmetics: 
Careful  thought  has  obviously  gone 
into  co-ordinating  the  use  of  different 
materials  for  a  family  range  of  cosmetics 
packs  for  Style.  The  design  theme  runs 
through  glass,  metal,  plastics  and  carton- 
board. 

Silver  Star 

Rockvvare  Glass  Ltd 

Aerosol  bottle  for  French  perfume 
(Jacques  Fath,  Guy  Laroche,  Lancome), 
plus  special  award  offered  by  the  Glass 
Manufacturers'  Association  for  the  best 
sitar -winning  glass  entry. 


Attractive  pack  for  perfume  aerosol 
bottles  which  fits  well  into  the  hand,  this 
bottle  was  technically  difficult  to  produce. 
Glass  aerosols,  particularly  in  a  rectan- 
gular shape,   have   always   presented  a 


use,  to  prevent  deterioration  and  the  tray 
ensure  that  this  temperature  is  main- 
tained during  distribution  between  fac- 
tory, warehouse  and  customer.  The  trays 
are  also  popular  for  secondary  use  in  the 
storage  of  tubes  containing  blood  sam- 
ples, for  example. 
Taylowe  Ltd 

Pack  for  Benlyn  cold  treatment  (William 
R.  Warner  Ltd) 

A  functional  and  economical  pack  for 
Benylin  cold  treatment,  the  clear  and 


A  "Silver  star"  for  Taylowe's  Benylin  design 
special  problem  for  the  glass  manufac- 
turer. Legislation  requires  the  containers 
to  be  tested  to  a  pressure  of  over  174  psi. 
The  label  was  silk  screened. 

William  Thyne  (Plastics)  Ltd 

Small  animal  vaccine  pack  (C-Vet  Ltd) 
This  ingenious,  yet  simple  pack  for  a 
range  of  cat  and  dog  vaccines  is  impor- 
ted as  bulk  unlabelled  phials  from  the 
USA.  The  expanded  polystyrene  tray, 
designed  to  hold  the  phial  securely,  yet 
still  be  easily  removed  from  the  pack, 
ensures  the  temperature  stability  of  the 
vaccine.  As  many  of  the  vaccine  com- 
ponents are  live  viruses  they  must  be 
kept  between  2  and  8  deg  C,  prior  to 
William  Thyne's  award  winning  vaccine  pack 


informative  design  combined  with  the 
healt  seal  construction  provides  good  pro- 
tection and  presentation. 
DRG  Cartons  and  Printing  (plus  special 
award  by  British  Printing  Industries 
Federation  for  the  star  Winning  pack  with 
the  best  technical  graphic  reproduction). 
Range  of  flip  top  cartons  for  first  aid 
plasters  {Smith  &  Nephew  Ltd.) 
An  automatically  erected  flip  top  carton 
for  first  aid  plasters  provides  excellent 
handling  properties,  allowing  easy  access 
to  and  selection  of  the  size  of  product. 
It  is  pilfer  proof,  can  be  reclosed  secure- 
ly, and  the  graphic  reproduction  is  of  a 
high  technical  quality. 
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HOW  TO  PUT  YOUR 
ANTIPERSP1R ANT PROFITS* 

BACK  5  YEARS. 


Jr 


NEW  SURE  SUPER  DRYYESTERDAY'S  PROi 


Remember  theprofits ' 
used  to  make  in  this  market? 

Now  New  Sure  Super  Dry  | 
will  bring  back  your  customers 
to  the  high  profit  aerosol. 

Sure  is  the  most  effective 
aerosol  they  can  buy.  More 
effective  than  most  roll-ons. 

Sure  has  PCA,  an  exclusive 
new  anti-perspirant 
ingredient. 

Sure  will  spend  £700,000 
on  a  stunning  new  TV  and 
magazine  campaign  this 
summer 

HHIli'''^' 


THE  MOST  EFFE 
ANTIPERSPK 
AEROSOL 


SURE 

SUPER  DRY 


^^The  brands  that  moan  business 
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yours 

'  Up  your  order  of  Super  Poli-Grip  and 
what  happens? 

Up  go  your  sales.  And  up  go  your  prof] 
How  can  we  be  so  confident? 
Look  at  the  track  record.  It  shows  the 
biggest  sterling  share  of  any  cream  on  the 
market  and  the  fastest  growth  of  any 
I  fixative  brand. 

Look  at  the  advertising.  It's  the  onl} 
fixative  on  TV.  And  the  commercial 
focuses  on  one  of  the  big  problems  of 
wearing  dentures:  occlusion. 

We  know  from  research  occlusio 
is  a  major  reason  new  people  decide 
to  use  a  fixative. 

And  to  make  sure  Super  Poli-Gi 
|  stays  on  the  up  and  up  we  now  hav 
some  splendid  promotions.  Your 
Stafford-Miller  representative  wil 
■'\  give  you  the  details. 

Just  tell  him  you  want  him 
up  yours.  He'll  know  what 
you're  talking  about. 
s.  , 

The  leading  denture 
\         fixative  cream 
m    from  Stafford-Miller. 


PROFESSIONAL  NEWS 


No  Valium  sales  claim— 
council  tells  BBC 


Pharmaceutical  Society  of  Great  Britain 


A  BBC  assurance  has  failed  to  satisfy 
the  council  of  the  Pharmaceutical  Society 
of  Northern  Ireland  following  an  appa- 
rent "Valium  sales  by  chemists"  allega- 
tion during  radio  interview. 

Last  month's  Council  meeting  heard 
that  the  secretary  had,  at  the  request  of 
Mr  Kerr,  written  to  the  controller,  BBC 
Belfast,  about  statements  made  by  a 
general  medical  practitioner  in  an  inter- 
view on  the  morning  of  March  13.  The 
inference  to  be  drawn  from  his  state- 
ments was  that  illegal  sales  of  Valium 
tablets  were  being  made  at  some  phar- 
macies. 

The  head  of  Radio  Ulster  had  replied 
that  the  medical  practitioner  "did  not 
state,  either  implicity  or  explicitly,  that 
pharmaceutical  chemists  in  Northern 
Ireland  were  illegally  selling  Valium". 
The  letter  said  it  was  not  the  Corpora- 
tion's practice  to  issue  either  transcripts 
or  copies  of  broadcasts  as  it  did  not  have 
the  resources  to  deal  with  the  demand, 
but  the  comments  contained  in  the  letter 
should  reassure  the  Society. 

A  number  of  Council  members  who 
heard  the  programme  agreed  that  in  reply 
to  a  question  asking  where  young  people 
obtained  Valium  tablets  the  medical  prac- 
titioner had  stated  "chemist  shops  and 
The  secretary  was  instructed  to 
inform  the  head  of  Radio  Ulster  that  the 
Council  was  far  from  reassured. 

Request  for  assistance 

A  request  was  received  from  a  member 
of  the  Society  for  assistance  from  the 
C.  W.  Young  Fund  to  enable  him  to 
conduct  an  investigation  into  the  needs 
of  the  general  practice  pharmacist  in 
respect  of  a  drug  information  service. 
This  was  a  personal  effort  by  the  member 
concerned  and  would  entail  sending  a 
questionnaire  to  each  pharmacy  in 
Northern  Ireland.  After  discussion,  in  the 
course  of  which  it  was  pointed  out  that 
projects  of  this  kind  had  been  envisaged 
when  the  Fund  was  established,  it  was 
agreed  to  grant  the  request. 

Mr  O'Rourke  referred  to  the  specimen 
questionnaire  which  the  member  pro- 
posed to  send  out  and  advised  that  some 
of  the  questions  could  with  advantage 
be  re-worded  and  some  omitted.  He  was 
sure  the  member  would  welcome  advice 
on  the  matter. 

The  president  reported  on  a  meeting 
attended  by  representatives  of  the 
Council,  the  Ulster  Chemists'  Association 
and  the  Pharmaceutical  Contractors 
Committee  when  two  papers  issued  by 
the  Department  of  Health  and  Social 
Services  had  been  considered.  The  first, 
on  the  structure  and  management  of  the 


health  and  personal  social  services  in 
Northern  Ireland,  showed  that  there  was 
no  intention  to  change  the  present  two- 
tier  structure  and  consideration  was 
limited  to  changes  in  the  distribution  of 
functions  between  region  and  area. 

Health  centre  paper 

A  number  of  pharmacists  practising 
in  health  centre  pharmacies  were  invited 
to  attend  when  the  second  paper 
"Health  centre  pharmacy  charges"  was 
considered.  This  meeting  received  a  re- 
port from  Messrs  Dillon,  Kerr,  McKee 
and  O'Rourke  who  had  discussed  with 
the  district  valuer  the  charge  to  be  made 
in  respect  of  rent  and  rates  at  health 
centre  pharmacies.  The  proposal  of  the 
district  valuer  for  a  method  of  deciding 
the  charge  for  each  health  centre  phar- 
macy was  accepted,  but  a  request  was 
being  made  for  a  discussion  with 
Department  of  Health  officials  when 
some  of  the  other  charges  involved 
would  be  discussed. 

Miss  Watson  said  a  number  of 
meetings  of  pharmacists  had  been  held 
throughout  the  Province  to  discuss  the 
existing  legislation  relating  to  the  sale 
of  veterinary  medicines.  In  particular  the 
relaxations  in  the  law  which  permitted 
traders  to  sell  very  potent  medicines 
came  in  for  criticism.  She  asked  the 
Council  for  the  use  of  the  Society's 
lecture  hall  on  March  31,  when  it  was 
proposed  to  hold  a  meeting  of  all  the 
pharmacists  concerned.  It  was  agreed  to 
grant  the  use  of  the  hall  and  the  presi- 
dent said  he  would  endeavour  to  attend. 

BASIS  agreement 

Tt  was  decided  to  enter  into  a  formal 
agreement  with  the  BASTS  registration 
board.  Under  the  agreement  registered 
pharmacy  premises  in  Northern  Ireland 
will  be  exempt  from  BASIS  registration 
unless  the  owner  otherwise  wishes,  but 
manufacturers  will  be  advised  by  BASIS 
to  supply  agrochemicals  to  a  pharmacist 
in  Northern  Ireland  whose  premises  are 
not  currently  listed  on  receiving  an 
undertaking  that  an  application  for  sup- 
plementary listing  will  be  made  within 
one  month.  Failure  to  carry  out  the 
undertaking  may  result  in  the  manufac- 
turer refusing  to  give  further  supplies.  A 
standard  of  care  not  less  than  that 
adopted  by  BASIS  should  be  observed 
by  pharmacists.  The  supplementary  list 
of  pharmacists  in  Northern  Ireland 
exempt  from  registration  will  be  attached 
to  the  BASIS  list  of  registered 
distributors. 

The  president  thanked  Mrs  O'Rourke 
and  Mr  Hunter  for  their  work  in  con- 


nection with  the  presidential  dinner 
held  the  previous  evening.  Mr  Hunter 
said  Council  might  consider  changing 
the  venue  for  next  year's  dinner;  those 
sitting  at  one  side  of  the  room  had  been 
unable  to  hear  the  speakers  because  of 
the  noise  created  in  another  room.  He 
thought  a  later  date,  say  in  April  1981, 
might  be  preferable.  Mrs  O'Rourke  said 
the  date  was  chosen  to  help  some  of  the 
visitors.  She  did  not  think  that  a  post- 
ponement to  April  would  do  other  than 
reduce  the  attendance  because  by  then 
the  call  of  the  garden,  golf  course  or 
bowling  green  would  be  very  real.  The 
president  said  the  decision  was  one  that 
would  have  to  be  made  quickly  if  a  book- 
ing was  to  be  made  with  another  hotel. 

Referring  to  the  joint  meeting  of 
members  of  the  Society  and  of  the 
Northern  Ireland  faculty  of  the  Royal 
College  of  General  Practitioners,  held  on 
March  6,  when  the  speaker  was  Dr  B.  A. 
Wills  had  given  an  interesting  talk  to 
Health  and  Social  Security,  the  secretary 
said  he  had  received  a  cheque  from 
Roche  Products  Ltd  to  cover  part  of  the 
expenses  incurred.  The  president  said  Dr 
Wills  had  given  an  interesting  talks  to 
a  large  and  appreciative  audience  and 
they  were  grateful  for  Roche's  generosity. 

Bulk  delivery  system 

Tn  reply  to  a  question  the  secretary 
said  the  bulk  delivery  of  the  February 
issue  of  Prescriher's  Journal  was  received 
on  March  12.  Apart  from  three  or  four 
copies  which  arrived  separately,  the  bulk 
delivery  of  the  March  issue  of  MTMS 
had  not  arrived  by  March  20.  The  bulk 
delivery  method  had  been  introduced 
this  year  because  the  previous  system  of 
direct  posting  to  subscribers  had  resulted 
in  continuous  complaints  that  members 
had  not  received  copies.  A  "fortune"  was 
spent  bv  the  office  staff  on  telephone 
calls  in  attempting  to  rectify  the  situation 
but  all  to  no  avail;  correspondence  on 
the  subject  usually  remained  unanswered. 
He  did  not  know  the  answer. 

Applications  of  the  following  four 
graduates  for  registration  as  students 
were  granted: —  Catherine  Anne 
Leonard,  24  Londonderry  Road,  New- 
townards,  co  Down;  Linda  Margaret 
McDermott,  8  Cadogen  Park,  Ross- 
downey  Road,  Londonderry;  Kevin 
Mageean,  133  Stockman's  Lane,  Belfast 
BT9  7JE;  Linda  Denise  Wilson,  125 
Lower  Braniel  Road,  Belfast  5. 


Charter  for  RSC 

The  Royal  Society  of  Chemistry  is  to 
be  granted  its  Royal  Charter  on  June  1. 

The  new  society  results  from  the 
unification  of  the  Chemical  Society  with 
the  Royal  Institute  of  Chemistry,  which 
will  cease  to  function  as  separate 
organisations.  The  RSC's  main  objectives 
will  be  advancement  of  the  science  of 
chemistry  and  its  applications,  and  the 
maintenance  of  high  standards  of  compe- 
tence and  integrity  among  practising 
chemists.  It  will  represent  some  40,000 
scientists.  The  first  president  is  Sir  Ewart 
Jones  {C&D,  last  week,  p561). 
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New  Sprin 


Sprinkle  Sweet  from 
Hermesetas  is  Britain's  first  spoon- 
for-spoon  alternative  to  sugar. 

It  looks  like  sugar.  It  tastes  like 
sugar.  And  it  sprinkles  like  sugar. 

The  big  difference  is  Sprinkle 
Sweet  contains  spoon-for-spoon 
90%  fewer  calories. 

To  tell  your  customers  the  news,  we're 
taking  full  page  advertisements  in  all  the  main 
women's  magazines  and  using  Anglia  TV  area  to 
launch  a  30-second  commercial.  The  campaign  will  be 
backed  by  the  Hermesetas  recipe  and  PR  service. 


eetThe  first 
t  sugar  beat 


To  members'  of  the  trade, 
we're  also  offering  an  intro- 
ductory bonus, 
details  of  which 
you  can  get  from 
your  Crookes 
Anestan  represent- 
ative or  by  writing  to 
the  address  below. 
New  Sprinkle  Sweet  from 
Hermesetas.  Spoon-for-spoon, 
90%  fewer  calories  than  sugar. 

CrookesAnestanLimited,P.O.Box94,lThaneRoadWest,NottinghamNG23AA.  ^^^a^Bi 


Contributed 

Insecticides  and  air 
freshener  markets 


The  year  1980  could  be  good  for 
household  insecticides;  it  will  be  good  for 
air  fresheners. 

I  feel  somewhat  like  a  latter-day 
Colonel  Fawcett  as  T  step  into  the  brand 
share  jungle  of  household  insecticides. 
Was  Colonel  Fawcett  swallowed  by  an 
anaconda?  Will  T  similarly  disappear — 
swallowed,  perhaps,  by  a  giant  blue- 
bottomed  fly,  or  will  T  merely  expire 
slowly,  imprisoned  in  a  large  white  cage 
with  only  a  giant  DDVP  strip  for 
company? 

The  continuing  discussion  between  two 
of  the  interested  companies  has  been 
well  publicised.  Both  remain  convinced 
that  their  estimates  are  the  most 
accurate  (Bayer  say  their  lower  figures 
reflect  more  accurately  actual  sales  off 
retailers'  shelves).  However,  several  other 
companies  are  involved  in  this  market 
and  they,  too,  have  supplied  C&D  with 
their  assessment  of  the  market.  The 
answer  to  the  differences  probably  lies 
partly  in  what  value  individual  compa- 
nies (or  their  market  researchers) 
estimate  the  total  and  aerosol  and  slow 
release  sectors  to  be  worth.  Bayer  say 
the  total  market  at  £5  million  rsp  is  now 
only  half  what  it  was  worth  in  1976; 
Temana  quote  a  figure  of  £  10m,  of  which 
they  suggest  that  aerosols  accounted  for 
£5. 5m  and  slow  release  £4. 5m.  Reckitt. 
too,  estimate  the  aerosol  sector  as  worth 
£5. 5m  but  Wellcome  say  the  current  rsp 
value  of  aerosol  flykillers  is  £6. 5m. 

There  are  others! 

One  feels  that  Baver  and  Temana  may 
have  become  so  involved  with  their  own 
figures  that  they  have  at  least  partially 
lost  sight  of  other  brands.  For  instance, 
neither  company  makes  any  mention  of 
Cooper  Flykiller,  yet  Wellcome  say  their 
brand  has  a  29  per  cent  share  of  the 
aerosol  sector  and  other  (competitive) 
companies  also  say  that,  despite  the 
Vapona  claim  to  overall  brand  leader- 
ship, the  Cooper  product  is  in  fact  first: 

to  quote  just  one  company  "   Coopers 

invariably  sell  more  units  of  Flykiller 
than  any  other  brands". 

Bayer  claim  that  Mafu  (now  with 
seven  products  including  two  aerosols) 
was  the  only  household  insecticide  brand 
to  increase  its  sterling  market  share  in 
1979;  that  "in  sterling  terms  and  taking 
into  account  both  aerosol  and  slow 
release  products,  Mafu's  share  rose  to 
25.4  per  cent  last  year".  Temana 
Vapona)  quote  a  number  of  interesting 
statistics  gleaned  from  two  sources.  A 
BMRB  survey,  commissioned  by 
Temana,  showed  the  market  to  be  split 
55:45  between  aerosols  and  slow  release 
(this  split,  incidentally,  is  generally  put 
forward  whatever  value  is  put  on  the 
total  market);  during  usage  and  attitude 
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studies  taken  in  the  middle  of  last 
summer,  BMRB  found  that  awareness 
for  both  product  types  was  extremely 
high,  with  primary  awareness  of  aerosols 
being  99  per  cent  and  slow  release  78 
per  cent. 

Aerosol  and  slow  release  insecticides 
complement  each  other  and  it  was 
interesting  to  see  that  BMRB  found  a 
fairly  high  level  of  duplication  with 
nearly  a  third  of  all  aerosol  users  also 
having  a  slow  release  product  in  their 
homes.  The  researchers  also  showed 
Vapona  a  clear  leader  in  terms  of  sponta- 
neous awareness  and  brand  use,  regis- 
tering 65  per  cent  and  67  per  cent 
compared  to  Mafu's  14  per  cent  of 
spontaneous  awareness  and  6  per  cent 
brand  usage,  though  this  is  not  so 
startling  (or  controversial)  as  it  might  at 
first  appear — Vapona  has  been  around  a 
long  time  now  and  was  a  pioneer  brand 
in  slow  release  insecticides.  Between 
March  and  October  1979.  Stats  MR 
audited  brand  positions  for  Temana.  This 
all-outlets  audit,  say  Temana,  produced 
the  following  pecking  order:  Vapona 
60  per  cent,  Mafu  18  per  cent,  Sectovap 
12  per  cent,  Flytox  6  per  cent. 

For  aerosols,  Wellcome's  higher 
figure  of  £6. 5m  seems  worth  backing. 
Wellcome  are  not  a  company  given  to 
over-estimation  and  one  must  remember 
their  long,  deep  and  extremely  sound 
involvement  in  the  development  of  and 
knowledge  of  insecticidal  substances,  as 
well  as  the  insecticide  market. 

There  are  some  40-50  aerosol  fly- 
killers  on  the  market,  including  a  few 
sold  door  to  door.  While  the  nationally 
promoted  brand  names  sold  through  a 
variety  of  outlets  are  those  that  most 
concern  us,  one  must  not  discount  the 
considerable  sales  of  own-brand  flykillers 
— particularly  those  found  in  such  outlets 
as  Boots,  the  Co-op  and  major  super- 
markets— or,  indeed,  the  multiplicity  of 
aerosol  insecticides  sold  primarily  for  use 
on  insects  other  than  flies. 

Guide  to  the  estimates 

Regardless  of  the  figure  companies 
place  on  the  value  of  individual  sectors 
or  the  total  market,  their  estimates  of 
their  own  brand  (value)  share  is  a  useful 
guide:  obviously  they  have  an  accurate 
picture  of  their  ex-factory  sales  and  the 
larger  manufacturing  companies,  at  least, 
also  keep  tabs  on  in-shop  stock  levels  and 
they  are  (even  in  a  poor-summer  year) 
aware  of  how  much  product  is  or  is  not 
left  on  the  shelves  at  the  end  of  the  main 
selling  season.  Such  information  is  re- 
quired for  planning  component  and 
material  purchasing  and  production  pro- 
grammes for  the  next  year.  Thus,  one 
can  make  a  reasonable  assessment  of 
brand  performances  given  a  sufficiency 
of  company  information  and  sufficient 


depth  of  historical  and  overall  market 
background  information. 

The  1979  aerosol  insecticide  market 
leaders — both  safe  in-kitchen  products — 
were  Wellcome's  Cooper  and  Reckitt's 
Floret  flykillers,  both  of  whom  had  sales 
approaching  £2m.  Bayer's  share  was 
probably  around  £0.3m.  The  value  of 
the  slow  release  sector  is  now  probably 
close  to  £5m  at  rsp  and  is  dominated,  (in 
alphabetical  order)  by  Flytox,  Mafu, 
Sectovap  and  Vapona:  of  this,  it  would 
appear  that  around  54  per  cent  is 
accounted  for  by  Vapona,  while  Mafu's 
share  is  about  20  per  cent. 

In  1980,  Bayer  plan  to  support  the 
Mafu  brand  with  a  £0.5m  advertising 
and  promotional  campaign  and  will 
again  be  using  the  Venus  flytrap  theme 
with  the  copyline  "Mafu  flytraps — there's 
no  escaping  them".  Some  £350,000  will 
be  devoted  to  television  advertising  and 
there  will  also  be  a  national  poster  cam- 
paign, plus  POS  shelf  strips  and  show- 
cards  using  the  Venus  flytrap  message. 
Promotional  activity  will  be  directed  to 
further  increasing  distribution  in  the 
chemist  trade. 

New  formulation 

Bayer  have  given  Mafu  fly  spray 
(135g  65  rrp)  a  new  formulation  which 
is  said  to  have  a  "unique"  long-lasting 
residual  action:  it  may  be  used  conven- 
tionally as  a  knockdown  kill  (spraying 
directlv  at  the  insect)  and  as  a  closed 
room  spray  or  as  a  longlasting  insecti- 
cide by  spraying  it  on  to  surfaces  where 
flies  gather.  Used  like  this.  Bayer  say  it 
will  remain  active  for  days — even  up  to 
21  days — killing  all  insects  that  land  on 
the  sprayed  area.  The  ingredient  which 
provides  this  action  is  called  MEB  by 
Bayer  who  developed  it.  Thus,  this 
insecticide  now  has  an  additional 
advantage  but  one  which  should  be 
drawn  to  purchasers'  attention,  since  it 
obviously  prohibits  its  casual  use  in  a 
kitchen /food  area,  although  it  could  be 
safely  applied  with  care  to  specific 
surfaces  such  as  window  surrounds  in 
such  rooms. 

New  to  the  range  for  1980  is  Mafu 
small  space  insect  killer  (89  rrp).  This  is 
a  DDVP  impregnated  polyurethane  strip 
with  a  life  of  four  months.  It  is  encased 
in  a  white  plastics  cage  which  can  be 
hung  up  by  its  hook  or  stood  in  a  con- 
venient position.  Tt  has  been  produced 
for  areas  up  to  200  cu  ft,  such  as  cup- 
boards, boats,  caravans,  and  greenhouses. 
Of  the  other  unchanged  products  in  the 
Mafu  range,  one  of  the  most  interesting 
is  the  fly  balls  (£0.59p  rrp)  which  kill  by 
contact.  However,  given  (he  public's 
propensity  for  throwing  wrappers  of  any- 
thing away  before  reading  the  instruc- 
tions, a  little  sales  assistant  advice  might 
not  come  amiss.  The  cloth-shred  balls 
are  impregnated  with  propoxur  and  they 
are  most  effective  when  they  are  moist. 
Bayer  say  they  should  be  dipped  in 
water — by  raising  a  container  of  water 
to  them — every  two  to  three  days.  Flies 
are  attracted  to  these  balls  by  their  sugar 
content  and  bright  red  colour. 

Continued  on  p639 
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NEW  BLEACHMATIC  FROM  HARPIC  GOES  NATIONAL! 


In-cistern  Bleachmatic  keeps  the  lavatory  clean  as  well  as  destroying  germs. 
Automatically. 

After  a  highly  successful  test-launch,  Bleachmatic  is  being  let  loose  on  the 
nation's  loos. 


With  a  new  30  sec  commercial  and  colour  press  ads  starring  our  Bleachmatic 
robot,  more  than  141/2  million  housewives  will  be  aware  of  his  strength.  And  starting 
with  over  £1A  million  worth  of  advertising  support,  that's  some  strength. 

The  rapidly  expanding  lavatory  care  market -24%  increase  in  1979  alone - 


is  worth  a  clean  £48  million  at  RSR  So  join  forces  with 
Bleachmatic  now,  and  your  profits  won't  know  what's  hit  them. 

The  biggest  name  in  the  smallest  room. 


Insecticides  and 
air  fresheners 

Continued  from  p637 

Napa's  Doom  range  is  being  re- 
launched to  coincide  with  the  appoint- 
ment of  Rentokil  as  range  distributors. 
As  Napa  say,  "Rentokil's  particular 
strength  in  the  insecticide  field  com- 
pounds our  ambitious  plans  substanti- 
ally to  increase  the  market  share  for 
all  Doom  products  and  our  consider- 
able support  is  largely  aimed  at  assist- 
ing the  small  retailer".  A  "substantial" 
advertising  campaign  for  the  brand 
is  planned,  using  such  women's  maga- 
zines as  Ideal  Home,  Woman  & 
Home  and  Woman's  Realm.  Competi- 
tive terms  are  being  offered  on  all 
Doom  products  "even  on  small 
quantities  ....  to  enable  the  small 
retailer  to  cater  for  demand  as 
it  arises".  The  standard  retailers' 
margin  has  been  increased  from  25 
per  cent  to  35  per  cent  on  turnover 
on  Doom  aerosols.  This,  Napa  hope, 
will  mean  that  retailers  will  be  able  to 
set  a  desirable  shelf  price  "in  view  of 
other  competitors'  stock  and  other 
local  factors".  Doom  fly  killer  has 
been  reformulated  and,  based  on 
synergised  pyrethroids,  is  said  to  be 
virtually  odourless.  Its  knockdown 
kill-power  conforms  to  BS4172  and 
this  fact  is  declared  on  the  can.  The 
other  insecticides  in  the  range  are  un- 
changed. However,  an  associated 
Doom  product.  Insect  Bite  Repellent 
with  Sunscreen,  has  also  been  given 
an  improved  non-sticky  spray  mousse 
formulation  and  is  presented  in  a  new 
170g  fill  aluminium  container  with 
redesigned  graphics  which,  while 
retaining  recall  elements,  have  more 
impact. 

Perfumed  variant 

Reckitt  say  that  one  of  the  reasons 
for  Floret's  success  in  1979  was  the 
introduction  of  the  perfumed  variant. 
This  Spring,  both  Floret  fly  killer 
variants  (135g  £0.65p)  will  be  available 
with  one-third  extra  product  free. 

Temana  plan  a  £200,000  national 
Press  campaign  for  Vapona  this  year 
and  say  they  have  a  wide  range  of 
point  of  sale  material  available. 

Mild  winters  usually  mean  more 
flies  in  the  following  Spring  and 
summer  seasons  and,  as  John  Wilson, 
of  the  Wellcome  Consumer  Division, 
says,  "with  more  breeding  stocks  of 
flies  around  ....  the  insecticide 
market,  which  has  been  static  for  the 
last  couple  of  years,  could  again  show 
growth".  Some  good  spells  of  warm 
weather  would  help  and  a  long  hot 
summer  would  be  welcome — not  only 
by  the  marketers  and  retailers  of 
insecticides.  Wellcome  also  told  C&D 
that  Cooper  aerosols  are  currently 
being  offered  to  chemists  at  very 
attractive  bonuses. 

Continued  on  p643 
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Will  history 
repeat  itself? 

■^When  Slender  was  introduced  five 
years  ago,  we  sold  nine  months  stock  in  six 
weeks*  Not  an  overnight  sensation,  we  admit 
But  still  an  impressive  debut* 

Almost  immediately  Slender  became 
brand  leader  And  despite  all  those  rivals  who 
jumped  on  our  band  wagon,  it  still  has  the 
fattest  share  of  the  market* 


to 

m 


¥ 


This  year,  our  boffins  have  improved 
Slender  by  adding  50%  more  protein*  So  it's 
now  even  more  filing,  but  still  as  slimming* 

They've  also  created  a  Six  Day  Diet  Pack 
for  weak-willed  slimmers  who  need  to  follow  a 
fixed  routine* 

We're  backing  up  their  hard  work  by 
spending  £500,000  on  a  nationwide  TV  cam- 
paign which  starts  in  May 

The  rest,  of  course,  is  in  your  hands* 

We  know  you  won't  let  your  customers 
down*  Or  our  back  room  boys*  Slender 


f  own  Band 


arc  blowing  our  trumpet 
ai  well  ai  their  own 


Sore  or  cracked  lips  are  as  disastrous  to  a  bandsman 
as  a  pulled  muscle  is  to  a  footballer.  Neither  can  play 
again  until  they've  healed. 

That's  why  the  Bideford  Town  Band  insist  on 
Blistezeto  protect  their  lips  from  the  ravages  of 
the  weather.  They've  found  that  nothing  provides 
more  effective  relief  for  sore  lips  and  cold  sores 
than  gentle,  medicated  Blisteze  cream. 

So  if  you  have  a  customer  making  a  song 
and  dance  about  sore  lips,  remember  the 
Bideford  Town  Band. 

And  recommend  Blisteze. 


Bliifeze. 
For  sore  lipi 
and  cold  sores 


Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts,  WD1  7JJ.  Tel  (0923)  29251 . 
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Cup  a  Ltd  of  Blackburn  olalim  improve- 
ments to  the  Sectovap  slow  release  insec- 
ticide product  range  for  the  1980  season. 
There  is  a  new  pack  for  the  larger  room 
size  treatment  (1500  cu  ft)  Sectovap  fly 
killer  lantern  in  a  plastic  holder,  con- 
forming to  the  view  PS  PS- MA  FF  re- 
quirements on  a  reclosable  unit  for  dom- 
estic use.  The  new  Sectovap  lantern  is  in 
a  "pleasant  to  use"  formula,  with  four 
months'  fly  killing  activity  claimed. 

Sectovap  Space  Setter 

A  new  pack  is  also  introduced  for  the 
Sectovap  Space  Setter  fly  killer  in  tri- 
angular, carton  presentation.  This  product 
also  complies  with  the  new  PSPS-'MAFF 
requirement  for  fully  reclosable  units,  and 
is  in  the  new  "pleasant  to  use"  formula. 
The  Sectovap  kitchen  fly  killer  is  in  a  con- 
trollable and  reclosable  shutter  action 
plastic  container  and  is  claimed  to  be 
active  for  up  to  four  months  in  a  new 
"pleasant  to  use"  formula. 

Secto  slow  release  insecticide  products 
claim  to  be  the  first  UK-manufactured 
units  to  incorporate  a  fully  reclosable 
feature,  and  now  all  packs  over  300  cu 
ft  room  treatment  area  include  this 
feature. 

Outlet  shares  survey 

Napa  have  recently  surveyed  outlet 
shares  for  slow  release  and  aerosol  insec- 
ticides. They  say  the  results  indicate  that 
chemists  account  for  15  per  cent  of  sales, 
compared  to  grocers  50  per  cent,  Boots/ 
Woolworths  25  per  cent  and  hardware 
10  per  cent.  Temana,  too,  quote  15  per 
cenlt  for  independent  chemists,  but  Well- 
come (perhaps  including  Boots)  say  20 
per  cent.  Bayer  give  the  chemist  trade's 
volume  share  as  26  per  cent. 


New  pack  for  Astral  Nice  'n  Fresh  toilet 
freshener  with  tilt  action  vertical  spray 
valve. 


Air  fresheners.  In  1979,  according  to 
Beecham,  the  total  rsp  value  of  the  air 
freshener  market  was  worth  £22m  with 
some  19m  aerosols  and  34.5m  solid  air 
fresheners  being  sold :  solids  showed  50 
per  cent  and  aerosols  10  per  cent  growth 
during  the  year,  giving  a  total  volume 
sales  increase  for  1979  of  33  per  cent. 

These  figures  are  somewhat  higher 
than  other  companies  with  both  spray 
and  slow  release  products.  Temana  quote 
an  overall  figure  of  £17m  and  a  total 
volume  of  22m  units,  while  Bayer 
(quoting  a  total  value  of  £16. 5m  in- 
creasing to  an  estimated  £20m  in  1980) 
have  revealed  the  following  volume 
statistics  for  slow  release  products: 
1976,  8.0  millions  of  units;  1977,  10.3; 
1978,  15.5;  1979,  19.1;  1980  (estimated), 
22.0.  Reckitt  say  the  total  market  in- 
creased by  20  per  cent  volume  in  1979. 

Aerosol  sector 

The  aerosol  sector  in  1979  is  said  to 
have  been  worth  between  £6m  and  £8m, 
Wellcome  giving  the  higher  estimate  of 
£8m :  this  company  say  the  aerosol 
volume  growth  in  1979  was  16  per  cent. 
Reckitt's  Haze  is  an  undisputed  brand 
leader  with  sales  worth  about  £2.5m  at 
rsp,  though  Glade  (Johnson  Wax)  is  not 
far  behind  at  £2m  and  Wellcome's 
Cooper  Fresh-aire  is  also  strong  with 
£1.5m.  The  Orchard  Blossom  fragrance 
variant  is  credited  by  Reckitt  with  much 
of  the  increase  in  Haze  sales.  Reckitt's 
Patrick  Rykens  says  that  "the  customer 


is  fragrance  loyal  and  research  shows 
that  Haze  is  the  best  known  name  with 
the  most  popular  fragrances  among  air 
fresheners".  Beecham  have  produced  the 
tahle  below  showing  brand  perform- 
ances in  the  solid  segment  over  the  last 
two  years. 

This  table  includes  Shake  'n'  Vac,  an 
entirely  new  type  of  air  freshener  which 
is  discussed  in  some  detail  later  in  this 
article. 

Solid  sector's  worth 

Last  year  the  solid  sector  was  worth 
about  £10m  to  £10. 5m,  according  to 
Bayer  and  Temana.  The  latter  company 
say  that  their  Airbal  equalled  Haze 
aerosol  in  awareness  terms,  according  to 
a  survey  conducted  by  NOP  during 
August  and  September  1979.  In  usage 
terms,  NOP  estimated  that  Airbal  was 
in  around  four  million  homes — more 
than  Haze  or  Airwick — and  that  30  per 
cent  of  homes  using  an  air  freshener  had 
at  least  one  Airball. 

Bayer's  interesting  new  Bayfresh 
entrants  to  the  market  and  their  exten- 
sive promotional  plans  have  already  been 
disccussed  in  some  detail  in  C&D  (3 
March  1979,  p378). 

Beecham,  whose  Airwick  Stick  Up  was 
a  contributory  factor  in  slow  release  air 
freshener  sales  last  year,  are  supporting 
the  current  launch  of  refills  for  Airwick 
Stick  Up  with  a  £270,000  television  burst 
during  April  and  say  that  Beecham 
Continued  on  p647 


1978 


1979 


Airwick  Solid 
Airwick  Stick  Up 
Other  Airwick 

Total  Airwick 

Glade 

Shake  'n'  Vac 
Airbal 
Fleur 
Other 


All 

Chemists 

All 

Chemists 

outlets 

only 

outlets 

only 

20 

29 

22 

29 

17 

23 

9 

10 

4 

7 

29 

39 

43 

59 

37 

12 

26 

9 

4 

2 

21 

41 

18 

22 

11 

5 

7 

5 

2 

3 

2 

3 

100 

100 

100 

100 

I  ^SSS^  ITVlir  Pleasant 
I  HfHrV~  to  use! 

^   Ikr^S^?  ^SECTOVAP' 

M  1  ?  «L  +ir\\\UM  FLY  KILLER  LANTERN 


This  popular  slow  release  fly  killer,  now 
in  new  pack,  controls  up  to  1 , 500  cu.  ft. 
larger  room  space  area  for  up  to  4 
months  i.e.  lasts  a  wholesummer.  Killsa 
large  variety  of  flying  and  crawling 
insects  The  vapour  control  shutters 
enable  space  treatment  to  be  controlled 
in  accordance  with  instructions  for  use 
or  requirements,  new  pleasant  to  use 
base. 

SECTO 

The  Quality  Nam,  ,t<  Insecticides  for  over  70  years 
CUPAL  LTD  King  Street  Blackburn  BB2  1EU  Tel:  0254  50321 
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j^asi  year  uie  uaiuu  nuss  liiarma  grew  nail  as  mucr 

again  to  £%  million. 

With  one  brand  the  overwhelming  market  leader. 
Johnson's  Dental  Floss. 

For  every  single  packet  our  nearest  rival  sold,  we  sole 
five.  Which  could  explain  why  eighty  per  cent  of  chemist 
who  stock  dental  floss,  stock  Johnson's. 

And  we're  putting  our  money  where  our  mouth  is  agair 


HOW  TO  STO 

SLIPPING 


WAXED 


us  year.  Using  advertising  to  educate  customers  about 

importance  of  regularly  using 
ental  floss. 

You  display  it -they  11  buy  it. 

11     So  exactly  how  much  is  in  it  oentaT** 

3r  you?   FLOSs 

The  way  the  market's  growing, 
ow  long's  a  piece  of  string?  Utm?^  DENTALFLOSS 

U      'Reg Trade  Mark*  ^ofmwm^cfcwtJit  Limited  Slough 


A FORTUNE 
HKOUGH 


GERS. 


Leader of 
the  packs  I 


Rapid  relief 
from  the  misery 

of  Otitis  Media 


Otitis  Media,  especially 
in  children,  demands  fast, 
effective  relief  of  pain. 

Auralgicin  Ear  Drops  contain: 

*  A  fast  acting  analgesic 

*  A  decongestant 

*  An  antiseptic 

Auralgicin  brings  immediate 
comfort  to  the  sufferer  in  acute  and 
sub-acute  Otitis  Media.  You  may 
safely  recommend  its  use  in 
conjunction  with  prescribed 
systemic  antibiotics. 


'  Absorbent  Gavw  Tissua  Pad 

1  Absorbent  Gau/a  Swais  10  em  i  10  eat 

4  Urge  Cotton  Wool  Satis 

1  Absorbent  Paper  Towel 

1  Water  Repellent  Paper  Sterile  Field 


Vemon-Carua  I 


1/ernald 

STERILE 

5  GAUZE  PADS 

(GAUZE  SWABS  8  P  C  ) 
7-5onX?5  •:   8  PLY 

™«  M<*»r»  *h,n  '    *»  011,1 


Vernon-Carus  Limited 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

1/ernaid 

REGD. 

THE  BRAND  LEADER 


Auralgicin 

Benzocaine.  Ephed.  Hydrochlor.  Phenazone.  Chlorbutol. 
Potassium  Hydroxyquinoline  Sulphate.  Glycerol. 


ARSONS 


Further  information  available  from:  Fisons  Limited, 
Pharmaceutical  Division,  12  Derby  Road,  Loughborough, 
Leicestershire,  LE11 OBB.  '''Registered  Trade  Mark. 


VERNON-CARUS  LTD. 
Penwortham  Mills, 
Preston,  Lanes,  Tel:  744493/8 


ADDALO  CAREERWEAR 

PRESENT 

THEIR  EXCELLENT  SELECTION  OF 
HIGH  QUALITY  LADIES'  APPAREL 
DESIGNED  TO  BUILD  YOUR  IMAGE  AND 
RAISE  MORALE 


SEND  FOR 
OUR  NEW 

1980 
BROCHURE 

Ref.  C.D.1 


BY 

L.  J.  &  M.  REFSON  LTD. 
HENDON  RD. 
SUNDERLAND 
SR1 2NB 
TEL:  0783  59861/2 
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Toiletries  and  Airwick  are  jointly  plan- 
ning a  record  level  of  activity  for  the 
air  freshener  market  throughout  1980. 
(Presumably  this  will  include  consider- 
able support  for  an  Airwick  brand 
launch  competitive  to  Shake  'n'  Vac.) 

Cussons  are  currently  offering  trade 
bonuses  on  the  three  Racasan  Fleur 
fragrance  variants — spring  flowers,  blue 
mist  and  wild  blossom:  do  all  purchasers 
of  this  product  appreciate  that  the  speed 
at  which  the  perfume  is  released  can  be 
hastened  by  gently  shaking  the  pack? 

Temana — whose  Airbal  air  freshener 
and  Vapona  fly  killer  products  are  distri- 
buted by  Smith  &  Nephew — aim  to 
stimulate  more  frequent  refilling  of  Air- 
bal by  "heavy  media  support  and 
specially  designed  product  promotions". 
They  say  that  Airbal's  market  share 
varies  according  to  availability  rather 
than  consumer  demand,  stating  that  in 
major  grocery  multiples  where  Airbal  is 
widely  available,  it  has  a  30  per  cent 
market  share. 

Most  companies  are  optimistic  and  see 
real  growth  in  air  freshener  for  some 
time  and  certainly  in  1980 — particularly 
for  slow  release  types  which  still  have 
potential  despite  their  dramatic  growth 
last  year. 

Room  deodorisers 

A  new  boost  to  the  air  freshener 
market  is  the  arrival  of  the  vacuum 
cleaner  and  room  deodorisers.  The  first 
product  in  this  new  generation  was 
launched  in  the  USA  two  years  ago — 
Carpet  Fresh  by  Airwick.  It  was  soon  fol- 
lowed by  other  entrants,  of  which  the 
most  notable  are  Love  My  Carpet  (Lehn 
&  Fink  division  of  Sterling  Drug)  and 
Wizard  Rug  &  Room  Deodorizer  (Boyle 
Midway).  The  latter  is  offered  in  two 
variants  and  also  has  a  half-sister  pro- 
duct called  HR  Rug  &  Room  Deodo- 
rizer, which  is  sold  by  a  Boyle  Midway 
subsidiary  company.  Under  their  Glamo- 
rene  brand,  Airwick  also  launched  Rug 
Fresh. 

In  the  UK  last  July,  Johnson  Wax 
launched  Shake  V  Vac  and  the  company 
have  a  similar  product  called  Refresh  on 
sale  in  Australia.  Obviously  grocery  out- 
lets will  account  for  a  major  slice  of  this 
new  sector  of  the  market,  but  chemists 
have  an  advantage — they  can  explain 
how  the  products  work. 

By  the  end  of  June  1980,  Johnson  Wax 
will  have  supported  Shake  'n'  Vac  with  an 
advertising  spend  of  £620,000.  JW  say 
85  per  cent  of  UK  households  own  a 
vacuum  cleaner  and  use  it  at  least  once 
a  week,  and  some  99  per  cent  of  house- 
holds have  at  least  one  carpet. 

Bissell's  Freshen  Up  is  a  similar  pro- 
duct also  on  sale  in  UK.  They  claim 
that  their  300g  pack  holds  sufficient 
product  to  treat  a  9ft  by  12ft  carpet  six 
or  seven  times,  while  their  500g  pack 
holds  enough  for  20  treatments  to  a 
similarly-sized  carpet. 


Basically,  the  product  is  a  perfumed 
powder  which  is  sprinkled  lightly  over 
carpets,  rugs  and /or  upholstery,  left  for 
a  few  minutes  and  then  vacuumed  up. 
(Upright  or  cylinder  vacuum  cleaners 
may  be  used).  As  the  powder  is  sucked 
up,  the  fragrance  is  released  into  the  air 
by  the  cleaner's  exhaust:  it  also  helps 
keep  the  cleaner  and  its  dustbag  sweet. 

The  formulations  are,  of  course,  more 
complex  than  that.  For  example,  an 
agglomerating  agent  is  incorporated  to 
help  keep  the  powder  on  the  surface  of 
the  fibres  and  this  substance  also  pre- 
vents clouds  of  "dust"  from  forming 
when  it  is  used.  Antistatic,  dedusting  (to 
ensure  uniformity  of  distribution)  and 
deodorising  materials  are  also  usually 
incorporated.  At  present  these  new  gene- 
ration products  should  not  be  applied  to 
wet  or  damp  areas,  but  formulations 
have  already  been  researched  which  in- 
clude absorbent  substances.  Such  a  pro- 
duct could  then  be  applied — after  first 
mopping  up — once,  to  combat  initial 
malodour  and  a  second  time  to  deal 
with  any  residual  odour.  It  would  be 
particularly  useful  for  dealing  with  urine 
and  vomit  "accidents"  by  children  or 
pets.  (Work  is  also  in  progress  on  another 
system  of  vacuum  cleaner  room  fresh- 
eners using  Scribods,  which'would  simply 
be  placed  in  the  cleaner  dustbags  to 
freshen  and  perfume  the  air.  Scribod 
is  the  absorbent  fibre  used  for  felt 
tip  pens  and  cigarette  papers.) 

Variations  on  a  floral  theme  are  used 
for  most  of  the  vacuum  cleaner  room 
fresheners  currently  offered,  but  in  the 
USA  there  are  two  which  are  breaking 
new  ground.  One  of  the  Wizard  variants, 
Herbal,  is  said  to  contain  some  fruity 
notes,  while  Love  My  Carpet  has  a 
fragrance  with  a  slightly  minty  character. 

Noticeable  fragrance 

The  most  noticeable  aspect  of  the 
majority  of  air  fresheners  is  the  fragrance 
and  while  those  currently  offered  seem 
to  be  acceptable  to  the  majority  of 
consumers,  there  are  a  few  people  for 
whom  the  mass  market  products  smell 
"too  cheap",  "too  heavy"  or  just  "too 
crude".  What  can  they  be  offered?  Quite 
a  lot.  in  fact.  Scented  candles,  sprays, 
papers,  pomanders,  pot  pourri  and  burn- 
ing perfumes  are  made  by  a  number  of 
firms  which  between  them  offer  not  only 
a  variety  of  fragrances  but  also  a  fairly 
wide  price  range. 

Sandalwood  scented  candles  have 
been  recently  introduced  to  Price's  Estee 
Lauder  gift  range  which,  though  consi- 
derably more  expensive,  are  offered  in 
pretty  containers.  Thus  the  fragrances  on 
offer  embrace  traditional  scents  such  as 
pot  pourris  and  lavender,  taking  in 
"single"  florals  like  rose  and  violet,  and 
perfumes  matched  to  skin  fragrances. 

'Pomanders  and  Sachets,  which  make 
pretty  and  relatively  inexpensive  personal 
presents,  are  also  offered  in  a  wide 
fragrance  choice  as  well  as  a  wide  range 
of  presentations:  Taylor  of  London's 
pomanders,  for  instance,  retail  from 
about  £3.50p  to  £17,  While  their  satchets 
start  at  around  £2.00p.  Other  companies 


offer  even  cheaper  versions. 

Mary  Chess  and  Taylor  of  London 
both  produce  room  sprays  which  are 
different,  yet  not  too  expensive  for 
special  occasion  use  at  least. 

Pot  pourri  comes  "loose"  in  sealed 
bags  for  use  in  consumers'  own  con- 
tainers or  as  refills  for  the  attractive  pot 
pourri  containers  offered  by  companies 
such  as  Floris  and  Taylor  of  London. 

Scented  pillows,  like  those  produced 
by  Kitty  Little,  similarly  gently  scent  a 
room  but  for  chemists  they  could  pre- 
sent a  storage  and  display  space  problem. 

Only  the  very  very  rich  can  afford 
linen  closets  lined  with  scented  woods 
but  scented  drawer  lining  papers  are 
available  from  Mary  Chess,  and  also 
from  Woods  of  Windsor,  who  recently 
introduced  them  to  their  range  in  three 
fragrance  variants.  Another  useful,  and 
cheap,  way  of  scenting  drawers  and  small 
cupboards  is  to  keep  spare  soap  tablets 
in  them.  The  medium-top  market  soaps 
are  especially  suitable.  Shepherd's  Heath 
soaps  come  in  decorative  print  bags  and 
would  store-and-scent  very  prettily  in 
drawers. 

Burning  perfumes 

In  America,  one  company  has  recently 
introduced  a  ring  made  of  a  safe  heat- 
resistant  material  which  sits  on  an 
electric  light  bulb:  when  the  light  is 
switched  on  the  perfume  with  which  it  is 
impregnated  is  gradually  diffused  into 
the  room  by  the  generated  warmth. 
Floris  have  specially  fitted  containers  for 
their  burning  perfumes. 

The  steel  strike  should  not  have  affec- 
ted 'supplies  of  aerosol  room  fresheners 
or  insecticides.  If  we  get  a  long,  hot 
summer  with  a  consequent  rise  (in 
demand  for  aerosol  fly  sprays,  then 
there  could  be  problems  unless  indivi- 
dual manufacturers  have  contingency 
plans  for  alternative  supplies  of  cans — 
switching  to  aluminium  containers,  for 
instance.  Some  companies,  as  has  already 
been  stated,  have  produced  plans  to  help 
small  retailers  and  independent  chemisits 
increase  their  market  share,  and  the  new 
products  being  introduced  will  help 
stimulate  the  market  generally. 

Most  companies  feel  that  chemists 
could  improve  their  share  of  both  the 
household  insecticide  and  air  freshener 
markets. 

However,  independent  chemists  do 
have  a  few  advantages  over  large  chains 
and  supermarkets.  Their  superior  know- 
ledge and  ability  to  understand  how  a 
product  is  made  and  works  and  the 
counter  service  they  offer  to  customers 
(even  when  there  is  an  element  of  self- 
service  in  chemists,  the  customers  still 
come  to  the  counter)  make  a  valuable 
combination.  Encourage  assistants  to 
read  the  packs,  study  the  differences. 
Mundane  though  these  products  may 
seem,  they  are  sophisticated  in  formula- 
tion and  increasingly  varied  in  present- 
ation and  use.  There  is  a  story  to  tell 
and  a  "right"  insecticide  and  a  "right"  air 
freshener  to  suit  most  requirements. 
Tell  that  story  and  you  may  well 
increase  your  share  of  these  markets. 
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Changes  to  MDA  handwriting 
exemptions  list 


A  revised  list  of  doctors  who  have  been 
exempted  handwriting  requirements  by 
the  Home  Secretary  contains  the  follow- 
ing names  which  are  additional  to  those 
appearing  on  pp3 39-340  of  the  1980 
edition  of  Chemist  &  Druggist  Directory: 
B.  Ahkami,  Bexley  Hospital,  Old 
Bexley  Lane,  Bexley,  Kent;  St  Giles 
Hospital,  St  Giles  Road,  London,  SE5 
7RN. 

Ranjit  K.  Baruah,  St  Thomas'  Hospital 
Drug  Dependence  Treatment  Unit,  Lam- 
beth Palace  Road,  London,  SE1  7EH; 
Tooting  Bee  Hospital,  Drug  Dependence 
Treatment  Unit;  Tooting  Bee  Road,  Lon- 
don SW7  8BL. 

E.  Edwards,  The  Maudsley  Hospital, 
Denmark  Hill,  London,  SE5  8AZ. 


J.  R.  Gomez,  Westminster  Hospital, 
Dean  Ryle  Street,  London,  SW1P  2AP; 
AH  Saints  Hospital,  Austral  Street,  Lon- 
don, SE11. 

R.  R.  Jacobson,  The  Maudsley  Hos- 
pital, Denmark  Hill,  London  SE5  8AZ, 
Bethlem  Royal  Hospital,  Monks  Orchard 
Road,  Beckenham,  Kent. 

M.  R.  Keen,  Whitchurch  Hospital, 
Whitchurch,  Cardiff,  S.  Glamorgan, 
CF4  7XB;  University  Hospital  of  Wales, 
Heath  Park,  Cardiff,  S.  Glamorgan,  CF4 
4XY. 

J.  McCafferty,  The  Maudsley  Hospital, 
Denmark  Hill,  London  SE5  8AZ;  The 
Bethlem  Royal  Hospital,  Monks  Orchard 
Road,  Beckenham,  Kent. 

Prof  E.  Marley,  The  Maudsley  Hos- 


My  daughter  s  cars 
were  pierced 
at  a 

djeiqist 


pital,  Denmark  Hill,  London  SE5  8AZ. 

Judith  R.  Morgan,  St  Giles  Hospital, 
St  Gules  Road,  London  SE5  7RN. 

Olaudina  Pineda,  St  Thomas'  Hospital, 
Lambeth  Palace  Road,  London  SE1  7EH. 
Tooting  Bee  Hospital,  Tooting  Bee  Road, 
London  SW7  8BL. 

M.  Shepherd,  The  Maudsley  Hospital, 
Denmark  Hill,  London  SE5  8AZ;  The 
Bethlem  Royal  Hospital,  Monks  Orchard 
Road,  Beckenham,  Kent. 

D.  Steinberg,  The  Maudsley  Hospital, 
Denmark  Hill,  London,  SE5  8AZ;  The 
The  Bethlem  Royal  Hospital,  Monks 
Orchard  Road,  Beckenham,  Kent. 

Doctors'  names  which  appeared  in  the 
Directory  hut  which  do  not  now  appear 
in  the  amended  list  are:  R.  J.  Ancill, 
P.  Chuaqui,  P.  J.  Cowen,  N.  G.  M. 
Dunnett,  E.  G.  Fisher,  J.  Garner,  A.  J. 
Holland,  P.  McGuffin,  D.  Maizels, 
P.  T.  S.  Milln,  G.  M.  W.  Robson,  A.  I. 
Roughton,  A.  B.  Sclare,  J.  G.  Weir, 
G.  P.  Westcott,  R.  S.  Wiikie  and  N.  M. 
Yousif. 

The  following  additional  addresses 
should  be  noted:  S.  P.  Baxter,  Banstead 
Hospital,  Sutton,  Surrey;  A.  Gardener, 
St.  Stephen's  Hospital,  Fulham  Road, 
SW10  9TH;  D.  D.  Kothari,  St.  Luke's 
Hospital,  Grove  Hill,  Middlesbrough, 
Cleveland  TS4  3 AS. 

Amended  addresses  are:  P.  Janhar, 
delete  Tooting  Bee  Hospital  SW17  8BL; 
J.  S.  Madden,  delete  Chester  Royal 
Infirmary  &  Liverpool  Psychiatric  Day 
Hospital;  A.  Sittampalam,  delete  Charing 
Cross  Hospital  Drug  Dependence  Unit 
W6  8LH;  G.  S.  Tregenza,  delete  St. 
Thomas  Hospital,  SE1  7EH  and  Tooting 
Bee  Hospital  SW17  8BL. 

The  exemptions  for  the  doctors  speci- 
fied in  the  list  will  remain  effective  until 
December  31  1980,  which  is  also  the 
expiry  date  of  the  current  licences  Which 
authorise  certain  doctors  to  prescribe, 
administer  and  supply  heroin  and  cocaine 
to  addicts.  It  is  intended  that  future  ap- 
provals will  be  valid  normally  for  12 
months  with  a  common  expiry  date  of 
December  3 1 . 

Health  centre  news 

Warwickshire  AHA  have  changed  the 
site  of  the  proposed  health  centre  at 
Leamington  Spa,  from  Cedar  Way  to 
Gainsborough  Drive. 

A  purpose-built  health  clinic  is  to  be 
constructed  for  Kent  AHA  at  Main 
Street,  Hoo,  St  Werbergh,  Kent.  Plan- 
ning approval  has  been  received  from 
the  Borough  Council. 
Hereford  and  Worcester  AHA  is  to  con- 
vert a  former  vicarage  off  Bromyard  Rd, 
St.  John's,  Worcester  into  a  Health 
Clinic. 

Trafford  AHA  are  extending  and  mak- 
ing alterations  to  the  Partington  health 
centre  at  Central  Road,  Partington, 
Greater  Manchester. 
A  health  centre  for  Bolton  AHA  cost- 
ing around  £114,500  is  to  be  built  at 
Cannon  Street,  Bolton.  Work  has  started, 
with  completion  expected  in  1981. 
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WESTMINSTER 
REPORT 


Competition  Act 

The  Competition  Bill,  Which  gives  the 
Office  of  Fair  Trading  wide-ranging 
powers  to  investigate  anti-competitive 
practices,  received  Royal  assent  last 
week. 

The  Price  Commission  is  now  officially 
abolished  and  the  OFT  is  given  the 
power  to  refer  alleged  anti-competitive 
practices  to  the  Monopolies  and  Mergers 
Commission  for  a  special  six-month 
investigation.  If  the  company  concerned 
is  found  to  be  operating  against  the 
public  interest  the  Trade  Secretary, 
Mr  John  Nott,  then  has  wide  powers  to 
force  the  company  to  end  its  anti-com- 
petitive practices. 

Unlike  the  powers  of  the  Price  Com- 
mission the  Competition  Act  does  not 
give  the  OFT  the  right  to  impose  a  gen- 
eral scrutiny  of  price  increases,  but  only 
to  investigate  particular  price  issues  of 
major  public  concern.  These  powers  are 
purely  investigatory  and  contain  no  pro- 
vision for  control  of  prices — but  if  prices 
are  shown  to  be  high  because  competition 
is  limited,  action  can  be  taken. 

No  consumers 

Mr  Lewis  Carter-Jones  asked  if  the 
Secretary  for  Social  Services  would  con- 
sider inviting  a  representative  of  Which? 
or  another  consumer  organisation  to 
serve  on  the  Committee  on  Safety  of 
Medicines.  Dr  Gerard  Vaughan,  Minister 
for  Health,  refused,  saying  that  members 
were  appointed  for  their  expertise  in  the 
subject  and  not  as  representatives  of  any 
particular  interest. 

Exemption  statistics 

A  breakdown  of  prescriptions  exempt 
charges  in  England  during  1979  was 
given  in  a  Commons  reply  last  week. 
From  a  total  of  304.6m  prescriptions  dis- 
pensed, 4.2m  were  no-charge  contracep- 


tives, 34.3  m  for  children  under  16, 
100.9m  for  those  over  retirement  age, 
12.4m  for  a  group  comprising  expectant 
mothers,  mothers  of  children  under  one 
year  and  people  suffering  from  specified 
conditions,  0.9m  for  war-service  pension- 
ers, 15.9m  for  persons  in  receipt  of  sup- 
plementary benefit,  family  income  sup- 
plement or  low  income,  and  10.4m  for 
those  in  possession  of  pre-payment  cer- 
tificates. The  analysis  was  compiled  on  a 
sample  basis. 

Relative  costs 

Sir  George  Young,  Under-secretary  for 
Health,  told  Mr  Arthur  Lewis  that,  based 
on  the  retail  price  index,  the  charge  of 
5p  per  item  introduced  in  December  1976 
would  be  equivalent  to  a  charge  of  27p 
in  February  1980,  when  the  average  cost 
per  item  was  £2.65. 

New  role  for  BNF 

Mr  Lewis  Carter-Jones  asked  if  the 
Secretary  for  Social  Services  would  con- 
sider making  available  "clearly  printed, 
plain  language  data  sheets  for  all  NHS 
prescriptions  for  the  guidance  of  doctors, 
chemists,  nurses,  patients  and  all  con- 
cerned with  patients'  welfare". 

Dr  Gerard  Vaughan,  Minister  for 
Health,  replied  that  he  had  no  reason  to 
think  prescribers  found  the  existing  data 
sheets  difficult  to  understand.  He  added, 
however,  that  towards  the  end  of  this 
year  it  was  intended  to  publish  a  com- 
pletely revised  edition  of  the  British 
National  Formulary.  "This  new  edition 
will  include  very  readable  prescribing 
information  covering  a  much  wider 
range  of  drugs  than  previously."  It  was 
also  expected  to  contain  information 
about  the  costs  of  drugs. 

Under  £1  drugs 

In  terms  of  the  net  ingredient  cost  per 
prescription,  the  proportion  of  the  total 
number  of  prescriptions  in  which  the  cost 
of  the  drug  or  medicament  prescribed  is 
less  than  £1  is  about  30  per  cent,  Sir 
George  Young,  Health  and  Social 
Security  Under  Secretary,  has  told  a 
Commons  questioner.  The  total  cost  of  a 
prescription  was,  he  said,  much  higher 
with  the  chemists'  fees  and  allowances. 


No  CRC  extension 

The  Government  has  no  proposals  at 
present  for  extending  the  range  of  medi- 
cines for  which  child-resistant  containers 
are  compulsory,  Sir  George  Young, 
Undersecretary  for  Health,  told  Mr 
Lewis  Carter-Jones. 

Gas  supply  changes 

Legislation  is  proposed  in  the  House 
whereby  British  Gas  will  be  relieved  of 
its  obligation  to  supply  consumers  taking 
more  than  25,000  therms  a  year  on  a 
long-term  basis.  These  companies  will 
now  have  to  compete  for  contract  sup- 
plies, most  likely  at  higher  prices. 

This  new  Gas  Bill  will  also  mean  that 
British  Gas  will  be  enabled  to  change  the 
charging  basis  from  a  tariff  basis  to  a 
contract,  so  giving  the  Corporation  more 
control  over  the  amount  and  rate  of  sup- 
plies. 

The  Bill  aims  to  place  new  and  ex- 
panding industries  on  an  equal  footing 
with  other  customers.  However,  affected 
companies,  as  established  customers,  may 
not  find  it  too  difficult  to  obtain  contract 
supplies. 


Consumer  influences 

The  Minister  for  Consumer  Affairs,  Mrs 
Sally  Oppenheim  told  the  National  Con- 
sumer Congress  in  Sheffield,  on  March 
30,  that  she  was  determined  to  ensure 
that  consumers  were  encouraged  and  en- 
abled to  use  their  influence  in  the  market 
place  to  the  highest  possible  degree,  not 
only  in  their  own  interest  but  in  the 
interest  of  the  economy  as  a  whole. 

A  start  had  been  made  with  the  com- 
pilation of  a  Consumer  Education 
School  Pack  for  distribution  to  local 
education  authorities  throughout  the 
country  for  use  in  fifth  and  sixth  forms. 

Mrs  Oppenheim  said:  "I  hope  that 
I  shall  be  in  a  position  to  launch  the 
pack  by  the  end  of  next  year  and  that 
as  many  authorities  as  possible  will  feel 
able  to  utilise  it.  I  hope,  too,  that  as  a 
result  of  its  use  we  shall  have  a  new 
generation  of  consumers  emerging  from 
school  with  some  idea  of  their  funda- 
mental consumer  rights  and  responsi- 
bilities." 


it  pays  tobe 


Little  teeth  need  care  and  protection.  The  care  and 
protection  that  only  Dentinox  fluoride  toothpaste  can 
give.  Gentle,  fruit-flavoured  Dentinox  contains  no  harsh 
abrasives  or  sugar,  and  its  so  mild  it  can  be  swallowed 
with  safety.  A  message  that  mothers  everywhere 
will  be  reading  in  advertisements  in  the  Mother  press. 


RECOMMEND  DENTINOX  FLUORIDE  TOOTHPASTE 


Dendron  Ltd., 
94  Rickmansworth 
Road,  Watford,  Herts 
WD1  7JJ.  Tel  (0923)  29251. 

CARE  FOR  THOSE  DELICATE  MILK  TEETH. 
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CLEANOGEL 

Simplicity  with  perfection 


5s 


V/  Is 


Effective 

Clean-O-Gel  is  an  enzyme  cleaner  which  efficiently 
removes  organic  deposits  from  soft  contact  lenses 
and  prevents  the  build-up  of  these  deposits. 

Dissolves  rapidly 

Being  a  powder,  Clean-O-Gel  dissolves 
quickly  and  easily. 

Odour  free  Simple  to  handle  Completely  safe 
The  Total  System 

When  used  with  the  Preflex-Flexsol-Normol  regime, 
Clean-O-Gel  provides  your  patients  with  a  complete 
§oft  lens  care  system,  combining 
simplicity  with  perfection. 


bp  Burton  Parsons 


ImpenalWay  Watford  Herts  WD2  4YR 
Tel  (0923)  46133/6  Telex  923709 


Disclaimer 

Following  successes  achieved  by  the  addition 
of  our  Lactobacillus  acidophilus  products  to 
the  diets  of  pets  suffering  from  the  parvo  virus, 
it  has  been  alleged  that  our  products  have 
therapeutic  benefits.  Such  claims  are  not 
made  by  us. 

Following  studies  on  man  and  other  animals 
given  Lacidophilus  as  a  diet  supplement, 
a  number  of  authorities  have  written  papers 
noting  observed  recovery  from  diarrhoeas  or 
"scouring"  and,  in  other  cases,  a  reduced 
incidence  of  "scouring".  We  believe  that  it  is 
fair  to  suggest  that  the  papers  in  general  point 
to  the  benefit  of  Lacidophilus  as  a  diet  supple- 
ment, being  to  help  maintain  or  to  restore  lactic 
acid  flora  to  the  gut.  We  know  of  no  evidence 
to  support  a  claim  of  a  direct  therapeutic 
benefit. 

While  UNIFLOR  is  available  'across  the 
counter',  may  we  remind  pharmacists  that 
ENPAC,  containing  cells  resistant  to  common 
antibiotics,  is  a  prescription  item. 

Aplin&Mmrrett  Ltd 

Bythesea  Road,  Trowbridge,  Wiltshire,  England. 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory   Bandages      -      Athletic   Slips      -      Stockinette  Bandages 

vernon  Works,  Basford,  Nottingham 
Phone:   77841-2         Grams:  Eesiness 


E.    SALLIS  LTD, 


PROFIT  SUNGLASSES 

YOU  DON'T  NEED  A  CALCULATOR  TO  SEE  THE  PROFITS 
YOU  CAN  MAKE  ON  OUR  LINES.  HERE'S  A  FEW  EXAMPLES:- 


MARKED  PRICE 

OUR  PRICE  inc  VAT 

TYPE 

(EACH) 

(EACH) 

(A)  REACT ALITE  RAPIDE 

£10.95 

£5.00 

(B)  OTHER  PHOTOCRAMICS 

£8.95 

£4.00 

(C)  MIRRORED  &  GRADUATED 

£3.95 

£1.75 

Min.  orders  1  doz.  per  type.  Please  allow  70p.  per  doz.  P  &  P.  Send  your 
orders  now  +  cheques  &  P/O's.  Money  refunded  if  not  delighted. 
Available  now:-  a  list  of  our  other  high  profit,  quick  turnover  lines.Send 
s.a.e.  today  for  details. 


BUHIHiS 


24  HIGH  STREET,  BEXLEY,  KENT. 

(C.D.1) 
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LETTERS 

Apathy  in  evidence 

Following  your  concise  report  (March 
29)  of  the  Buckinghamshire  Local 
Pharmaceutical  Committee's  forum  at 
Aston  Clinton,  and  your  editorial  com- 
ment on  this  informative  conference,  it 
should  be  noted  that  from  86  invitations 
sent  to  the  pharmacies  on  the  Bucks 
FPC  pharmaceutical  list,  40  pharmacists 
did  not  have  the  courtesy  even  to  tear 
off  the  perforated  slip  and  return  it  in 
the  stamped,  addressed  envelope  pro- 
vided, either  with  their  name  or  marked 
"nil". 

There  was  no  limit  set  on  the  numbers 
expected,  but  obviously  it  was  necessary 
for  the  secretary  to  know  exactly  how 
many  would  be  able  to  attend,  for 
reasons  of  catering,  etc. 

If  this  attitude  is  typical  of  pharma- 
cists in  general  practice  towards  their 
profession — and  reports  from  other  areas 
seems  to  indicate  this — then  they  do  not 
deserve  the  quality  and  integrity  of  the 
leaders  at  national  level  fighting  on  their 
behalf  against  an  intransigent  Depart- 
ment of  Health  and  shows  an  almost 
insulting  disregard  of  the  voluntary  work 
put  in  by  their  fellow  pharmacists  serving 
on  local  committees. 
C.  W.  Perfect 
Chesham  Bois,  Bucks 

Fresh  air 

How  refreshing  to  read  your  article 
(March  22)  "Meet  Mr  Alan  Smith— 
a  flying  pharmacist".  I  appreciated  every 
line  of  it,  having  been  in  the  RAF  during 
the  war,  first  as  a  pupil  pilot  in  the 
Transvaal,  South  Africa,  and  subse- 
quently on  a  Lancaster  squadron  during 
the  Battle  of  Berlin  1943-44.  I  can  echo 
all  his  feelings  about  being  above  the 
clouds  "away  from  it  all".  Unfortunately 
all  the  flying  T  get  now  is  on  skiing 
package  holiday! 

Good  luck  to  Mr  Smith — happy  flying. 

PS:  More  articles  like  this  would  at 
least  help  to  take  our  minds  off  the 
numerous   problems  and   irritations  we 
experience  in  modern-day  pharmacy. 
L.  Bartlett 

Woolston,  Southampton 


Order  direct 


Code  Numbers 


Snap!  Another  prescription  for  14  items, 
this  time  from  Northern  Ireland  (see  also 
C&D,  March  8,  p372) 


A  customer  has  been  waiting  three  weeks 
for  some  Topaz  clostomy  bags  made  by 
Searle.  My  wholesalers  cannot  obtain 
supplies.  1  phoned  Searle  and  they 
declined  to  take  an  order  direct  "as  I 
did  not  have  an  account  with  them". 

My  customer,  naturally  annoyed  at  the 
delay,  wrote  to  Searle  complaining  that 
he  was  having  difficulty  obtaining  sup- 
plies. He  showed  me  the  reply:  it  stated 
briefly  that  if  he  cared  for  them  his 
FP10  they  would  supply  him  direct,  as 
they  had  come  to  an  arrangement  with 
the  National  Health  authorities  to  do 
this.  My  only  comments  are  unprintable! 
A.  J.  Cutner 
London  N10 


\1< 


Our  Bedfordshire  subscriber  says  the 
prescriber  intended  miconazole  ointment 


Equipment 

Cash  registers 

A  range  of  heavy  duty  electronic  cash 
registers  has  been  introduced  into  the 
UK  by  Decimo. 

In  single,  two,  four,  ten,  and  sixteen 
department  total  versions,  the  machines 
have  tax  and  discount  programming, 
department  presets,  single  entry  preset, 
repeat  item  facility,  paid-out,  received  on 
account,  change  and  coupon  transaction 
modes,  rear  indicator  and  memory  pro- 
tection. 

Models  available  are:  7016  HP  (single 
total  with  ip),  7026  (two  total),  7046  HP 
(four  total  with  ip  available  with  or 
without  slip-printer),  7104  HP  (ten  total 
with  !p  available  with  or  without  slip 
printer),  and  7164  (sixteen  total 
available  with  or  without  slip  printer). 
Decimo  Ltd,  Park  House,  Chobham 
Street,  Luton,  Bed.,  LU1  3BS. 


REARRANGE 
FOR  A  SPELL 

IS. 


Don't  miss  the  FREE  Carnation  wo.  ~  competition.  You 
could  win  a  luxury  six-day  holiday  for  two  in  Paris.  Look 
for  the  entry  form  in  next  week's  "Chemist  and  Druggist" 
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British  Pharmaceutical  Students  Association  conference 

Call  for  compulsory 
further  education 


Continuing  education  for  pharmacists 
and  maintaining  high  standards  in  the 
pharmaceutical  service  are  of  great  con- 
cern to  pharmacy  students,  as  shown  by 
last  week's  conference,  in  Portsmouth,  of 
the  British  Pharmaceutical  Students  Asso- 
ciation. 

A  private  motion  by  David  Slattery, 
a  student  at  Portsmouth  school  of  phar- 
macy, read:  "Conference  believes  that 
some  form  of  postgraduate  training  after 
registration  should  be  compulsory  for  all 
pharmacists.'"  Mr  Slattery  asked  if  educa- 
tion should  stop  at  college  and  said  that 
although  postgraduate  courses  were  avail- 
able, because  these  were  optional,  only 
keen  pharmacists  attended.  This  created 
two  grades  of  pharmacists,  those  Who 
were  up-to-date  and  those  who  weren't. 
By  making  postgraduate  education  com- 
pulsory the  standard  of  pharmacy  would 
be  raised. 

The  correspondence  courses  from 
Leicester  school  of  pharmacy  were  men- 
tioned by  a  student  there,  who  said  dis- 
cussions had  taken  place  on  whether 
there  should  be  similar  courses  available 
from  every  school  of  pharmacy.  Growth 
of  pharmaceutical  knowledge  was  ex- 
ponential, and  without  continuing  educa- 
tion it  was  impossible  to  keep  up-to-date. 
The  motion  was  passed,  but  not  unani- 
mously, some  students  arguing  that  phar- 
macists were  responsible  people  and 
would  educate  themselves  without  com- 
pulsion. However,  that  was  thought  by 
the  majority  to  be  an  unrealistic  view 
and  the  argument  that  compulsory  educa- 
tion impinged  on  freedom  of  choice  was 
also  generally  discounted. 

Another  private  motion  expressed  the 
belief  that  pharmacists  who  had  been  off 
the  Register  or  not  practising  for  a 
period  of  time  should  attend  an  assessed 
course  before  being  allowed  to  re-register 
or  continue  to  practise.  This  was  carried 
with  little  dissent,  although  one  opposer 
said  it  was  a  "sexist"  motion  as  most  of 
those  affected  would  be  women  who  had 
stopped  practising  in  order  to  have  their 
families. 

Bring  back  'pharmacy' 

Undergraduate  education  was  discus- 
sed, with  motions  calling  for  the  inclu- 
sion of  clinical  experience  and  computing 
in  the  degree  course  both  passed.  An 
interest  was  shown  in  making  degree 
courses  relevant  to  pharmacy  practice,  by 
motions  proposing  the  possibility  of  stan- 
dardising the  degrees  offered  by  the 
various  schools  of  pharmacy  and  bring- 
ing "pharmacy"  back  into  pharmaceutical 
education. 

The  latter  motion  was  proposed  by 
James  Allen,  BPSA  sports  officer,  who 
said  that  pharmaceutical  education  had 


become  progressively  more  concerned 
with  pharmaceutical  sciences  and  less 
with  pharmacy  practice.  Students  should 
be  aware  of  the  range  of  products,  their 
uses  and  legal  categories  before  the  start 
of  preregistration  training.  This  would 
increase  the  student's  usefulness  right 
from  the  start  of  the  preregistration  year, 
which  might  encourage  more  pharmacists 
to  employ  preregistration  students. 
Another  advantage  would  be  an  increas- 
ed ability  to  counter-prescribe.  Mr  Allen 
thought  an  extra  year  would  be  necessary 
to  encompass  the  extra  training  and  poin- 
ted out  that  increasing  the  course  length 
would  bring  it  into  line  with  other 
European  countries.  Although  it  was 
pointed  out  that  pharmacy  practice  was 
supposed  to  be  introduced  in  the  pre- 
registration year,  the  motion  was  unani- 
mously carried. 

More  involvement 

Greater  involvement  of  students  in 
pharmaceutical  education  was  demanded 
in  an  executive  motion  which  read: 
"Conference  believes  that  there  is  a  case 
for  BPSA  direct  input  into  the  Education 
Committee  of  the  Pharmaceutical  Society 
of  Great  Britain,  and  mandates  next 
year's  Executive  to  continue  representa- 
tions to  the  Society  in  an  effort  to  achieve 
this."  The  motion  was  carried  unani- 
mously. BPSA  involvement  in  other 
aspects  of  pharmacy  was  requested  in 
another  executive  motion  calling  for  the 
Association  to  be  allowed  to  submit 
motions  to  the  Branch  Representatives 
Meeting  "which  need  not  necessarily 
relate  to  education."  Proposing  the 
motion,  David  Auckland,  BPSA  secre- 
tary, said  that  two  years  ago  it  was 
agreed  BPSA  could  submit  two  motions 
at  the  BRM,  but  these  must  relate  to 
education  or  postgraduate  experience. 
After  atending  the  meeting,  the  BPSA 
representatives  felt  that  a  startling  num- 
ber of  branch  representative's  motions 
were  irrelevant  and  trivial.  Tf  this  motion 
was  passed,  BPSA  intended  to  ask  the 
Society  if  one  of  the  two  BPSA  motions 
need  not  necessarily  relate  to  education. 
He  felt  that  the  students  were  sufficiently 
well-informed  to  submit  a  sensible  rele- 
vant motion,  and  if  they  were  to  slip-up, 
the  other  representatives  would  notice, 
and  not  pass  their  motion. 

When  asked  if  the  BPSA  representa- 
tives would  be  allowed  to  discuss  other 
motions  not  relating  to  education, 
Mr  Auckland  said  there  would  be  much 
opposition  from  the  branches.  Asked  if 
he  felt  it  right  that  BPSA  could  submit 
motions  at  the  BRM  yet  not  comment  on 
other  representatives'  motions,  he  replied 
that  the  motions  were  well  enough  dis- 
cussed by  other  delegates.   "We  don't 


want  to  add  to  the  drivel".  Another 
speaker  then  pointed  out  that  supporting 
the  motion  would  show  that  students 
were  interested  in  all  aspects  of  phar- 
macy, and  the  motion  was  passed  unani- 
mously. 

From  the  subsequent  motions  it  was 
obvious  that  students  are  interested  in  all 
aspects  of  pharmacy.  A  lively  debate 
followed  a  private  motion  proposed  by 
Phillip  Mulholland,  BPSA  treasurer, 
stating  that  the  Government,  Pharmaceu- 
tical Society  and  the  British  Medical 
Association  should  take  steps  to  control 
the  prescribing  habits  of  general  practi- 
tioners. Mr  Mulholland  said  prescribers 
mistakenly  believed  that  patients  comple- 
ted medication  courses  and  thus  pre- 
scribed excessive  quantities.  After  the 
rises  in  prescription  charges,  even  greater 
quantities  of  medicines  would  be  pre- 
scribed, leading  to  much  wastage.  He 
thought  prescriptions  should  be  limited 
to  one  month's  supply.  An  opposer 
argued  that  long-term  prescriptions  were 
beneficial  as  patients  were  saved  from 
continuous  visits  to  the  doctor.  It  was 
the  responsibility  of  the  pharmacist  to 
ensure  that  patients  completed  their 
medication.  Another  speaker  said  the 
doctor  had  the  responsibility  to  review 
bis  patient's  treatment  more  frequently, 
and  also  thought  doctors  should  be  en- 
couraged to  prescribe  generics.  The 
motion  was  finally  passed  by  a  large 
majority. 

Concern  at  the  sale  of  medicines  was 
expressed  in  a  private  motion  which 
read:  "Conference  believes  that  if  a 
medicinal  product  is  considered  danger- 
ous enough  to  be  a  'pharmacy  only' 
medicine  then  it  should  be  so  in  all  pack 
sizes".  It  was  contended  this  would  be 
of  benefit  to  the  general  public  as  well  as 
improving  the  image  of  the  pharmaceu- 
tical profession.  "How  can  it  help  our 
image  if  people  can  buy  aspirin  from 
sweetshops  as  well  as  from  pharmacies?" 
asked  Martin  Crisp,  BPSA  publications 
officer.  One  opposer  felt  that  the  motion 
would  not  be  beneficial  to  people  living 
in  rural  areas.  He  said  that  pharmacists 
did  not  went  rational  geographical  loca- 
tion and  were  not  prepared  to  work  in 
rural  areas,  so  why  should  they  expect 
people  to  travel  several  miles  for  a  few 
aspirin  tablets?  The  motion  was  eventu- 
ally carried  by  a  large  majority  and  sub- 
stantiated by  a  further  motion  mandating 
next  year's  executive  to  approach  the 
Society  with  a  view  to  ending  the  sale 
of  all  medicinal  products  in  outlets  other 
than  registered  retail  pharmacies.  This 
too  was  passed  by  a  large  majority. 

Student  idealism 

Pharmacy  students  are  perhaps  thought 
of  as  idealistic  by  more  senior  members 
of  their  profession  and  the  following 
motion  may  re-affirm  the  impression. 
"Conference  mandates  that  next  year's 
executive  pressurise  the  Pharmaceutical 
Society  of  Great  Britain  to  introduce  as 
soon  as  possible  patient  registration  to  a 
particular  pharmacy  and  the  setting-up 
of  a  drug  record  card  system"  was  pro- 
posed by  Miss  Inkester,  a  student  at 
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Chelsea  school  of  pharmacy.  She  thought 
that  patients  should  select  the  pharmacist 
themselves,  as  they  did  for  general 
medical  practitioners.  A  drug  record  card 
could  then  be  made  for  each  patient  and 
she  envisaged  that  in  the  future  the  infor- 
mation could  be  fed  into  a  centrally- 
linked  computer.  Patient  registration 
would  mean  that  some  pharmacists  had 
more  patients  than  others — this  would  be 
beneficial  to  the  profession  as  it  would 
lead  to  competition  between  pharmacists 
and  a  raising  of  standards. 

Opposition  to  the  proposal  was  stated 
in  terms  of  practical  difficulties,  involving 
more  paperwork  for  pharmacists  and 
causing  problems  when  patients  wanted 
to  change  pharmacist.  One  speaker 
thought  it  would  be  difficult  to  incorpor- 
ate new  pharmacies  into  the  scheme,  but 
no-one  mentioned  national  location  of 
pharmacies  as  a  necessary  adjunct.  The 
majority  of  speakers  felt  registration  with 
one  pharmacy  would  greatly  benefit 
patients,  especially  in  relation  to  drug 
interactions,  and  the  motion  was  carried. 

State  ownership  of  pharmacies  might 
be  thought  of  as  even  more  idealistic  and 
a  motion  to  this  effect  was  narrowly  de- 
feated. Mr  Auckland  proposed  that  "all 
registered  pharmacy  premises  should  be 
owned  by  the  State  and  the  pharmacist 
should  be  paid  a  professional  salary  for  a 
professional  service".  He  said  that  if 
pharmacists  wanted  an  ethical  service 
which  included  only  pharmacies  selling 
medicines,  they  should  remove  the  non- 
ethical  side  of  the  business.  Pharmacists 
were  professionals  and  should  not  have 
to  compete  with  supermarkets  in  selling 
hairsprays  and  toilet  rolls  in  order  to 
earn  their  living.  Admitting  that  his 
motion  was  idealistic  he  felt  it  was  im- 
portant for  students  to  be  idealistic  at 
this  stage — once  they  began  working 
there  was  ample  opportunity  to  become 
influenced  by  more  commercial  interests. 
Speakers  against  the  motion  felt  that  not 
enough  pharmacists  would  be  willing  to 
work  in  a  State-owned  system,  and  also 
wondered  if  nationalisation  and  incor- 
poration into  an  ailing  NHS  would  be 
in  the  public  interest. 

Prescription  charges 

Other  motions  condemned  both  the 
proposed  increase  in  prescription  charges 
to  £1  and  the  increases  in  fees  for  over- 
seas students  from  underdeveloped  coun- 
tries. Both  these  were  defeated. 

Although  other  motions  reflected  the 
worry  about  lack  of  preregistration  places 
(see  C&D  April  5  p556),  little  support 
was  given  to  a  possible  solution  offered 
by  Martin  Crisp.  Mr  Crisp  (who  is 
shortly  due  to  complete  his  preregistra- 
tion year)  proposed  that  the  maximum 
salary  for  preregistration  students  be 
lowered  to  £2,000  per  annum  which,  he 
thought,  would  create  many  more  places. 
This  was  heavily  defeated — perhaps  re- 
flecting the  high  proportion  of  students 
present  who  had  yet  to  begin  their 
postgraduate  year. 

Neil  Gibson,  opening  the  conference, 
had  noted  in  his  president's  report  that 
while  BPSA  had  excellent  relations  with, 
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and  support  from,  the  PSGB  and  the 
NPA,  there  was  a  lack  of  interest  from 
other  pharmaceutical  organisations.  Dur- 
ing the  organisation  of  Che  Portsmouth 
Conference  over  400  letters  were  sent  out 
to  the  "pharmaceutical  world",  including 
industry,  wholesalers  and  retailers.  How- 
ever only  100  replies  were  received, 
which  was  a  sad  reflection  on  the  atti- 
tudes of  the  non-replying  organisations 
to  the  future  of  the  profession. 

The  annual  conference  was  the  main 
event  in  the  BPSA  calendar,  he  said, 
and  it  would  be  sad  if  this  great  tradition 
was  to  be  lost.  Mr  Gibson  thought  it  nec- 
essary for  all  pharmacy  students  to  be 
members  of  BPSA,  and  think  about 
events  that  could  affect  the  future  of 
pharmacy. 

At  the  same  time  as  the  BPSA  con- 
ference was  meeting,  there  was  an 
annual  conference  of  the  European 
subcommittee  of  the  International 
Pharmacy  Students  Federation  (IPSF). 
The  subcommittee  was  set  up  primarily 


to  discuss  future  free  movement  of 
pharmacists  within  Europe,  and  has  each 
annual  meeting  in  a  different  European 
member-country.  This  year  delegates 
from  Britain,  Germany,  Sweden, 
Holland,  Poland  and  Switzerland  met  in 
Portsmouth. 

At  the  end  of  the  conference  the 
subcommittee  issued  a  policy  statement 
about  the  ultimate  role  of  the  pharma- 
cist in  the  future,  considering  the 
pharmacist  in  the  community  and  the 
way  in  which  European  pharmacy 
students  see  the  profession  evolving.  The 
main  developments  which  the  sub- 
committee wanted  were  continuing 
education,  increasing  clinical  involve- 
ment and  national  geographic  distribu- 
tion of  pharmacies  with  patient 
registration.  There  was  a  need  for  a 
change  of  image  for  retail  pharmacy 
premises — away  from  a  shop  towards 
a  medical  office  with  facilities  for 
private  discussion  with  patients.  All 
Continued  on  p654 
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pharmacies  should  be  either  the  property 
of  the  pharmacist,  with  each  pharmacist 
owning  only  one  pharmacy,  or  should 
be  nationalised  within  a  total  system 
of  health  care.  Finally,  the  pharmacists 
income  should  not  be  purely  dependent 
on  prescription  turnover  and  should  be 
sufficient  for  him  to  practise  his  pro- 
fessional skills  without  resorting  to  the 
•  sale  of  unethical  parapharmaceuticals. 
The  statement  is  perhaps  best  summed 
up  by  the  last  sentence  which  reads: 
"Decommercialisation  is  essential". 

Computers  in  pharmacy  was  the 
theme  of  the  first  conference  forum 
which  showed  two  different  applications 
of  computers.  Mr  David  Walker, 
director  of  management  services  for 
Unichem,  described  the  Prosper  and 
Pride  systems  developed  by  Unichem 
for  independent  pharmacies.  Pride, 
introduced  last  year,  is  a  full  computer 
system  including  a  visual  display  unit 
and  label  printer.  Approximately  40 
have  been  sold  so  far  (price  £4,000  to 
Unichem  members)  and  the  company 
hopes  to  sell  200  over  the  next  two 
years. 

Mr  Nigel  Ballantine,  staff  pharmacist 
at  Queen  Elizabeth  Hospital  in  Birming- 
ham, described  a  computer  prescribing 
project  which  would  soon  be  operating 
in  the  hospital.  Doctors  can  compose 
and  then  check  prescriptions  on  the 
computer,  which  also  gives  drug 
information,  and  current  prescription 
charts.  A  common  objection  to  the  use 
of  computers  was  the  lack  of  confiden- 
tiality. However  Mr  Ballantine  thought 
computer  records  could  be  made 
sufficiently  confidential.  A  six-character 
code  was  given  to  hospital  employees 
who  needed  to  use  the  computer,  and 
information  was  restricted  according  to 
the  category  of  user. 

The  second  forum  on  the  Legalisation 
of    cannabis    had    two    speakers  with 


opposing  viewpoints.  Mr  D.  Aitken, 
who  described  himself  as  a  drug  abuse 
research  and  information  consultant,  put 
the  case  for  legalisation.  Dr  F.  O.  Wells, 
an  undersecretary  for  the  British 
Medical  Association,  spoke  against  it. 
Neither  speaker  thought  decriminalisa- 
tion  a  satisfactory  compromise  though 
Mr  Aitken  said  it  could  be  used  as  a 
short-term  solution.  And  neither 
speaker  wanted  to  see  the  tobacco  or 
drinks  companies  marketing  cannabis. 
However  these  were  the  only  points  of 
agreement,  and  most  of  the  discussion 
centred  on  whether  the  effects  of  cann- 
abis use  were  or  were  not  harmful  to  the 
majority  of  people. 

90  students  were  present  at  the  38th 
BPSA  annual  conference.  The  new 
executive  is:  President,  James  Allen; 
general  secretary,  Sue  Price;  treasurer, 
David  Slattery;  publications  officer, 
Marie  Louise  Noblet;  "  sports  officer, 
Stephen  Roth;  IPSF  liaison  secretary, 
Sara  Williamson. 

COMPANY  NEWS 

Chemical  gloom 
now  official 

Another  gloomy  forecast  for  the  UK 
chemical  industry  was  published  last 
week,  this  time  from  official  figures  com- 
piled by  the  Department  of  Industry. 

The  report,  in  British  Business,  the 
official  magazine  of  the  Departments  of 
Trade  and  Industry,  points  ouit,  however, 
that  the  modest  2  per  cent  growth  recor- 
ded in  1979  must  be  seen  against  the 
background  of  a  generally  poor  year  for 
manufacturing  industry  as  a  whole — but 
'toilet  preparations  and  synthetic  rubber 
are  said  to  have  had  a  particularly  disap- 
pointing year. 

On  the  near  future,  the  report  says  that 
given  that  the  demand  for  chemicals  has 
already  began  to  slacken — "the  prospects 
for  the  industry  are  not  bright  and  it  is 
expected  that  output  may  we'll  decline 
during  the  year".  Overseas  trade  was 
similarly  depressed,  in  1979,  with  a  2  per 
cent  growth  in  exports  matched  by  a  15 
per  cent  increase  in  the  volume  of  im- 
ports. 

Prices  rose  sharply  during  1979,  and 


output  prices  "are  likely  to  continue  to 
increase  quite  rapidly  in  1980".  The 
volume  of  investment  fell  by  10  per  cent, 
after  rising  by  over  20  per  cent  in  1978. 

Bayer  optimistic 

Bayer  AG,  one  of  the  World's  leading 
chemical  companies  increased  their 
sales  in  1979  by  14.5  per  cent — up  to 
DM1 1,415m  against  DM9,972m  in  1978. 
Export  sales  were  up  19  per  cent  to 
DM7,027m.  Income  before  taxes  for 
1979  rose  by  17.3  per  cent  to  DM91 0m. 

For  the  final  quarter,  results  were  not 
as  bright  as  for  the  previous  nine  months 
of  1979,  the  board  stating  that  sales  in 
volume  terms  were  good,  but  "The  rises 
in  raw  materials  and  energy  prices  affec- 
ted earnings.  It  was  not  possible  to  bring 
Bayer's  sales  prices  in  line  with  this  cost 
development  in  all  sectors". 

For  the  Group  as  a  Whole,  world  wide 
sales  increased  by  13.6  per  cent  to 
DM26,002m  and  pre-tax  profits  by  7.7 
per  cent  to  DMl,338m. 

Bayer  say  that  during  the  first  few 
months  of  1980  "favourable  business 
development  is  continuing." 

Rockware  quality 

The  Kingston-on-Thames  factory  of 
Rockware  Plastics  has  been  awarded  a 
certificate  of  quality  by  Gillette  UK  Ltd, 
Isleworth.  This  certificate  certifies  that 
Rockware  Plastics  have  been  found  to 
excel  in  their  manufacturing  process  and 
quality  control  and  are  thereby  designa- 
ted a  preferred  supplier  of  plastic  bottles. 

The  Kingston  factory  of  Rockware  are 
the  first  plastic  bottle  manufacturer  in 
the  UK  to  receive  this  award. 

Fuji  forges  ahead 

More  than  700  top  Japanese  economists, 
financial  reporters,  business  consultants 
and  other  leading  industrial  figures 
recently  voted  for  the  companies  which 
they  felt  made  the  greatest  world  mar- 
keting impact  in  1979  with  creativity, 
operational  activities,  financial  soundness 
and  public  responsibility  being  the  main 
criteria.  Fuji  Photo  Film  forged  ahead 
of  such  household  names  as  Hitachi, 
Mitsubishi,  Nissan,  Sony  and  Honda. 


customers  with  mouth 

ulcers  need 
chemists  with  Medijel 


Medijel.  Soft  pastilles  and  soothing  gel  for  mouth  ulcers. 
Further  information,  including  data  sheets,  is  available  from  Dendron  Ltd. 
94  Rickmansworth  Rd,  Watford,  Herts  WDl  7JJ.  Tel.  (0923)  29251. 
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MARKET  NEWS 

Vitamins  up 

London,  April  9:  A  number  of  vitamin 
price  rises  have  taken  place  during 
the  past  week,  as  anticipated  in  our 
last  report,  and  trading  was  again  sub- 
dued in  all  sectors.  Most  botanicals 
were  higher,  especially  those  of 
American  origin. 

Pharmaceutical  chemicals 

Ascorbic  acid:  (Per  kg)  100-kg  £5.51;  500-kg  £4.85 
as  to  source. 

Biotin:  Crystals  £7.71  per  g;  in  10-g  lots. 
Calcium  ascorbate:  £7 .28  kg  in  5-kg  pack. 
Calcium  lactate:   100-kg   lots  £1.37  kg. 
Calcium  pantothenate:  £10.61  kg  in  25-kg  lots. 
Cynacobalamin:  £2.53  per  g  in  100  g   lots;  impor- 
ted £2.40. 

Dexpanthenol:  (Per  kg)  £12.50  in  5-kg  lots. 
Dextromethorphan:  £165  in  5-kg  lots. 
Folic  acid:  100-kg  lots  from  £58  kg. 
Formic  acid:  per  metric  ton  delivered  in  4-ton  lots. 
98  per  cent  £400;  85  per  cent  £334. 
Methyl    salicylate:    5-ton    £1.61    kg;    1-ton  £1.65 
Metol:  Photo  grade  per  kg.  50-kg  lots  £9. 
Noscapine:    Alkaloid:    £33    kg    for    100-kg.  Hydro- 
chloride £36.50. 

Nicotinamide:  £4.40  kg   in  50-kg  lots. 

Nicotinic  acid:  £4.35  kg;   in  50-kg  lots. 

Pyridoxine:  £22.83  kg  for  20-kg  lots. 

Riboflavine:     (Per    kg)     £27.85    in     10-kg  packs. 

diphosphate  sodium  £79.61  in  5-kg. 

Thiamine:   Hydrochloride/mononitrate  £19.49  kg  in 


APPOINTMENTS 


Gordon  Foss,  Beechams 


Beecham  Foods:  Gordon  Foss,  who  has 
been  sales  director  since  1973,  has  be- 
come director — trade  and  consumer 
relations.  Mr  Peter  Sheehan,  who  is  cur- 
rently national  sales  manager  (grocery) 
is  appointed  general  sales  manager  and 
will  take  full  responsibility  for  the 
Beecham  Foods  sales  operation,  includ- 
ing grocery,  CTNs,  chemist  and  licensed 
trade.  Both  these  appointments  will 
report  directly  to  the  managing  director, 
Mr  Tony  Douglas-Biggs. 

Business  briefly 

R.  Gordon  Drummond  Ltd  have  ac- 
quired from  Westons  Chemists  (UK)  Ltd 
the  branch  at  Unit  11,  Guildhall  Devel- 
opment, Exeter,  Devon.  The  branch  is 
under  the  management  of  Mr  D.  F. 
Sanders  and  forms  part  of  the  South 
West  region  under  the  control  of 
Dr  Allen  Morris. 

Du  Pont  increased  worldwide  sales  by  19 
per  cent  in  1979— up  to  $12.57bn.  Net 
profits  also  rose  by  19  per  cent  to  $939m. 
Chemicals,  plastics  and  speciality  pro- 
ducts accounted  for  two-thirds  of  sales. 


25  kg  lots  of  British  origin;  500-kg  £17.99;  Imported 
£16.30  kg  (500-kg). 

Tocopheryl   acetate:    D'L   alpha   per   kg   £14.62  (in 
20-kg  lots);  adsorbate  £12.22  (25-kg). 
Vitamin  A:   (per  kg)   acetate  powder  J  min  per  g 
tablet  grade  £17.55  (5  kg  lots);  palmitate  oily  con- 
centrate 1   mi  per  g  £17.27   (5-kg);  water  miscible 
£4.73  litre  (6-litre  pack). 
Vitamin  D2:  Type  850  £54.61  kg. 
Vitamin   E.   See    locophervl  acetate. 
Vitamin  K:  100-g  lots  £3.56g. 

Crude  drugs 

Aloes:  Cape  £1.090  ton  spot;  £1,030,  cif,  Curacao; 
£2,320.    cif.    no  spot. 

Balsams    (kg)    Canada:   dearer   at   £12.50   on  the 
spot,    shipment   £12.40,    cif.    Copaiba:    £3.05  spot; 
£2.95,  cif.  Peru:  £9.90  spot;  £9.85,  cif.  Tolu:  £6.15, 
Balladonna:  £3,130  metric  ton,  cif. 
Camphor:  Natural  powder  no  spot;  £7.85  kg,  cif. 
Synthetic  96%  £1.31. 

Cardamoms:  Alleppy  green  No.  2  £6.50  kg,  cif. 
Cascara:  £1.200  metric  ton  spot;  £1,160,  cif. 
Cherry    bark:    Spot    £1,140    metric    ton;  shipment 
£1,125,  cif. 

Dandelion:  Spot  £2,060  metric  ton  spot;  £1,980,  cif. 
Ginger:    Cochin    £370    metric    ton    spot  shipment 
£360.  cif.  Other  sources  not  quoted. 
Ipecacuanha:  Matto  Grosso  no  offers;  Costa  Rican 
£18.50  cif. 

Kola  nuts:  £465  metric  ton  spot;  £435,  cif. 

Menthol:    (kg)     Brazilian    £5.40    spot;    £5  25,  cif. 

Chinese  £5  spot;  £4.80,  cif. 

Pepper:    (metric   ton)    Sarawak   black   £1.000  spot. 
$1,775,  cif;  white  £1.380  spot;  $2,550,  cif. 
Seeds:    (metric    ton.    cif)    Anise:    China    £830  for 
shipment.    Celery:    Indian   £440.    Coriander:  Moroc- 
can   £210.    Cumin:    Indian    £670.    Fennel:  Indian 
£475.  Fenugreek:  Moroccan  £265;  Ind.an  £235. 
Senega:  Canadian  £9.95  kg  spot;  £9.20.  cif. 
Tonquin  beans:  Para  £4.65  kg  spot;  £4.50.  cif. 
Valerian:  Dutch  £1,895  metric  ton  spot;  £1,845,  cif 
Idian   £1,900   spot;    £1,400,  cif. 

Witchhazel  leaves:  £2.60  kg  spot;  £2.40,  cif  liquid 
£0.50  kg. 


Syntex  Corporation:  Mr  Frederick  M. 
Hoar  has  been  elected  vice-president, 
public  affairs  and  communications. 
Unicliffe  Ltd:  Mr  Andy  Dascalopoulos 
has  been  appointed  brand  manager  for 
Limmits  and  HPD. 

Ronson  Products  Ltd:  Patricia  Fitz- 
patrick  joins  the  previously  all-male 
Ronson  sales  force,  selling  shavers,  and 
blowtorches,  to  cover  Berkshire,  Oxford- 
shire, Bedfordshire,  Cambridgeshire, 
Norfolk,  Suffolk  and  Essex. 

Franchise  Fragrance  &  Cosmetic  Distri- 
butors (UK)  Ltd:  Miss  S.  L.  Redwood 
has  been  appointed  director  of  market- 
ing operations. 

Medishield  Corporation  Ltd:  Mr  Nick 
Green  has  been  appointed  business 
development  manager  of  BOC  Medi- 
shield/Ohio  Medical  Products — Middle 
East  Operations,  based  in  London.  He 
was  previously  export  sales  manager  of 
Newton  Aids  Ltd.,  Salisbury,  Wilts. 

Underwood:  John  Munro  has  been 
appointed  marketing  manager  in  charge 
of  advertising  and  buying.  He  was  pre- 
viously group  manager  of  one  of  Boots' 
merchandise  departments.  Tessa  Nally, 
who  also  comes  from  Boots,  joins  the 
company  as  cosmetic  buyer,  a  similar 
position  to  the  one  she  held  before. 

J.  &  T.  Gorney  have  moved  from  16 
Dakwell  Mount,  Leeds  8  to  Byron 
Street  Mills,  Millwright  Street,  Leeds 
LS2  7QE.  Telephone  0532  452554. 
Drenmead  Ltd  have  moved  to  Unit  19, 
Brittania  Estates,  Leagrave  Road, 
Luton,  Beds,  LU3  1RJ.  Telephone: 
Luton  (0582)  421851/2. 
Ortho  Pharmaceutical  Ltd:  Customer 
service  is  now  obtainable  on  High 
Wycombe  442211,  extension  241,  for 
all  telephone  orders  and  delivery 
queries.  The  postal  address  remains 
unchanged:  PO  Box  79,  Saunderton, 
High  Wycombe,  Bucks  HP14  4HJ. 


Essential  oils 

Cedarwood:  Chinese  £1.25  kg  spot;  £1.16.  cif. 
Cinnamon:   Ceylon   leaf  £2.30  kg   spot;   £2.80.  cif; 
bark,  English-distilled  £155. 

Citronella:  Ceylon  £4.25  kg  spot;  £4.11,  cif.  Chinese 
spot  and  cif  £3.95. 

Clove:    Indonesian    leaf   £1.75   kg    spot;  shipment 
£1.60.  cif.  English  distilled  bud  £44. 
Eucalyptus:  Chinese  £1.86  kg  spot  and  cif. 
Lemongrass:  Cochin  £4.40  spot;  £4.15,  cif. 
Patchouli:  Chinese  £18.50  spot  and  cif. 
Peppermint     (kg)     Arvenis — Brazilian     £4.40  spot 
and    cif.    Chinese    £2.85    spot;    and    cif.  Piperata 
American  Far  West  £13.50  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 

COMING  EVENTS 

Monday,  April  14 

Harrow  and  Hillingdon  Branch,  Pharmaceutical 
Society,  Northwick  Park  Hospital  clinical  lecture 
theatre,  Watford  Road,  Harrow,  at  8  pm.  Annual 
meeting  and  cheese  and  wine. 
Nottingham  Branch,  Pharmaceutical  Society, 
City  Hospital  postgraduate  medical  centre. 
Hucknall  Road,  Nottingham,  at  8  pm.  Annual 
meeting 

Southampton  Branch,  Pharmaceutical  Society, 

Postgraduate  Centre,  Southampton,  at  8  pm. 
Annual  meeting  followed  by  cheese  and  wine. 
Stockport  Branch,  Pharmaceutical  Society,  Ashton 
postgraduate  medical  centre,  at  7  30  pm.  Second 
refresher  course  lecture.  "Depression". 
Swindon  Branch,  Pharmaceutical  Society, 
King's  Arms  Hotel,  Wood  Street,  Swindon,  at  8  pm. 
Lecture  by  Dr  Booth  (Bradford  University). 

Tuesday,  April  15 

Brighton  and  Hove  Branch,  National 

Pharmaceutical  Association,  Langfords  Hotel, 

Third  Avenue,  Hove,  at  8  pm.  Mr  John  Wilford 

(NPA  chairman)  on  "NPA — a  force  for  pharmacy". 

Fife  Branch,  Pharmaceutical  Society,  Royal  Albert 

Hotel,  Kirkcaldy,  at  7.45  pm.  Annual  meeting. 

Lanarkshire  Branch,  Pharmaceutical  Society, 

Old  dining  room,  Redstones  Hotel,  Glasgow  Road, 

Uddingston,  at  8  pm.  Annual  meeting. 

Leeds  Branch,  Pharmaceutical  Society, 

Golden  Lion  Hotel,  at  8  pm.  Annual  meeting. 

Wednesday,  April  16 

Leicester  and  Leicestershire  Branch,  National 
Pharmaceutical  Association,  Belmont  Hotel, 
De  Montfort  Street,  Leicester,  at  7.45  pm. 
Mr  Stephen  Axon  (secretary,  PSNC)  on 
"Endorsing  NHS  prescriptions  to  meet  new  drug 
tariff  requirements". 

Reading  Branch,  Pharmaceutical  Society. 

Afternoon  visit  to  Pharmaceutical  Society's 
headquarters  followed  by  dinner  and  theatre  visit. 
Scottish  Borders  Branch,  Pharmaceutical  Society, 

Peel  House.  Peel  Hospital,  Galashields.  at  8  pm. 
Annual  meeting  and  discussion  session. 
Sheffield  Branch,  Pharmaceutical  Society, 

University  Medical  School  large  lecture  theatre. 
Beech  Hill  Road,  Sheffield.  Joint  meeting  with 
local  BMA,  B'DA  and  Optical  Association. 
Mr  David  Durant  an  "Bess  and  Hardwick  Hall". 
Admission  by  ticket. 

Thursday,  April  17 

Bristol  Branch,  Pharmaceutical  Society, 

Edward  Jenner  Centre.  Bristol  Royal  Infirmary, 
at  8  pm.  Annual  meeting  followed  by  Mr  F.  H. 
Rawlings  on  "The  practice  of  pharmacy  in  Bristol 
200  years  ago". 

Dundee  and  Eastern  Scottish  Branch,  Pharma- 
ceutical Society,  Lecture  theatre  3,  Ninewells 
Medical  School,  at  7.30  pm.  Annual  meeting 
followed  by  J.  M.  Richards  on  "Pharmacy 
with  VSO". 

Epsom  Branch,  Pharmaceutical  Society, 

Epsom  District  Hospital  seminar  room,  at  8  pm. 
Dr  John  Harcup  on  "Spa  treatment". 
Glasoow  and  West  of  Scotland  Branch, 
Pharmaceutical  Society,  McCance  Building, 
University  of  Strathclyde.  at  7.30  pm.  Annual 
meeting  and  visit  to  School  of  Pharmacy, 
University  of  Strathclyde. 
Harrogate  Branch,  Pharmaceutical  Society, 
Harrogate    General    Hospital    postqraduate  centre, 
at  8  pm.  Mr  Keith  Angus  (Olympic  athlete)  on 
"An   illustrated  talk  on   marathon  running". 
Southend-on-Sea  Branch,   National  Pharmaceutical 
Society,  Basildon  Hospital  postgraduate  medical 
centre,  at  8  15  pm.  Mr  David  Coleman  (vice- 
chairman.    NPA    and    vice-chairman,    PSNC)  on 
"The    contract".    Annual    meeting    of  Southend 
Branch,   Pharmaceutical  Society  is  at  7.45  pm. 
Wirral  Branch,  Pharmaceutical  Society. 
Wirral  postgraduate  medical  centre.  Clatterbridge 
Hospital,  at  8.30  pm.  Annual  meeting. 

Friday,  April  18 

Ayrshire  Branch,  Pharmaceutical  Society, 

Savoy  Park  Hotel,  Ayr,  at  8  pm.  Annual  meeting. 
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STOCKS  FOR  SALE 


BUSINESS  FOR  SALE 


MANY  FRENCH 
COSMETIC  HOUSES 

AT  BELOW  TRADE 
PERFUMES,  TALCS,  ETC. 
CONSUMER  PRODUCTS 

TEL:  0903-205861 


(TCF) 


AFRO'  PRODUCTS 

English.  American  and  Caribbean  products  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnsons.  Palmers.  St  Clares.  Dax.  La  India,  etc..  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5.  (TC) 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 

01"629  6921  „0/5F, 


AFRO  &  AMERICAN 
COSMETICS 
Full  delivery  service  around 
London,  or  personal  callers 
welcome  at  our  cash  &  carry 
showroom 
Price  list  available.  Export 
enquiries  welcome 
BARRY  MERO  LTD. 
36  Brixton  Rd,  Brixton  SW9 
01-582  4755  (6  lines) 
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EQUINE 
ANTHELMINTICS 
ANIMAL  MEDICINES 

We  specialize  in  the  supply  of 
animal  medicines  to  professional 
outlets.  We  are  wholesale 
distributors  for  all  major 
companies  and  offer  full  trade 
discounts  throughout  the  U.K 

Chemvei  Wholesale  Limited 

Station  Road  CALNE  Wiltshire 
telephone:  CALNE  0249-814700 


SINGLE  EDGE  STAINLESS  STEEL 
BLADES.  Five  cartons  of  100  £19.50 
inclusive.  Immediate  delivery.  Cheque 
with  order  please,  Rolenworth  Ltd.  1-3 
Grey's  Road,  Henley  on  Thames. 
Oxon. 

(TCW) 
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MORE  AND  MORE  CHEMISTS 
ARE  ADDING  NATURAL  FOOD 
UPPLEMENTS  TO  THEIR  STOC 


VITAMIN  SUPPLEMENTS 


CANTASSIUM  PRODUCTS  ARE 
SUPREME  FOR  QUALITY  AND  PROFIT. 
Write  for  latest  price  lists  and  special 
offers.  Cantassium  Company  (Dept 
FCD1),  225  Putney  Bridge  Road. 
London  SW15  2PY  (12/4  AW) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1W) 


SINGLE  EDGE  BLADES 

20  pkts  of  5  on  showcard  £4.50 
Cartons  of  100  £3.50  incl.  VAT  and  post. 
Cheque  with  order  please 

MAXWELL  GORDON 

2B  Cncklewood  Lane  NW2  1  EX 

(TCW) 


XI  —  CENTRAL  LAN- 
CASHIRE —  Available  due  to 
death  of  the  proprietor.  Mod- 
ern single  fronted  pharmacy. 
Property  for  sale  or  lease. 
Turnover  approximately 
£120,000,  of  which  £88,000 
NHS  dispensing.  Reasonable 
hours.  Rota  1  in  6.  Price 
£13,750,  plus  stock  approx- 
imately £12,000. 


X2— WEST  WALES— Market 
Down,  turnover  £133,000, 
NHS  £2,200.  Property  for  sale 
or  lease,  no  living  accom- 
modation, goodwill  and  fix- 
tures £15,000,  approximately 
£20,000. 


X3  —  GREATER  MAN- 
CHESTER— Retirement  vac- 
ancy, densely  populated  area, 
heavy  dispensing.  Turnover 
exceeds  £100,000  per  annum 
of  which  70%  dispensing, 
property  for  sale  £7,000. 
goodwill  and  fixtures  £11,000. 
Stock  approximately  £12,000. 

X4  —  WARWICKSHIRE  — 
Well  sighted  premises  on  vil- 
lage main  road.  Turnover, 
1978,  £136,946,  scripts  aver- 
age approx.  1,200  per  month, 
premises  held  on  lease,  29  years 
to  run.  Capital  required  includ- 
ing stock  at  valuation  approx. 
£40,000. 


We  are  very  happy  to  announce  that  Mr  B.  E.  Cattrall  will  be 
joining  our  staff  from  Monday  April  21st  1980.  Mr  Cattrall's 
unique  knowledge  of  the  distributional  side  of  pharmacy  in  York- 
shire and  the  North  East  of  England  generally  will  add  further 
service  that  we  can  offer  to  our  clients  in  this  area. 

Mr  Cattrall  hopes  to  call  on  all  our  friends  during  the  coming 
months. 


Ernest  J/George 

^    GAROALE  HOUSE.  122  GATLEY  ROAD,  GATLEY,  CHEADLE, 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


MISCELLANEOUS 


STOCKS 
WANTED 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudeh ill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TCF) 


BUSINESS 
OPPORTUNITIES 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:   "Salvall",  London 

E.C.1.  (TCW) 


how  to  enjoy  making  more  profit 
apply  "People  First  in  Retail" 

by  Eric  A  Jensen  B.Com.,  M  P  S., 
used  by  Customer  Service  Training  and 
others. 

£3.50  (in.  postage  U.K.)  from  Jensen 
39  Withdean  Crescent,  Brighton,  or 
many  booksellers  stock  this  book 

(24/5F) 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TCW) 
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SITUATIONS  VACANT 


TRADE  SERVICES 


THE  RELIABLE  SOURCE  OF  SUPPLY 


For  some  only  the 
best  is  good  enough 

Area  Sales  Management 

Salary  £7-8,000  +  Commission 

The  Tudor  Photographic  Group  prides  itself  on 
the  quality  of  its  products  and  service.  Naturally  we 
expect  our  sales  management  to  match  the  same 
high  standards. 

Our  present  success  and  planned  expansion 
means  that  we  are  now  looking  for  top  sales 
professionals  to  join  us  at  area  manager  level. 

Working  with  the  best  marketing  support  within 
the  industry  you  will,  with  your  considerable  sales 
talent  and  experience  in  calling  on  chemists, 
photographic  retailers  or  similar  outlets,  be  respons- 
ible for  identifying  and  generating  new  business.  Not 
only  must  you  be  capable  of  self-motivation  but  also 
motivating  other  salesmen.  It's  a  stimulating  and 
challenging  position  for  a  professional  with  the 
energy  and  determination  to  succeed. 

The  rewards  and  benefits  are  second  to  none.  A 
highly  rewarding  commission  structure  and  excel- 
lent salary  and  company  car,  and  fringe  benefits  in 
line  with  a  progressive  company. 

Write  in  the  first  instance  to:— 


fllidor 

PHOTOGRAPHIC 


Mr.  L.  L.  Williams, 
Tudor  Photographic 
Group  Ltd., 
30-32  Oxgate  Lane, 
LONDON  NW2  7HU. 


Worth  West  Ostomy  Supplies 
(Wholesale)  Limited 

Are  the  specialists  to 
contact  for  all  Ostomy  and 
incontinence  supplies. 
Suppliers  of  the  following 
Ostomy  products:- 

COLOPLAST,  CUXSON  GERRARD, 
DOWN'S,  ESCHMANN,  HOLLISTER, 
SALT'S,  SEARLE/ FRAN  KLIN,  SIMPLA 
SASSCO.SQUIB-SURGICARE, 
THACKRAY,  BULLENS, 
ROUSSEL-UNISEAL 
Also:-  NIGHT  DRAINAGE  AND  LEG 
DRAINAGE  BAGS  BY:- 
ALDON,  BARDIC.  CHIRON,  SETON, 
SIMPLA,  THACKRAY,  WALLACE. 
PORTEX,  MEREDITH. 

We  also  carry  a  comprehensive  stock  of 
Catheters  and  Incontinence  Sheaths. 

11  BRIDGEWATER  ROAD,  WALKDEN. 
MANCHESTER  M28  6AE 

Tel:  061-790  2382 
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Sales  Manager 


OTC  and  Toiletries 


c.£10,00Q+car 


♦  Our  client  is  a  leading  international  pharmaceutical  company  which  has 
recently  acquired  a  diverse  and  interesting  range  of  OTC  and  toiletry 
products. 

♦  This  new  position  will  be  responsible  to  the  Marketing  Director  for  the 
development  of  profitable  sales  of  these  products  through  the  chemist 
trade  by  means  of  a  separate  sales  force. 

+  Candidates,  male  or  female,  must  have  appropriate  field  management 
experience  and  be  thoroughly  familiar  with  the  relevant  national  buying 
points.  They  should  also  be  capable  of  viewing  the  appointment  in  the 
wider  perspective  of  total  business  development. 

For  further  details  and  an  application  form  telephone  0483  70666  (24  hour 
answering  service)  quoting  ref.  GD  124A  or  write  with  brief  resume  to 
Grosvenor  Stewart  Limited,  187  High  Street,  Guildford,  Surrey. 


GROSVENOR  STEWART 

Executive  Search  and  Selection 
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CENERK 
BLET 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD193BZ. 
TELEPHONE:  -    CLECKHEATON  (0274)  876776. 


NORTH  WEST  OSTOMY  SUPPLIES 
(WHOLESALE)  LIMITED.  The  special- 
ists to  contact  for  all  ostomy,  inconti- 
nence supplies.  1 1  Bridgewater  Road, 
Walkden.  Tel.  061-790  2382. 


Why  not  send  your  (7/6M) 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  ot  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 
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SITUATIONS  VACANT 


trade  mmm 


SHOPFITTING 


Manager 


Pharmaceuticals  & 
Skin-care  Products 

THE  COMPANY 

Well  established  and  manufacturing  brand  leaders;  belonging 
to  a  large  British-owned  group.  Expanding  steadily  and  diver- 
sifying. Premises  situated  in  North  West  London. 

THE  JOB 

Reporting  directly  to  the  Managing  Director.  Total  respon- 
sibility for  the  manufacturing  division  including  tableting,  liquid 
manufacture  and  other  processes.  Filling  and  packaging.  Par- 
ticipation in  new  product  development.  Negotiations  with  the 
DHSS  and  conduct  of  clinical  trials.  A  unique  opportunity. 

THE  REQUIREMENTS 

The  essential  qualification  will  be  almost  certainly  in  pharmacy. 
Experience  in  a  similar  position  possibly  as  an  assistant.  The 
successful  applicant  will  be  able  to  assume  immediate  respon- 
sibility for  most,  if  not  all,  of  the  functions  outlined  above  and  will 
be  of  the  calibre  to  accept  a  Directorship  after  successful 
integration  with  the  existing  management  team.  Age  is  not 
necessarily  a  barrier. 

THE  REWARDS 

Salary  negotiable  depending  upon  qualifications  and  experi- 
ence. Usual  large  Group  benefits  including  car,  four  weeks' 
holiday,  non-contributory  pension  scheme  and  BUPA.  An 
opportunity  to  play  a  leading  role  in  the  expansion  of  an  already 
successful  company. 

For  an  application  form,  please  send  brief  details  to:  Box  271 3. 


f  SELF  ADHESIVE  LABELS 
^DISPENSING,  PRICING,  Etc 

COMPETITIVE  PRICES 
3  TYPES  OF  ADHESIVE 


21 
DAYS 
DELIVERY 


EXPRESS  IF  REQUIRED 

/Ihartshead  labels  ltd" 
72  richmond  street 
ashton-u-lyne  ol6  7bj 

Tel:  061-330  7566/5446 

MIDLANDS  OFFICE 
Tel:  Blidworth  (06234)  3983  J 

WE  WONT  LET  YOU  DOWN 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFrTTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291.  (TC.W) 


CHEMIST  &  DRUGGIST 

gets  results.  Put  it  to  the  test  by 
posting  us  your  next  advertisement 
or  by  telephoning  us  on: 

,01-353  3212  Extension  198 


CLASSIFIED  ADVERTISING  IN 


CHEMIST  &  DRUGGIST 

IS  INEXPENSIVE  AND  CAN  BRING  TERRIFIC  RESULTS. 

For  details  of  rates  and  further  information  telephone 
Anne  Ellacombe  on  353-3212,  ext.  198. 


ERNEST  HILL  TRANSLATION  AND 
REPRESENTATION  AGENCY 

Chemical  and  Pharmaceutical  specialist 
translations 
Product  specifications,  press  releases. 
Contact: 

66  COURT  ROAD  LONDON  SE9  5NP  TEL:  01-850  6475 


CHEMIS 

DRUGGI 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  _ 

Please  invoice  insertions 

PLEASE  PRINT  


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 
All  advertisements  from  individuals  must  be  pre-paid. 


Name 
Address 


Phone    Date     Signed   

Display/Semi  Display  £6.00  per  single  column  Quarter  Page  £150  (135mm  x  91mm) 

centimetre,  min  25mm.  Column  width  44mm  Lineage  Minimum  charge  £6  for  20  words.  30p  per  word  extra 

Whole  Page  £500  (275mm  x  86mm)  Series  Discounts  5%  on  3  insertions  or  over.  10%  on  7 

Half  Page  £300  (135mm  x  186mm)  insertions  or  over.  15%  on  13  insertions  or  over 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N1 5.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 

EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  32/20/ 16s 


The  demand  for 


stop 
Poking 


ANTI  SMOKING  CAPSULES 
is  increasing  steadily! 


As  the  cost  of  smoking  increases  along  with  inflation, 
more  and  more  people  will  be  seeking  the  aid  of 
NICOBREVIN  in  an  effort  to  stop  the  habit.  MAKE 
SURE  YOU  HAVE  ADEQUATE  STOCKS. 

Over  50%  more  advertising  will  ensure  an  even  bigger 
and  consistent  demand  in  1 980  —  National  Press,  Local 
Press,  Periodicals  plus  an  extensive  campaign  on 
London  Underground  will  maintain  pressure. 

THERE  IS  A  GOOD  PROFIT  MARGIN  FOR  YOU 

—  plus  an  express  delivery  service. 

Showcards,  leaflets  and  window  stickers  are  available. 


RETAILERS  Contact  your  local  wholesaler  now  or  ask 
us  for  your  nearest  stockist. 

WHOLESALERS   Write  for  full  details  and  terms  to  : 
MILLER  1 3  GOLDEN  SQUARE  LONDON  W1 . 

(Sole  distributors  ol  Nicobrevin  in  the  UK)  Urgent  enquiries  phone  01  -734  4246/9. 


i(il€(fplte(i 
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continental  style  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  -  complete  installations 
olney  bros  ltd  jado  house,  northbridge  road, 
berkhamsted,  herts  hp4  leg 
"tQf   free  colour  brochure  04427-541 7/9 


Rodine  C 

FOR  RATS 
&MICE 


KENTOKi: 

PRODUCTS  THE  PROFESSIONALS  USE 

RENTOKIL  LTD.  PRODUCTS  DIVISION  FELCOURT,  EAST  GRINSTEAD 
WEST  SUSSEX,  RH19  2JY  Telephone:  bngtield  (0342)  833022 


|pKoyalmini  Ace 

^BLOOD  PRESSURE  INSTRUMENT 


Faster  •  More  convenient 

•  Singlehanded  operation 

•  Audible  and  visual  indication 

A  highly  accurate,  dependable  instrument,  easy  and 
convenient  to  use  for  hospital,  general  practice  and 
home  use.  Dispenses  with  need  for  stethoscope. 
Automatic  air  bleed  to  give  precise  control.  Time-saving 
Velcro  fastened  arm  cuff  with  pull  tight  metal  loop 
Microphone  in  cuff,  located  over  brachial  artery. 

Simple  operation. 

Just  inflate  to  desired  pressure.   As  needle  falls  red 
indicator  flashes  and  instrument  'bleeps'  when 
Systolic  pressure  is  reached.  Flashing  and  bleeping 
continue  until  Diastolic  pressure  is  reached.  Uses 
PP3  or  similar  9v  battery.  Sturdy  design  ensures 
years  of  service.  Leaflet  on  request. 


A.W.  SHOWELL  (SURGICRAFT)  LTD. 


BRITTEN  STREET,  REDDITCH,  WORCESTER. 
TELEPHONE:  0527  66332    TELEX:  339794 


MCL  PROVIDE  THE  SOLUTIONS... 


to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 

QUALITY       Contact  Reggie  Ormes,  MCL  Services  Ltd., 
|REjT-'ow!il-TY   Castlenann  Road,  St.  Leonards-on-Sea,  East  Sussex, 
r,w.^r-       TN38  9NB  or  telephone  Hastings  53381  -7 


SERVICE 


PLEASE  MENTION 
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WHEN  REPLYING  TO 
ADVERTISERS 
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Better  for  you, 
selling  a  rusk  that's 
better  for  babies. 


In  line  with  leading  medical  authorities,  Cow  &  Gate  Liga  Rusks 
are  formulated  to  contain  less  sucrose  than  other  leading  brands. 

So  feeding  Cow  &  Gate,  there  is  less  chance  of  a  baby  developing 
'the  sweet  tooth'  that  can  easily  lead  to  obesity. 

This  is  why  Cow  &  Gate  Liga  are  the  rusks  most  often  recommended 
by  the  medical  profession.  And  the  ones  more  and 
more  mothers  are  asking  for. 

Stock  up  with  Cow  &  Gate.  Not  only  are  they 
better  for  babies -they'll  better  your  profits,  too. 


The  Babyfeeding  Specialists 


■  - 


